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Disclaimer

This presentation does not constitute an offer or an invitation to subscribe
for or purchase any securities.

The securities referred to herein have not been registered and will not be
registered in the United States under the U.S. Securities Act of 1933, as
amended (the /bE IJH 2 | RRjoReklh Australia, Canada or Japan or any
other jurisdiction where such an offer or solicitation would require the
approval of local authorities or otherwise be unlawful. The securities may
not be offered or sold in the United States or to U.S. persons unless such
securities are registered under the Securities Act, or an exemption from the
registration requirements of the Securities Act is available. Copies of this
presentation are not being made and may not be distributed or sent into the
United States, Canada, Australia or Japan

This presentation contains forward-looking information and statements
about IGD SIIQSPAand its Group.

Forward-looking statements are statements that are not historical facts.

These statements include financial projections and estimates and their
underlying assumptions, statements regarding plans, objectives and
expectations with respect to future operations, products and services, and
statements regardingplans, performance.

Although the management of IGD SIIQ SPADbelieves that the expectations
reflected in such forward-looking statements are reasonable, investors and
holders of IGD SIIQ are cautioned that forward-looking information and
statements are subject to various risk and uncertainties, many of which are
difficult to predict and generally beyond the control of IGD SIIQ that could
cause actual results and developments to differ materially from those
expressedin, or implied or projected by, the forward-looking statements.
These risks and uncertainties include, but are not limited to, those
contained in this presentation.

Except as required by applicable law, IGD SIIQ does not undertake any
obligation to update anyforward-looking information or statements.
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Who is IGD?

SIIQ
#1

N We develop, manage and enhance
our retail assets
with a strategic, sustainable
and long-term approach
to preserve and increase
their value in the long -term period.
With the same attention and
expertise we manage

third -party portfolios

RTA
WAP?‘ARE

RESSO !
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TOTAL PORTFOLIO

MARKET VALUE

H1 26

Incl leasehold and equity investments

ITALY CORE
PORTFOLIO
MARKET VALUE
H1 26

FINANCIAL ‘ ' FY 25

OCCUPANCY
H1 26

1J |

2 R1Js

IGD fully owned portfolio
market value breakdown H1 26

Hypermarkets peyelopment
/Supermarkets g gther
10.7% 1.6%

Porta a Mare
1.2%

Romania
4.5%

f ] ? Bibskende

Malls
82.0%

EBITDA FY 25

CORE
BUSINESS H1 26
FEO FY 25
H1 26

GUIDANCE FY 26

LOAN TO
VALUE
H1 26

SI0

*malls + hypermarkets
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Market overview: real estate and retail in Italy

&

New retail openings

Retall
~6,000

Real Estate
H i bn H .2 bn
Investments Investments Driven by Food&Beverage and
Fashion
+5.2%

1" asset class by . .
In shopping centers

+2% vs H1 _ et ol
Investment volumes
2025
consolidating

The first half of 2026 confirms a favourable environment for retail real estate, with retall

its position as the leading asset class and robust commercial dynamics continuing to boost sector

Source: CBRE, Confimprese



Core Portfolio Value is growing

K WUINSP T

+0.6% vs FY2025

Italy Core Portfolio
Market Value

Revaluation driven by organic growth,

not impacted by the valuation
discount rates applied
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. (a2
Market Value of IGD Portfolio =
PR ) EPRA Net Initial EPRA Net Initial
FY 2025 H1 2026 WE W= M= 5 LNt BXE WedP Netinitial =k "
Yield Yield topped up
Malls Italy 1,383.4 1,392.4 + 0.7% 7.3%
Hypermarkets Italy 181.7 182.0 + 0.2% 6.2% 6.2% 6.4%
Total Italy core portfolio
Romania® 92.3 77.0 (-16.6%) 7.1% 6.9% 7.1%
Development + other 29.0 29.0
Porta a Mare plots of land** 18.4 16.9
Total IGD portfolio (-0.4%)
Leasehold properties (IFRS16) 4.4 2.2
Equity investments 103.1 103.1
Total IGD Portfolio including leasehold =
and equity investments (-0-5%)
* Thechangeincludesassets sold in 2026, and EPRAIBI¢#Iculatedon the basisof the currentscope. o]

** The decreasemainlyrelatesto Officine Storiche (Portaldare) residentialdeedsexecutedin 2026.
Some figures may not add up due to rounding
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EPRA NAMndicators

FY 2025 g
9.09 0.03
9.03 0.03
8.93 0.03
0.22 -0.04 -0.15
FFO Real estate assets fair value, financial Paid dividends EPRA NTA 06/30/2026
instruments and other

EPRA NTA 12/31/2025

SI0Q
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Positive KPIs
vs June 30 th, 2025

S ¥

+4.1% +3.4%

Core business Ebitda LFL

Net Rental Income
freehold LFL

g El

K UWI=MNKONG @ = MIOX

2t Wk NoY a U W
Funds From Operations Group Net Profit
12
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Operating Performance Italy H1 26

¢

+4.6% +4.3%

Tenant sales Footfalls
Malls Malls
CNCC +2.2% ' CNCC + 1.8%

-----------

+1.3%

fl12?2kt WE! GUJI Gel t Jgt o
supermarkets

Figures H1 2026 vs H1 2025 13
CNCC: National Council of ShoppingCenters



Leasing Activity: Key Indicators continue their Steady Growth

|3/;| szrtggnc?/f)s Ve Q1 Q2 Q3 Q4 Q1 262
26

== 25 25 25 25

Malls +
OV Hypermkt 96.06 | 96.09 | 96.22
0
' Italy
Malls
ltaly 9549 9555 9556 9563 9566 9581
— Progressiv
= o o @ 93 ¢ o1 @
— years)
Malls
213 italy 7X0) 2.09
years Hypermkts
ltaly 12.4 . 11.9 11.66 11.41 11.16

SI0Q

96.22%
96.06%  96-09%
g 96.00%
95.95% 95.99%
f
Italy: malls +
hypermarkets
occupancy
Q125 Q225 Q325 Q425 Q126 Q226

(P ' 2
Al e e ¢ og o9 g
Ital 2.2
0ov I

Renewals + turnover of the
period represent 5.8% of
freehold malls total rent

*Malls + hypermarkets occupancy
WALB (Weighed Average Lease Break): remaining lease term until break option

14



Significant New Openings in the First Half

|§;‘| KFq WL (R | "B KFC
ORDINA QUI
M‘-m—ﬁ? o

J“P‘"'

15
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Digital: continuous improvement ‘GD

Thedigitalization process of shopping centerscontinued with significant results:

/ IGD CONNECT \
N6 WWGY! q¢cidkt Wnea Urq

expanded

\ (,b Focus on CRM

L4

In the first six months of
2026 contacts in the

ThelGD Connect platform , which is operational in 28
shopping centres, has been enhanced

Aﬁ;&ég%%y éL:d?r?é)Egmégltcinters with the Sales Portal, which enables CRM system increased
P yalty App more efficient collection of turnover figures, by around 40%.
whilst also reducing the workload for tenants
E Thisgreaterintegra_tion
= also provides
- important insights

into the performance of
\ / shopping centers.

This evolution represent an important step towar a more integrated ,
value-driven model, geared to data analysis and sharing.




ESG Highlights | H1 2026

7

@!’
=

ENVIRONMENT

o

‘
?E. r' »
e

APHOTOVOLTAICS: Completion
by H2 2026 of new plants (>2 MW) in
Tiburtino, Portogrande and Lungo
Savio Shopping Centers, following the
signing of power purchase
agreements with the Energy Service
Company.

(’v SOCIAL

P

&

ATRAINING: 2 training activities
aimed at the entire workforce

AWELFARE: +14% in the per-
employee contribution (for 2026)

G

SI0Q

(4 GOVERNANCE
i
ALEGALITY RATING: ~ ~ - fifth

renewal; confirming the highest
possible score*

ACYBERSECURITY: a
cybersecurity awarness project
aimed at all employees has been
launched

* In Italy, there are 16,850 organisations with a Legality Rating; of these, 9.7% have the highest score

17
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H1 2026
Further detalls




Net rental Income Freehold

Net Rental income Freehold Change in income scope
H125

Net Rental Income Freehold

2.0

Change in LFL Italy and
Romania

Change vs 25
LFL
€ K mn
+4.1%

Net Rental Income Freehold

H126

(a2
(@]

BREAKDOWN NRI CORE BUSINES

Romania  Other
4.7% 1.8%
Hypermarkets

11.0%

NRI FREEHOLD
[ 0 W= P WnN

19

Some figures may not add up due to rounding.



Core business Ebitda

Ebitda H1 25 Change inincome scope and
masterlease

Ebitda H1 25 LFL

1.6

Change in net rental income, net
service income and G&A expenses

Change vs 25
LFL

+ 1.6mn
+ 3.4 %

Ebitda H1 26

SI0Q

Somefigures may not add up due torounding.

20



Financial Management

Total change: -28.4%-k ®OM G U
f I

Total Total
€31.7 mn €22.7 mn

It includesnonrecurringchargegecordedin the
incomestatementfollowing therefinancingn
March 2026 and the costessociatedvith the early
redemptionof derivatives

> Financial Managememdj*:
-€ 0 fryvs H1 25-(14.9%)mainlythanks to the
improvementin the weightedaverageinterestrate.

H1 25 H1 26

B Financial Management adj* IFRS16 and non recurring charges

SI0Q

*Financial Managementadj: net of the effects of the application of IFRS 16 to leasehold agreements, non-recurring items arising from the early termination of loans and derivative instruments.

Somefigures may not add up due torounding.

21



Funds From Operation

FFO H1 25

0.6

Change in income scope and
core business Ebitda

3.7

Change in financial
management Adj and other

Change vs 25
€K Mo LW
+21.7 %

FFOH1 26

G

SI0Q

22

Somefigures may not add up due torounding.
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GD
2026 FFO
Guidance raised

Compared to the FFO Guidance o f  umillibrb
released in February

FUNDS FROM OPERATIONS (FFO)

IS EXPECTED TO BE AT LEAST

MI LLI ON

U446
Uud4l. 2mn FY2

(+11.7% Vs

23




Group Net Profit

Group Net Profit H1 25

9.0

1.7

Change in core business Ebitda Change in financial management Change in FV adjustments (net of

capex), provisions,extraordinary
management, and other changes

Change vs H1 25
€K N MHDM LL K

Group Net Profit H1 26

SI0Q

Somefigures may not add up due torounding.

24
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The Trend ofGradual Improvement

=
43.2%

-30 bps vs FY 2025

L/ \Y
'\o € of‘

N
4.8%

-30 bps vs FY2025

continues

o

3.0x*

Flat vs FY 2025

Al

2.3X

vs 2.0x at 31/12/25

*Ebitda calculated over the 12months period ended on 30 June 2026

25
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Debt Ratios Evolution o
Loan to Value
44.4% 8.0x 8.0
43.5%
. 43.2% 7.9
2024 2025 H1 26 2024 2025 H1 26
Weighted Average Interest Rate Interest Cover Ratio2 N
2.0x
5.1% — 4.8%
2024 2025 H126 2024 2025 H1 26
26




Net Financial Position as of 30 June 2026

G

SI0Q

NFP FY25 PFNH126
€789.4mn k TYNOMG U
-241 16.6 -0.9
NFP FY 25 FFO Paid dividends Other movements NFP H1 26
12/31/2025 06/30/2026
43.5% Loan to Value 43.2%
51% Weighted average interest rate* 4.8%
2 0X Interest Cover Ratio 2.3X
8 0x Net Debt/Ebitda 8 Ox
*Weightedaverageinterest rate toward banks and other lenders at the reporting date, including hedgingtransactions 27



] | Y e @aturity profile

Nominal debt due to banks andother sources offinance bi Rl
Debt maturity as of 30 June 2026

W Securedbank debt

Bond
B Scheduled depreciation of bankdebt

G

300.0
276.2
146.9
5.0 19.9 17.7 13.8 -
2028 2029 2030 2031 2032

2026 2027

A Average maturity : 5.0years as of 06/30/2026
A Rating* confirmed : Fitch BBB- (Stable)

SI0Q

28

*Latest review Fitch rating: October 2025



Additional Financial Highlights and Debt Breakdown ‘GDg
12/31/2025  06/30/2026 DEBT BREAKDOWN**
Gearing ratio 0.8X * 0.8X
MARKET
37.9%
Hedging on long term debt 69.5% * 69.1%
M/L term debt quota 95.4% 99.2% NKING
SYSTEM
62.1%
Uncommitted credit lines =M1os Wk & & N0 Wk
granted
I i i SECURED
Ungommltted credit lines =M1os Wk & & N0 Wk co 3500
available
Committed credit lines o
granted and available PTHOP LWk u & P oMLK
. UNSECURED
Unencumbered assets > Y MIOM WK G3UTLNAHOM K 40.61%
* Postrefinancing February2026 29

**Debt calculated excludingthe IFRS16effect



2025-2027
Business Plan:
where we stand

S0




Our priorities

MAXIMIZE VALUE

02 CREATION FROM CORE
BUSINESS ACTIVITIES

Focus on embarking on a new growth path
and consistent and sustainable dividend distribution

SI0
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2025-2027 Business Plan: |GD
Economic Targets
@ 2027 Targets

In view of impact of planned disposal of non-core assets and the conclusion of 2 masterleases *

FY 2024 FY2025 H1 2026
Net Rental Income ~ +16%:
Like for like Core Business +4.0% +4,1% A 4,6% CPI
Malls +hypermarkets . . . . 4,9% RELETTING/TOPPED
like for like like for like UPITURNOVER RENT
A 6,5% OCCUPANCY
EBITDA YO LU Y Hank LU NY oK Wy iamhk LW
. Ad IONR NIDI masterlease
B SUEITIEES AP tOmR Rtod portofolio
disposal effect;
AN 1OmR Rbmania
disposals effect)
(N M Tkl
O P Hank LU M N Kank LU = I KONk LW H WIrhhk L

SI0

Funds From Operation
(FFO)* At least I ¥ mrill
GUIDANCE 2026

*Accordingto IFRS16masterlease revenues are reported under total revenues, while the related payable leases are reported under financial charges and changdsir value

** On accounting basis

32



Increase NRIthrough «IGDvalue proposition »

G

SI0

2027 Net RentalIncome like for like: ~+16% vs 2024

Targets

@

Increase occupancy of Italian and Romanian malls \

This will increase revenues, reducethe @ ¢ UT G Y1 T K}
services charges and thus generate greater NRI

Extend WALB and WALT
Increase visibility and sustainability of cash flows

Maintain COR* at sustainable levels

/

Actions

Attract new traffic -generator brands and provide new
offerings and experiences to retain/obtain the catchment area
leadership

Adjust merchandising mix also by promoting important
turnover to expandthe catchment area

Test new format through pop up shop and/or temporary store

Strengthen partnerships and contractual flexibility (tailor-
made approach for tenant and location)

Exclude rolling break option

Include longer deadlines and agreements on marketing
analysis and common data in new contracts

* Cost Occupancy Ratio

33



2025-2027 Business Plan:

Operating Targets

GU

SI0

@ 2027 Targets

FY 2024 FY 2025 H1 2026
ITA
Occupancy ~ 95.21% 96.06% 96.22% ~ 98%
ITA
Malls WALB* — 2.0years 2.09years 2.13years ~ 2.5years**
ITA
Malls WALT*** : 4.1years 4.62 years 4.80 years ~ 4.2years
* Weighted Averagel. ease Breakremaining lease term until break option 3 4

** of which NEW CONTRACTS 3.§ears; EXISTINGCONTRACTS 1.years

*** \Weighted AveragelLeaseTerm



2025-2027 Business Plan:
Financial and Capital Targets

FY 2024
Loan to Value 44.4%
At 2027YE
Investments

Over BPtimespan

Disposal of non-core assets
Over BPtimespan

GU

@ 2027 Targets

FY 2025 H1 2026

43.5% 43.2%

NY W ¢ a ldrhlk LL

NY T ¢ q ldrimlg LLIC

~ 40%

H wlPrivhilk LU

i LLIN vhie! LUK LU

SI0
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2025-2027 Capex pipeline

Investments based on the distinctive features of locations and catchment areas,
envisagingpossible changesin planned interventions, also based on the results achieved

~13.7K rdh ~50Kkmn
Commercial

investments ( fit out,

~21.7 rdh - H N 2nhiK digital A B b
m <{ ESGspecific \
~

Extraordinary
maintenance
(c. 0.5% of GAV* per
2027 2025-2027
Total investments

2025 2026
Adisciplined approach to capex: capital expenditure linked to the disposal plan progression
36

*Gross Asset Value



Portfolio Repositioning and Strategic Enhancement

GO

Threestrategicassets are the focus of walueenhancementplan aimedat
strengtheningtheir competitiveness attractivenessand longterm value creation.

Remodelling &
Restyling

Restyling and re
configuration of shopping
malls to enhance the
attractiveness of the
centres andimprove the
shopping experience

Merchandising Mix
Enhancement

Evolution of the tenant
mix through the
introduction of new
brands and theadaptation
of the retail offering to the
specific needsof each
catchment area.

Space Optimization

Promote the
repositioning and
renewal of the tenant mix

Catchment Area
Revitalisation

Strengthening marketing,
digital and event initiatives
to expand the catchment
area and attract new
visitors.

37
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From Strategic Initiatives to Expected Benefits
occupancy {

WALB T

Merchandising Mix
e Enhancement

STRONGER

¢ COMPETITIVENESS OF
THE PORTFOLIO

RENT t

ASSET VALUE T

= Catchment Area
el Revitalisation
Theongoinginitiativesare part of astructuredportfolio enhancemenplan. Due to the nature of the projectheir financial
impactwill materialiseprogressivelywith benefits expectedover the medium to longerm

SI0Q



Leonardo Shopping Center (Imola - BO)

SI0Q

Refurbished Interior Refurbished Exterior

S
\

OPPORTUNITIES

A Completion of the
external refurbishment
project while maintaining
uninterrupted operations.

Further enhancement of

. a0 f8 L f
- i - o Py o -
_— T \ - 2 i A P “
e :;— R~ b - o g — 2
1 - o L - —

” £ et =gy = ) the merchandising mix
KEY FOCUS AREAS with a focus on food
A Enhancing the asset's prime location, benefiting from concepts targeting

outstanding visibility
A Continuing the asset's refurbishment programme while L :
ensuring uninterrupted operations optlmlsatlon of the retail
A Further enhancing the merchandising mix to reflect evolving offering and the
market trends, with a particular focus on the food offering introduction of new

== brands.
END OF WORK: July 2026

younger customers,

& Centro
Leonardo £
S N

Building on the growth
momentum already
achieved . 39

qf_%k FOOTFALLS*: +5.7%

*Year rolling: June- December 2022 + January - May 2023 vs June i December 2025 + January i May 2026




Centro Tiburtino (Rome) ‘GD

SI0Q

Stato di fatto

Restyjing concept
OPPORTUNITIES

A Reconfiguration of the
shopping mall, including a
new entertainment area.

A Further enhancement of
the food offering .

A Optimisation of the
merchandising mix
through the introduction of

> ﬁ...
""" |||u¢ |

ASSET KEY FOCUS AREAS »
A Shoppingmall GLA: 36,200sgm A Enhancing the asset through the refurbishment of the newlbranQS and additional
A HypermarketGLA (Conad): 5,17%gm external facade medium-sized surfaces.
(sale area 3,100sqm) A Expanding the entertainment offering to boost the centre's Repositioning  the
A 100 stores,including 16 medium- attractiveness centre's image through
sized surfaces A Redesigning the shopping mall to accommodate new the refurbishment of the
tenants, thereby strengthening the overall offering external facade.
% Dedicated marketing plan
|:||: PROJECT TIMELINEdmodellingand restyling): May 2026 June 2027 to strengthen the centre's
oG presence across the

eastern catchment area.
40




Centrosarca (Milan) ‘ G D =

Main Entrance

OPPORTUNITIES

A Creating stronger
synergies with the
multiplex through the
relocation of the
entertainment area
adjacent to the cinema

entrance.
A Creation of a new family
ASSET KEY FOCUS AREAS entertainment area on the
A Shoppingmall GLA: 23,773sgm A Enhancing the third floor as the main access point to third floor
A HypermarketGLA (Ipercoop): 11,006gm the external multiplex A d. it
(sales area 7,300sgm) A Strengthening the children's entertainment offering mproved connectivity
A 72 storesincluding 9 medium-sized A Creating stronger synergies between the food be_tween the second and
surfaces offering and the multiplex third floors to encourage
A Multiplex Notorious Cinemas customer flows across the
centre.
DE PROJECT TIMELINGeptember2026 T December 2027 A Introduction  of a family
oL restaurant integrated

within the new
entertainment area.
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2025-2027 Disposal Plan to Reduce Debt and Funding Capex Expenditure

( h )
Romania

i portfolio
O (partial ) *

Reducedprofitability / Potential
change of intended use

Areacurrently non generating
any revenues

related to the branch company

PLUS
ALREADY
SOLD

In 2025: 5shopping centers for approx K LU= MNiOY

[ 72? Reduction of structural costs

In 2026 Turda, Ploiesti Big e Ploiesti Junior
(10.7¢ 6 UWR U W& R Uvallés) R q 6 WH

@ Target 2026: Disposals for
u 1 Billion

additional

SI0Q

42

*The remaining part of the Romanianportfolio could be sold after the BRimespan



Romania: progress update on the disposal plan H1 2026

|

BUSINESS PLAN PROGRESS UPDATE

2025-2027 ON DISPOSALS
Disposal of 2025
@ Romanian A5 assets sold
portfolio (artial)* Ad 2 1mm8
(in line with Book Value)
2026
A FIOWmAT M LW (g
@ : g’@ A3 assets sold in the
first half
Alu 1 Oomnv

(in line with Book Value)

KEY TAKEAWAYS

The disposal plan is
74
,, progressing more

quickly than expected

Market conditions are
supporting the
™[ completion of
further disposal

for approx.  Unin5
by 2026.

G

SI0Q

*Theremaining part of the Romanianportfolio could be soldat the end of theperiod specified by the Business Plan
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2025-2027 Business Plan:

Environmental Sustainability Targets

-
LT:

had

%

BREEAMCertifications

Photovoltaic
Installed power

Purchasing energy from
renewable sources

Building an Energy
Management System

EVcharging stations

H1 2026

92%

3.1** Mwp
95%
/

179

>95%

+50%
94%
16

200

G

SI0

@ 2027 Targets

Shopping centers in Italy certified with
minimum «Very Good» rating

Installed power of photovoltaic systems
(baseline 2024: 3.1Mwp)

Energy from renewable sources purchased at
Group level for the Italian portfolio

Shopping centers equipped with Al
technologies to reduce energy consumption

EVcharging stations installed (+33% vs 2024)

A Percentagecalculated on fair value

** +2 MWp (+64,7% vs 2024) for contracts signed for photovoltaic systems in three shoppirentres, to be installed in 2026

45
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Focus on BREEAMC ertifications

BREEAM

Asset
Performance

EXCELLENT

19

CERTIFIED SHOPPING
CENTERS

Asset
Performance

ASCOLI PICENO

EXCELLENT

92%

SI0

CERTIFIED
PORTFOLIO ON MV

Asset
Performance

CENTROSARCA GRAN RONDO’ (@8l LEPORTE DI NAPOLI
v VERY GOOD CREMA EXCELLENT S aroL EXCELLENT
KATANE' CENTRO D’ABRUZZO é LA FAVORITA

CATANIA EGECLERE CHIETI VERY GOOD MANTUA VERY GOOD
TIBURTINO LE MAIOLICHE , LA TORRE

o EXCELLENT FAENZA (RA) EXCELLENT ‘. oA LERMG EXCELLENT
PUNTADIFERRO* PORTOGRANDE

MILLENNIUM CENTER
ROVERETO (TN) VESELOCE

ESP CENTROBORGO J"».. PORTA A MARE

RAVENNA EXCELLENT BOLOGNA VERY GOOD ” LIVORNO OUTPERFORM

CONE' e MAREMA’ % CASILINO

CONEGLIANO (TV) GROSSETO EXCELLENT ROME VERY GOOD
EXCELLENT

LEONARDO
IMOLA (BO)

46



Purchase of electricity in 2025-2026

For the Italian portfolio, electricity purchases are made centrally
through a purchasing group (Consorzio Esperienza Energia), which
allows for price advantages thanks to massive buying and reduces
market volatility with a diversified management

Costo medio fisso Copertura del PUN* - Prezzo Unico

bIKk0O~1 6b portafoglio ¢ ARYUc¢OGIU

2025 NNOAT MLK 61% NNY AP ML

2026 PPAOMLUK 73% NONAOMLU
2027 T AMMLUK 80% n.a.

# @

*Averageprice projection over theperiod 47




Diversity, Equity & Inclusion Policy

The DE&I Policy, approved by the Board of Directors on 5 August
2025, represented the first step toward obtaining the
internantional certification 1SO 30415:2001 - Human Resource
Management Diversity and Inclusion which was achieved in
December 2025 through an external certification body.

In line with the target outlined in the 2025-2027 Business Plan,
this new policy testifies f | ?domstant committment toward its

50 &£

GU
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Board of Directors ‘GDg

fl12kt WNY21 UcUBIWEct WHIVWUOWRUWGIRUWWS Raé6 Waé JWHI Rl R¢ WY n Wsied. IADE 1T n WA
internal Corporate Governance Code has been in use since 2008.

CHIEF EXECUTIVE OFFICER and GENERWANAGER
ME Roberto Zoia

NOMN EXECUTIVE CHAIRMAN : o Daniela Delfrate C X )
INDEPENDENT Antonio Rizzi

Mirella Pellegrini Q Simonetta Ciocchi O ‘

VICE CHAIRMAN ) . .
NON EXECUTIVE Edy Gambetti Alessia Savino Antonello Cestelli

NON INDEPENDENT

Antonio Cerulli Laura Ceccotti Francesca Mencuccini
COMMITTEES:
0

Nominations and Compensation Committee g 54'5? Female (6)
@® cCcontrol and Risks Committee 45.5% Male (5)
@® Committee for Related Parties Transactions

Strategic Committee rQ|

Q 36.4% Independent (4)

[

Q
j 63.6% Non Independent (7)

INTERNAL CONTROL AND RISK MANAGEMENT SYSTEM
Held by the CEOQ, it includes the Internal Audit and Risk Management
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|IGD Group structure

‘G D =

________ v~ ! ! L S S

S0

0.1% 100% 100% 99.9% 40% 40%
winmarkt Alliance |G ] @ C JUICE FOOD
rco ampus srl FUND FUND

SIINQ S.r.l.

|
|
|
|
|
|
I shopping in center
|
|
|
|
|

| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
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The equity structure

110,341,903

Clearance
Capital Limited
6%

UniCoop Etruria
10%

Floating
43%

Coop Alleanza
3.0
41%

Cc. 461 mn

104 indexes

c. 118,261 shares

Majority of institutional investors @

GU
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14.2% Italy

6.3% UK &lreland

19.6% uUs & Canada
10.3%  Francia

9.5% Germany & Switzerland
1.8% Rest of Europe

1.5% Rest of the world
34.7%  Retail investors ©)

1.Internal processing by IGD on CMi2i datas of July 2026
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Consolidated Financial Statements FY 2025

GROUP CONSOLIDATED

EBITDA

Ebitda Margin

Impairment and FV adjustments

Financial management

CONS 2024 | CONS 2025
Revenues from freehold rental activities 125.3 120.1
Direct costs from freehold rental activities -21.4 -18.6
Revenues from leasehold rental activities 9.4 9.3
Direct costs from leasehold rental activities -0.3 -0.5
Net Rental Income 113.0 110.3
Revenues from services 8.2 8.9
Direct costs from services -5.8 -6.6
HQ Personnel -71.4 -8.1
G&A Expenses -6.1 -5.9
CORE BUSINESS EBITDA (Operating Income)

Core business Ebitda margir

Revenues from trading 2.3 2.1
Cost of sale and other cost from trading -2.5 -2.6

-25.2

Change in FV and rights to use IFRS 16 -6.7 -5.9
Depreciation and provisions -3.3 -4.0
EBIT 66.5 97.2

-67.1

Non-recurring Management
PRE-TAX PROFIT
Taxes

NET PROFIT FOR THE PERIOD

Profit/Loss for the period related to third parties 00 0.0

GROUP NET PROFIT

-29.2
-29.8

-30.1

-30.1

32.0

SI0Q
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Consolidated Financial Statements H1 26

bk WG Ub

GROUP CONSOLIDATED

@

(©

Operating result from trading
EBITDA
Ebitda Margin
Impairment and FV adjustments
Change in FV and rights to use IFRS 16
Depreciation and provisions
EBIT

Financial management
Non-recurring Management
PRE-TAX PROFIT

NET PROFIT FOR THE PERIOD

-0.3
48.7
70.0%
0.0
-2.8
-1.7
44.2

11.0

10.6

CONS_2025 CONS_2026
Revenues from freehold rental activities 59.3 59.5
Direct costs from freehold rental activities -9.5 -8.9
Net Rental Income Freehold 49.8 .
Revenues from leasehold rental activities 4.6 3.7
Direct costs from leasehold rental activities -0.1 -0.2
Net Rental Income Leasehold 4.5
Net Rental Income 54.3 .
Revenues from services 4.4 4.6
Direct costs from services -3.2 -3.6
Net Service Income 1.2 .
HQ Personnel -3.9 -4.1
G&A Expenses -2.6 -2.7
CORE BUSINESS EBITDA (Operating Income)

Core business Ebitda margir
Revenues from trading 1.3 15
Cost of sale and other cost from trading -1.6 -1.6

Profit/Loss for the period related to third parties 00 0.0

GROUP NET PROFIT

10.6

20.6

S0

Somefigures may not add up due torounding.
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Re-classified balance sheet

06/30/2026  12/31/2025
Investment property 1,679,071 1,687,320 (8,249) -0.49%
Assets under construction and pre-payments 2,522 2,512 10 0.40%
Intangible assets 6,226 7,284 (1,058)'r -14.52%
Other tangible assets 8,678 8,292 386 ' 4.66%
Sundry receivables and other non current assets 167 166 17 0.47%
Equity investments 103,308 103,313 5) 4 0.00%
NwWC 1,406 480 926 192.92%
Funds (7,790) (8,970) 1,180~ -13.15%
Sundry payables and other non current liabilities (10,516) (10,930) 414 " -3.79%
Net deferred tax (assets)/liabilities (6,346) (8,025) 1,679 -20.92%
Total uses 1,776,726 1,781,442 (4,716) -0.26%
Total Group's net equity 999,091 992,545 6,546 0.66%
Non-controlling interest capital and reserves - - - 0.00%
Net (assets) and liabilities for derivative instruments (3,414) (482) (2,932) 85.88%
Net financial position 781,049 789,379 (8,330) -1.07%
Total sources 1,776,726 1,781,442 (4,716) -0.27%

SI0Q
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Funds From Operation (FFO)

bk WG Ub

FEO H1 2025 H1 2026

Core business Ebitda 49.0 48.3
IFRS16 Adjustments (payable leases) -4.5 -3.2
Financial Management Adij. -24.1 -20.5
Current taxes for the period Adj -0.6 -0.5
FFO 19.8 24.1

G

SI0
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Other EPRAMetrics

S EPRA

EPRA Performance Measure

EAA W Aé Wbk bMMMb

EPRA NRV per share
EPRA NTA
EPRA NTA per share
EPRA NDV
EPRA NDV per share
EPRA Net Initial Yield (NIY)
EPRA ‘topped-up’ NIY
EPRA Vacancy Rate Gallerie Italia
EPRA Vacancy Rate Iper Italia
EPRA Vacancy Rate Totale Italia
EPRA Vacancy Rate Romania
EPRA LTV

EPRA Cost Ratios (including direct vacancy costs)
EPRA Cost Ratios (excluding direct vacancy costs)

06/30/2026 12/31/2025
K LUNSMME A TKNION S M
K LI ION = K P
KLINAMMMANYXTUP & 3
K LLI®OM S K LIP
K LIOY PANNTK WY F
K WY H0® = K LY
6.3% 6.3%
6.5% 6.6%
4.2% 4.4%
0.0% 0.0%
3.8% 3.9%
7.0% 5.0%
44.8% 45.3%
22.7% 22.8%
19.7% 18.9%

EAA WEe¢!I URUNYt Wbk b MMMb KW=PANIN K WUNT

EPRA Earnings per share

K LUMIO= O K LM

SI0Q
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EPRA Net Asset Value

EPRA
e o e Net Asset Value

IFRS Equity attributable to shareholders
Exclude:

v) Deferredtax in relation to fairvalue gains of IP
vi) Fair value of financial instruments

viii.a) Goodwill as per the IFRS balance sheet
viii.b) Intangibles as per the IFRS balance sheet
Include:

ix) Fair value of fixed interest rate debt

Fully diluted number of shares
NAV per share

EPRA NRV

999,091

10,736
(3,414)

110,341,903

9.12

06/30/2026

EPRA NTA

999,091

10,736

(3,414)
(5,567)
(659)

110,341,903

9.06

EPRA NDV

999,091

(5,567)

(4,410)

110,341,903
8.96

EPRA NRV

992,545

12,447
(1,453)

110,341,903

9.09

12/31/2025

EPRA NTA

992,545

12,447
(1,453)
(6,566)

(718)

110,341,903

9.03

G
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EPRA NDV

992,545

(6,566)

(408)

110,341,903
8.93
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Keytenants In ltaly 1/2

Merchandise Turnover TOP 20 Tenant Merchandise

TOP 20 Tenant gallerie : Contracts : Turnover impact Contracts
category impact gallerie category
1A OVS fashion 3.2% 20 11A underwear 1.6% 28
2A PIAZA ITALIA fashion 2.6% 10 12A @ sportswear 1.5% 8
3A TE erl M%ﬁﬂ E‘;‘%L'OPE fashion 2.2% 14 13A° DUGLAS  health & beauty 1.5% 13
4A INDITEX fashion 2.2% 10 14A fashion 1.4% 12
5A .’ Unieuro electronics 2.1% 6 15A 7 DECATHLON sportswear 1.3% 3
6A hom(faaggic())c:]s and 1.9% 25 16A services (optician) 1.3% 14
7A [} DEICHMANN footwear 1.9% 13 entertainment 1.3% 2
+
8A SluesPIRIt jewellery 1.9% 27 fashion 1.2% 7
9A footwear 1.8% 6 19A services (dental 0.9% 13
clinic)
10A  Stroili Oro jewellery 1.6% 19 20A fashion 0.9% 14

Total impact on mall turnover: 34.3% - Total no. of contracts : 264

SI0Q
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