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Disclaimer

This presentation does not constitute an offer or an invitation to subscribe
for or purchase any securities.

The securities referred to herein have not been registered and will not be
registered in the United States under the U.S. Securities Act of 1933, as
amended (the /bE IJH 2 | RRjoReklh Australia, Canada or Japan or any
other jurisdiction where such an offer or solicitation would require the
approval of local authorities or otherwise be unlawful. The securities may
not be offered or sold in the United States or to U.S. persons unless such
securities are registered under the Securities Act, or an exemption from the
registration requirements of the Securities Act is available. Copies of this
presentation are not being made and may not be distributed or sent into the
United States, Canada, Australia or Japan

This presentation contains forward-looking information and statements
about IGD SIIQSPAand its Group.

Forward-looking statements are statements that are not historical facts.

These statements include financial projections and estimates and their
underlying assumptions, statements regarding plans, objectives and
expectations with respect to future operations, products and services, and
statements regardingplans, performance.

Although the management of IGD SIIQ SPADbelieves that the expectations
reflected in such forward-looking statements are reasonable, investors and
holders of IGD SIIQ are cautioned that forward-looking information and
statements are subject to various risk and uncertainties, many of which are
difficult to predict and generally beyond the control of IGD SIIQ that could
cause actual results and developments to differ materially from those
expressedin, or implied or projected by, the forward-looking statements.
These risks and uncertainties include, but are not limited to, those
contained in this presentation.

Except as required by applicable law, IGD SIIQ does not undertake any
obligation to update anyforward-looking information or statements.
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Who is IGD?

SIIQ
#1

in Italy
We develop, manage and

enhance our retail assets
with a strategic, sustainable

and long-term approach
to maintain their high value.
With the same attention and

expertise we manage

third -party portfolios

RTA
WK%ARE

RESSO !
DiERSENA




An overview of the Group

TOTAL PORTFOLIO

MARKET VALUE

Incl leasehold and equity
investments

:
g

N
N
“\

D 4

NET RENTAL
INCOME

ITALY CORE ‘ '
PORTFOLIO FINANCIAL
MARKET VALUE OCCUPANCY ‘ '

IGD fully owned portfolio
market value breakdown

Porta a Mare
1.30%
Romania
6.90%

Development & Other
1.00%

Hypermkts
10.80%

Malls
79.90%

EPRA NRV

EPRA NIY
topped up Italy

EBITDA MARGIN FFO
CORE BUSINESS FFO GUIDANCE FY25

’ .“

T \‘tgu

s

NET DEBT

LOAN TO
VALUE

SIQ

Figures as of 31/12/24 unless otherwise indicated
* malls + hypermarkets



IGD Group

SIQ

|

winmarkt

shopping in cenfer

WINMAGAZIN S.A.

0.1%
Romania

H)
| l
Alliance ‘ G D A<Cormren

SIINQ S.r.l.
service srl
100% 100% 99.9%
Italian Facility Management and Living & sport facilities
Equity Investment Holding (1 asset c.

|
1 1

winmarkt PDRTA@MEDICEﬂ

shopping in cenfer

WINMAGAZIN S.A. 100%

99,9% Mixed-use project in Livorno

|

WINMARKT

MANAGEMENT S.r.l.
0,1%
Romanian Facility Management

JUICE FUND ! Foop FunD!

Real estate l : Real estate I
fund 1 fund
40% I | 40% I
s bmm =1k =-===1

SIQ




April 2024: New Board of Directors and new Chairman and CEO ‘GDg

fl12kt WNY21 UcUBIWEct WHIVWUOWRUWGIRUWWS Raé6 Waé JWHI Rl R¢ WY n Wsied. IADE 1T n WA
internal Corporate Governance Code has been in use since 2008.

CHIEF EXECUTIVE OFFICER and GENERWANAGER
ME Roberto Zoia

NOMN EXECUTIVE CHAIRMAN : o Daniela Delfrate C X )
INDEPENDENT Antonio Rizzi

Mirella Pellegrini Q Simonetta Ciocchi O ‘

VICE CHAIRMAN ) . .
NON EXECUTIVE Edy Gambetti Alessia Savino Antonello Cestelli

NON INDEPENDENT

Antonio Cerulli Laura Ceccotti Francesca Mencuccini
COMMITTEES:
0

Nominations and Compensation Committee g 54'5? Female (6)
@® cCcontrol and Risks Committee 45.5% Male (5)
@® Committee for Related Parties Transactions

Strategic Committee rQ|

Q 36.4% Independent (4)

[

Q
j 63.6% Non Independent (7)

INTERNAL CONTROL AND RISK MANAGEMENT SYSTEM
Held by the CEOQ, it includes the Internal Audit and Risk Management




The equity structure

Number of shares:
110,341,903

Listed on the Italian Stock
Exchange in the
EURONEXT STAR segment

Net equity FY2024
MIO® T Wk WA

Current market cap
(at 13 march 2025)
H HOW=nanN LWk L

Unicoop Tirreno
9,97%

Flottante
49,11%

IGD shareis included in
104 indexes

Average daily trading
18/4/24 113/3/25

c. 230,992 shares

Majority of institutional investors,
of which some of the most representative are Qo

Coop Alleanza 3.0
40,92%

30.9%
2.8%

26.5%
4.1%

10.7%
25.0%

Italy
Coop Lombardia, Coop Liguria

UK &lreland
Interactive Brokers, Legal & General Group

US & Canada
Ishares, Dimensional Fund Advisors

Luxembourg, Belgium, Netherlands
Stichting Pensioenfonds Zorg En Welzijn,

France
Actions 21, BNP Paribas

Rest of the world
SUVAAmM, Deutsche Bank AG

SIQ

1.Internal processing by IGD on Bloomberg and Shareholders Meeting data



Sustainability fully integrated in our actions

becoming
-t-

g.re.a

Reduce the Portfolio carbon footprint

Develope skills, promote inclusion and
wellbeing of employees and ensure safety of

shopping center visitors

together

attractive
Enhance shopping centers as sustainable ,
attractive , innovative hubs integrated within the

responsible

community
Share best sustainability practices with key
stakeholders

GU
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FY 2024Results
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Ayearof growth forf ] 2tk YGGRUNDWHIUq!l 13t B

e
COLLECTION RATE FY 2024

+O6% +16% (@\J ltaly : 98,4%
Footfalls Romania: 97%

Tenant Sales
[talian malls
CNCC +1.6%

Italian malls
CNCC +0.7%

+0.6%

IGD Hypermarkets

CNCC: National Council of ShoppingCenters

Figures 2024 vs 2023
Collection rate as of 4 March 2025



B combined with an effective leasing activity

+4.0%  95.21% 2 yrs 12% Al

. % .
Upside lItaly Occupancy ltaly WALB Italian malls CORItaly
Romania +3.8% Romania 95.83% Romania 2.3years Stable over the last 3years e UPSIDE
(Punctual 1Q 20 30 4Q
data)
- 77 ///-//// ” : Italy -3.5% +3.6% +8% +4.10%
/// 7 : LY 1 Romania +6.54% +0.36% +0.57% +2.08%
’!
e FINANCIAL OCCUPANCY
(progressive
data ¢ in %) 1Q 2Q 3Q 4Q
Malls +
Hypermkt 94.76 94.96% 95.05 95.21
Italy
Malls Italy 94.16 94.38 94.48 94.67
Romania 95.45 95.52 95.21 95.83
e WALB
(Progressive
data- yearg 1Q 2Q 30 4Q
Malls Italy 1.78 1.82 1.9 2.0
Hypermkt 11.77 12.22 12.9 12.7
Italy
Romania 21 2.2 2.2 23

*Occupancy malls + hypermarkets
WALB (Weighed Average Lease Break): remaining lease term until break option

5110
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+4.1%
Core business Ebitda
Ifl
U

NWNez RI

_
=

k OP IOZ U

Funds From Operations

Positive core business
perfomance

21 W[ o W=

Ifl

+4.6%
Net Rental Income

il




A

The retail real estate sector in Italy is back on investorsk Wl ¢ | ¢ |

SIQ

2024 Retail real estate investments in Italy
«Thesignificant pipeline of deals
planned in the shopping centres and
supermarkets segment suggests
significant investment volume also in 2025»

First asset class by investment volumes Seulies: Pilss

9, 9 U Db mtalzd@rndrcial real estate investments, +47% vs
2023

Average Net
i Exit Yield
8.00% IGD SC: 7.2%

7.00% — 6.90% Shopping centers are
6.00% \ _— the asset class
— . Spread >350 with the largest spread

5.00% 7 " ; bps .
a00% Fhaling— = ; compared to Italian 10y BTPs
AN L 7 TN 3329 and therefore better positioned
v - - . .

- - ' \ ! in a scenario of

2.00% AN RN R4 \"y \ N ] .
AV 2 NN \WRAN ‘ gradually decreasing
1.00% L “ ~ - .
- v interest rates.

0.00%
H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2
2014 2014 2015 2015 2016 2016 2017 2017 2018 2018 2019 2019 2020 2020 2021 2021 2022 2022 2023 2023 2024 2024

Offices High Street = === Shopping malls Logistics Hotel -~ BTP1OY

*Source: CBRE




Core portfolio value stabilises ‘GDg

mapic
AWARDS

WINNER for the
BEST URBAN
REGENERATION
PROJECT

K N AP @ H«

Flat vs 2023




GU

] | Y efBantial leverage decreases

44.4%

-370bps vs 2023

*Portfolio consisting of 8 hypermarkets, 3 supermarkets and 2 shoppingnalls sold for EUR 258nillion;

SIQ

17

for more information see the press release of April 23rd, 2024



Return to dividend

The Board of Directors

resolved to propose to the

Shareholders' Meeting

for the approval of

GU

SIQ

@2 K LUMION M

*Dividend for 2024 payablein 2025 to besubmitted for approval at the 2025 Annual General Meeting (to beheld on April 16")



2024 ayear of great change

18 23
APRIL APRIL

FOOD Portfolio

New governance
disposal

and
organizational
structure

Strategic

guidelines of the

2025-2025
Business Plan

21
NOVEMBER

2025-2027
Business Plan
presentation

19




An intense leasing activity attracted high profile
national and international brands

RITUALS... %

PRIMARK"
MANZS(QO  ARCAPLANET *
- FIT
Slnsag HBT’UN —IL FITNESS ~ PER TUTTI—
RINASCIMENTO YANKEE FITINN
CANDLE

©Omk

SI0Q

G

IN ITALY

52 NEW STORES
OPENED

31 NEW BRANDS
ADDED

18,000 n? of rented space

IN ROMANIA

33 NEW BRANDS
ADDED




Digital and innovation to enrich the «IGD shopping center ecosystem »

(e
(Ip]

A 1GD provides not only physical
spaces but digital solutions and
services to its clients (both mall
visitors and tenants)

A All platforms (apps, leadwalls,
totems, € ) abke toeollect and
build data in real time

A This set of information at
o . Consumer Tenant

c 0 mp a digpdsal enable it to latf

improve strategic decision- Platforms and CRM Platforms

making on the various aspects of

the business. To consolidate therelationships Tosimplify the shopping® 13U q 11 & 1 Toengagewith shoppers
with visitors, by offering them internal relationship management during their visitors
exclusive opportunities through and ensure a more efficient experience.

actual loyalty programs. oversightof operations.




FY 2024
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Further deta
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Net rental Income

Changedue to the
sold portfolio

-10.2 41

Changein Lfl Italy

Changein the real estate Net RentalIncome 2023 Restated

0.7

Changein Lfl Romania

Change in Non-Lfl Italy

Changevs 23R
€entok G U
+3.9%

Changevs 23
-P 10®k G U
-4.9%

Net Rental Income 2024

SIQ

Net Rentallncome 2023
perimeter
o o Margin on % Change NRI
=M=
Kuu revenues LFL
NRI Italy 105.2 84.4% 4.3%
NRI Romania 8.5 84.0% 8.3%
NRI Consolidated 113.7 84.4% 4.6%
Some figures may not add up due to rounding



Core business Ebitda

-10.2

Ebitda 2023 restated

Ebitda 2023 Changein the real estate
perimeter

4.3

Net Rental Income

Change in other revenues
and G&A expenses

Change vs 23R
enomMk G U
+4.1%

Changevs 23
> 10=k G U
-5.7%

Ebitda 2024

SIQ

Some figures may not add up due to rounding



Financial management

Tot. Change: +38.0% +18.4€mn

[ |
Total Total
48.7€m 67.1€m

} IFRS16 and naecurringcharges

\

> Financial Managememd]* :
b m o mrvs 2023 (+30.8%)

_

2024

2023

m Financial Management adj* 1 IFRS16 and non recurring charges

SIQ

* Financial managemerdd;j. net of IFRS16, IFRS9 and rexurringchargegincludingquota of the over the paredemptionof bonds)

Some figures may not add up due to rounding



FFO

Changedue to the
sold portfolio

-10.2

Change in the real FFO 2023 Restated

FFO 2023
estate perimeter

4.0

Changein core
business Ebitda

-13.2

Change in financial
management adj.

Changevs 23R
-0z kK G U
-21.3%

Changevs 23
NoOYK G U
-35.7%

FFO 2024

Change in taxes and
other

SIQ

Some figures may not add up due to rounding



Group net Result

Ofwhich : Ofwhich : B
. eNMS 0ok 0 buekimpaithent LW -N Y HOMN gharigeih financial
Ofwhich: . . ) .
en . busi and fairvalue adjustments; management; o i
N dl ]lhthmangem core business -N FOFhbLbe to higheramortization ZOIONKAUWY[ YYT wWRAGEHQGE
Ebitda; L _ and provisions. -0.5 changein taxes andother
€ MO0 gharideih operating minor items
result from trading. Changevs 23
ePNOzk 0 U
-63.2%

105.5

-10.2 4.3

Group Net Result 2023 Change in the real estate Group Net Result 2023 Change in consolidated Change in amortization, Change in financial and Group Net Result 2024
perimeter Restated Ebitda provisions, impairment and extraordinary management
fair value changes and other minor items

SIQ

Some figures may not add up due to rounding
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Financial structure as of 31/12/2024 =
NET DEBT FY2
®I Y Wan W
= 17.8 NET DEBT FY24
-153.5 Y MZ KOhhY LWk
Longterm y,
financial -3 4 Long term
instruments fi ial
974.47 e
808.52
Y,
Short term h
financial
instruments
2.69
N Y,
[ Cash i 6.07 ] FFO Investments Sold portfolio Chang';:ﬁ initNWC and [ Cash-4.73
[sut202s ] o204
ostre Inancing
48.1% Loan to Value 44.4%
3.86% Average cost of debt 6.04%
2.4X Interest Cover Ratio 1.8X
3.1X Interest Cover Ratio for covenant 2.28X 2.28X
28

* Floating rate



Significant benefits onthe ] | Y e i@atulity profile thanks to ‘GD
the Green Secured Facility obtained on Feb. 11" 2025

bl KNIl

5110

Debt maturity pre re -financing Debt maturity post re -financing*

W Securedbank debt
Unsecured bank debt

Bond
294

220%
‘ 4
14 12
@ I - > > 5 - 9
o 24 24 42 R

2025 2026 2021 2028 2025 2026 2027 2028 2029 2030 2031

A Ratings confirmed : Fitch BBB- (Stable); S&P BB $table )**
A Extended average debt maturity : c. 5years**; always>3yearsin the 20252027 period
A 1gd will continue to monitor the debt capital market to seizeanyimprovement opportunities that may arise

*Debt Maturity updated as of today
**Eitch latest review: November2024; S&Platest review: February2025 29

***0On the date the facility agreementwas signed, 11 February2025



|GD Portfolio Market Value

G

WE W= M.

EY 2023 FY 2023 prc EY 2024 2023 pro- Net Exit Yield EPRA Net Initial E.PRA Net Initial
forma Yield Yield topped up
forma
Malls Italy 1,404.8 1,347.9 1,354.3 + 0.48% 7.3%
Hypermarkets Italy 399.8 190.6 183.6 (-3.67%) 6.2% 6.2% 6.5%
Total Italy Core Portfolio (-0.04%)
Romania 122.0 122.0 117.2% (-3.98%) 7.2% 7.6% 7.9%
Porta a Mare + Development + Other 41.5 41.5 39.1 v
Total IGD Portfolio (-0.46%) + 100 bpssince 2019 inltaly
2 Leasehold properties (IFRS16) 17.0 17.0 10.3 + 160 bpssmce 2019 in Romania
Equity investments 25.7 106.0 106.0
Total IGD Portfolio including leasehold (0.80%) S!gmf'?antmcrease In N_et Initial
properties and equity investments i Yieldsince pre-cowd perlod
FOOD
ITALY CORE LEASEHOLD
IMPACT
PORTFOLIO PORTEOLIO 29 mn i
flat 7 i ) "
_ - -6 . mn u One-off effect due to
Substantial stabilisation of 2 masterleases ending IFRS10 accounting standards

values with malls growing
slightly

in 2026 and 2027

SIQ

* [tincludes asset held for sale for approx. 8mrb U
Some figures may not add up due to rounding



EPRA NAMndicators

FY 2024

GEPRA NTA

|- —a

G EPRA NDV

0.32

EPRA NRV 31/12/2023 FFO

-0.60

Real estate assets fair value,
financial instruments and other

EPRA NRV 31/12/2024

SIQ




Sustainability

2024 ACTIVITIES

green

responsible

Astrategic Committee established with mandate to define CSR strategies
A2 policies for the socio-environmental sustainability of tenants and suppliers adopoted
ethical A egality Rating renewed with the maximum score

attractive

together

G0

5110

INTERNATIONAL AWARDS

EPRA BPR Gold Award
For the 2023Consolidated
Financial Statements

MSCl |
ESG RATINGS

[ccc | B | BB (BBB [ ] AA [AAA]

Rating A
MSCI ESG Ratingdssessment

LA

«Aziende piu attente

al clima 2024»

Amongthe ltalian companies that
reduced emissions the most

EPRAsBPRGold Award
For the 2023Sustainability Report

[T

Innova Retail Award
For the «Waste to Value» project

Ezl Y CGlinate
Leaders 2024

Amongthe Europeancompanies
more focused on climate change

32
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2025 FFO Outlook

IGD forecasts

growing operating results and
an improving financial management

&

33




2025-2027
Business Plan

5110




Our main focus

Over the next three years
our main focus will be
to optimize our financial profile
and

Improve our operations to deliver best in
class performance

35



Our priorities

MAXIMIZE VALUE

02 CREATION FROM CORE
BUSINESS ACTIVITIES

Focus on embarking on a new growth path
and consistent and sustainable dividend distribution

SIQ
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2025-2027 Business Plan:
Operating Targets

Malls Occupancy

Malls WALB*

Malls WALT***

py) 5 pu) 5
I E DI E

11

bR DU E

FIGURES FY24

94.7%

95.8%

2.0years

2.3years

4.1years

3.9years

@) 2027 Targets
~ 98%

~ 99%

~ 2.5years**

~ 3years

~ 4.2years

~ 5.4years

GU

SIQ

* Weighted Averagel easeBreak:remaining lease term until break option
** of which NEW CONTRACTS 3.§ears; EXISTING CONTRACTS lyears
*** \Weighted AveragelLeaseTerm

37



2025-2027 Business Plan:
Economic Targets
@ 2027 Targets

In view of impact of planned disposal of non-core assets and the conclusion of 2 masterleases *

~ +16%

H LWN VN LK LW

Net Rental Income
like for like

H LW PrvnllK il

EBITDA

y Womnlk LW

y Worhnllk L

2027

GU

SIQ

Total core business
Ebitda

Masterleases* and
impact of disposals

Core business
Ebitda with no

masterleases* and
no disposal

core business
2024E
Ebitda organic growth

H WMNnYnld K LU
(~€MNE W2 tmihiRO4E)L K LU

Funds From Operations (FFO)*

38

*According to IFRS16masterlease revenues are reported under total revenues, while the related payable leases are reported under financial charges and chanigefair value

** Includes masterlease payable leases



2025-2027 Business Plan:
Financial and Capital Targets

Investments
over BPtimespan

Disposal of non-core assets

over BPtimespan

Loan To Value
at 2027 YE

FIGURES FY24

N T HO¥rlk LU

= P Ytk LU

44.4%

G

@ 2027 Targets

H WPrivhlk L

H LUN Mhil WK LU

~ 40%

(Vs 44.8%at 9/30/24)

SIQ

39

*Food portfolio disposal: 8 hypermarkets, 3 supermarkets and 2malls



Optimize our financial profile and reduce costs

Redefine our financial maturities profile

Reduce cost of debt and improve financial KPIsin line with an
investment grade profile (recently confirmed )

Reduce debt by completing non-core assets disposal

GU

SIQ
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1. Redefine our financial maturities profile

N
éfnanca maturities concentration (asin 2027) andextend
GD

Already
done*

| _ debj duration
Signed
Green secured
Facility
A t i
greemen 4 E3yly repayment of bonds with burdensome contractual terms and clauses

Kk WS NP LG

egotiate one or more refinancing transactions with the banking system (currently more flexible
and offering better terms) also leveragingon a sizable portfolio of unencumbered ¢+ + 1Jqt Wsk NN H

Repaid existing
bonds with the
facility proceeds

- J

*For more informationsee the press release ofFebruary11t2025available at the following link https://www.gruppoigd.it/en/green -secured-facility -agreement-for-615-million -euros-signed-with-a-

pool-of-leading-national-and-international -financial -institutions/



https://www.gruppoigd.it/en/green-secured-facility-agreement-for-615-million-euros-signed-with-a-pool-of-leading-national-and-international-financial-institutions/
https://www.gruppoigd.it/en/green-secured-facility-agreement-for-615-million-euros-signed-with-a-pool-of-leading-national-and-international-financial-institutions/

GU

SIQ

2. Reduce cost of debt and improve financial KPIs

U
oo

U
8o
B0
Reduce the burden of our financial position and
improve ICR

Lowering leverage KPIs (LTV,Debt/EBITDA),
also taking advantageof a new disposal plan (see next slide)

Closely monitor the debt capital market to take advantage of any additional , beneficial
opportunities that may arise

Actions and objectives in line with Investment Grade profile

(recently confirmed )
42




3. Reduce debt ‘GD

Approx FOLLN maiivtlispidsal of non-core assets over Business Plan horizon
set aside to reduce Group leverage

- 3 prestigious areas _
= Romania = still to be developed Other minor non -
Portfolio @ core assets

included in the Porta a Mare
project in Livorno

(partial ) *

000
2025-2026* 28¢5 2026
| |
\4 v
@ Reduction of structural costs @ Areascurrently not generating @ Reducedprofitability / possible
[ Q% related to the branch company Bﬂ? revenues Q’% change of intended use

14 FEBRUARY

Sold the first asset (Cluji) of Romanian portfolio
f or rBn. iBlinglwith book value**

*The remainder of theRomanianportfolio could be sold after the Plantimespan

43
**Eor more informationsee the press release ofFebruary11t 2025 available at the following linkhttps://www.gruppoigd.it/en/igd -signs-a-sale-agreement-for-one-asset-included-in-its-romanian-portfolio/



https://www.gruppoigd.it/en/igd-signs-a-sale-agreement-for-one-asset-included-in-its-romanian-portfolio/

Disposal T Focus on Romania
Disposal strategy based on Portfolio Segmentation

% Romania Institutional Domestic Family office/
Market Value investors institutional private
investors investors
1 Premium asset
(Ploiesti MV * - 1T Mmari)! 32.9% @ @
1 asset already 6 Medium size assets
: - 0
sold: Cluii Unitary MV: 7-N = mri)! 42.3% @ @

~ 2 WY ok G C
7 Minor assets 22 A%,

(Unitary MV: 2-T ¥ WG U b
Y Y,

1 Office building
w . 7z _%é% o 17
BIOURqC | ! WU~éa lU= K lHu Ub

(e
(@]

44

* Market Value



T Focus on Porta a Mare, Livorno

Disposals

g 3 PRESTIGIOUSAREAS STILL TO BE
N DEVELOPED

1 (with mixed residential, tourist-hotel,
services and nauticatrelated business

WINNER

of

BEST URBAN
“; use)
- . 26,000sgm usable GrossFloor Area

5110

REGENERATION
PROJECT

115 APARTMENTS(108 already §
sold and 7 expected in the

coming months)

om

OFFICE BUILDING
Sold to aninstitutional investor

WL el

45
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Maximize value creation from core business activities

Increase Net Rental Income (NRI)through «IGDvalue proposition »

Expand the landlord -tenant relationship , with a view to innovation , for
the entire contract duration, by enriching and extending the areas of

collaboration

Position ourself as the key player in the retail real estate market for
asset management and other advanced services

46




1. Increase NRIthrough «IGDvalue proposition » (1/2)

G0

2027 Net RentallIncome like for like: ~+16% vs 2024e

A Increase occupancy of Italian and Romanian malls | ACTIONS
TARGETS _
A Thiswill increase revenues, reducethe G ¢ UT G Y1 T K 1 A Attract new traffic -generator brands and
condominium expenses and thus generate greater NRI provide new offerings and experiences to
retain /obtain the catchment area
leadership
FIGURES FY24 2027 TARGET
A A Adjust merchandising mix also by
[ 94.7% 98% promoting important turnover to expand
o ' | the catchment area
A Test new format through pop up shop and/or
ROM temporary store
|
| 95.8% 99% A Recover currently less attractive areas
from assets Value Add (seeslide 45)

a7



1. Increase NRIthrough «IGDvalue proposition » (2/2)

WIGD-

A Extend WALB and WALT
TARGETS A Increase visibility and sustainability of cash flows
. : : ACTIONS
A Maintain COR*at sustainable levels (11.9%in 2023)
FIGURES FY24 2027 TARGETS A Strengthen partnerships and
TA MALLS 2.0 years 25 years** contractual  flexibility (ta_llor-made
W — approach for tenant and location)
HYPERMARKETS  12.7years 9.52years
ﬁ ROM
- : .
B p MALLS 2.3 years 3years A Exclude rolling break option
- A Include longer deadlines and
W ma MALLS 4.1years 4.2 years agreements on marketing analysis and
" 0
A HYPERMARKETS 12.7 years 952 years common data in new contracts
L ROM
T Bl \ALLS 3.9years 5.4 years
()

48

* Cost Occupancy Ratio
** Of which NEW CONTRACTS 3.gears; EXISTING CONTRACTS lyears



Value added: enhance our portfolio ‘GD
by increasing occupancy and NRI =

ft YdeWl & t qRLlpgssiBlechangeof intended use, inview

ibricchi B
5,000sqm of disposal in mind

Pisola del tempo libero
“‘

- Conegliano (TV)
cone c. 800sqm

Maximizingthe value of warehouses,

@&3} LE MAIOLICHE cFagegéZEquﬁ) - loading/unloading areas
' and offices resulting from
hypermarketsize reduction
S. Benedetto T. (AP) P
¥ Portogrande 1,000 sqm
TOTAL. c. 7,600 sgm
q

Areas set to change their
intended use to services of shopping

centers and tenants
(e.g.logistics )
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2. Expand landlord -tenant relationship ‘GDD
and attract anchor tenants >

Physical retail
spaces

IGD aims to
expand and
enrich the
landlord -tenant
relationship with
aview to
innovation , going
beyond the
simple
contractual
approach of
space renting; we
want to offer a
true «ecosystem »

Longterm and ESG
compliant vision

High value -added
property services

Partnerships/ marketing
collaborations

Digital and communication
tools
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«IGD shopping center ecosystem »
at the service of tenants

IGD no longer presents itself as a standard
landord, but as a partner that offers
a complete ecosystem,

with a diverse range of opportunities
for tenants
to improve their revenues
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