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Disclaimer |IGD

This presentation does not constitute an offer or an UEse  SERmens e ekl prEfseens  eme

P 12 . oF estimates and their underlying assumptions, statements
invitation to subscribe for or purchase any securities. regarding plans, objectives and expectations with respect

to future operations, products and services, and statements

- . . regarding plans, performance.
The securities referred to herein have not been registered g gp P

and will not be registered in the United States under the

U.S. Securities Act of 1933, as amended (the A Secur i t, .

Act oof in Australia, Canada or Japan( or any other Altﬁo%gh the management of IGD SIIQ SPA believes that
jurisdiction where such an offer or solicitation would hE  OERSEene  FEreses [T SUEn SO soldng
require the approval of local authorities or otherwise be statements are reasonable, investors and holders of IGD SIIQ
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the registration requirements of the Securities Act is b .

availablge. Copies of ?his presentation are not being made Teadle and_ develo_pme_nts to d|ff¢r gzl fem Lugse
and may not be distributed or sent into the United States, expressed in, or implied or projected by, the forward-

Canada, Australia or Japan. Joalding Seiemer .

This presentation contains forwards-looking information ;rhhoessgélsrﬁfa?ﬁgduigct%riga'?ggzr:trﬁilé?]e’ but are not limited to,
and statements about IGD SIIQ SPAand its Group. P '
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Eg?gﬁ;glllf’aocl:'sng SEEmES Gl SEIEmES Ut e ek undertake any obligation to update any forward-looking

information or statements.
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Introduction to IGD




IGD at a glance

IGD is one of the main players in the Italian retail real estate sector: we develop and manage shopping centres across
the country. We are also present in the retail sector in Romania

MARKET VALIUE OF THE PORTFOLIO ( including real estate investments)

. 8 hyper/ . 14 shopping
riillsshi?]pﬁgllg supermarkets C . ul. 8bi malls in D?’%',{?}%T?St
. y in Italy FY2023 portfolio value Romania .
79.2% of value 11.2% of value pro forma post disposal 7.2% of value 2.4% of value

Of which full ownership of 8 shopping
centres (mall + hypermarket)

EPRA NIY topped up #1 EPRANRV: 0 9. 22/ shar

0
6.4% ltalian Fy23
FY23
SIQ
(REIT) )
N 0 FFOFY23: U55. 4 mn
EBITDA margin = 77.3% = FFO Guidance 2024: (i 3 4 mn
FINANCIAL OCCUPANCY BE;;AR
NET DEBT: U 9 6 7 mi3
ITALY (malls + hyper)
95.3% LTV: 48.0 %
Sustainability Financial
Report Report
(9th year) (6th year)

iQ

& (1) Includes mainly the Porta a Mare project in Livorno
(2) Margin from freehold properties

[ ] I Figures at 31/03/2024 unless otherwise indicated H



IGD Business Model

A distinctive competitive positioning

Well Diversified Across
Italy

20.6k

@ » otpropenies -

GDP Per-capita

HMi3476K2. 6%Ki2076R9. 9k 17.5k 4
mG30.7GB4. 5ki1678R0. 5k

028,50
Italian average

29,200
EU average

With strategic focus on high GDP per capita
Northern mid-size cities

Young Portfolio
Average age 12 years
(since opening/restyling)

a
L=

9 Strategic Positioning e Strong Food Anchor

Ravenna

4 km

Centro
a Commerciale ESP

The food hypermarket (mainly Coop) plays

We strive to be the dominant retail a critical attraction role in our retail assets

destination in mid-sized wealthy ltalian

cities, at easy reach from city centre Fresh food, daily shopping, sticky consumer

habits

=2
0]

Average GLA
€.25.000 sgm

Catchment area
€.370.000 inhabitants in 20 min

Average footfalls per year*
2.6 mn

o= 16

Strong Track -Record of
Direct Management

Services

i N 3 “’5&

.‘ )i s gl y i
{R—— ity =
hgrihé’g‘é my" ||

Proactive approach, carefully selected
merchandising mix, marketing activity
adapted to each context and wide offer of
customer related services

Easy to reach
c. 4 km from city center

Average parking places
2,013

Centers reached by public transport
20

Centers reached by bike path
11

® *Data as at 31/12/23

SiQ




A typical
In Ravenna

example : Centro Esp

RO r-h%‘g—n eRdvigra»
(110km touristic destination )

- City of Ravenna
nescoWorld Heritage site

ESP Shopplng Center ‘;ee:wi\‘
{ 9— A" ¥ J
{ Mall GLA: 30k m AP L #

uw'

Hyper‘market GLA 16 5km b I
No of Shops 10077/ 84 [ 25

/

VR WA v*»__

L ST S

Dominant @

Our assets are the dominant
retail destination in their
catchment area

€

Strong food anchor
Hypermarket has a strong
attractive role for everyday
shopping

[(Ee]

Not only shopping
but also services for

community
Dental clinics, medical clinics,

® 1) Dominant: the most modern and attractive destination (sometimes the only one) in its catchment area

SiQ
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An overview of our Group
structure o

72.5% Revenued

Parent C inanci
AEM=OMPAY " 100% Financidbebt

SlIQ

16.8% Revenues
No FinanciaDebt

100% \

«

service Italian Facility Management

L)
100% R Wlnmquf Romania 6.4% Revenues

shopping in center NO FInanCIaDebt

100% Development projectin 4% Revenues
'PDHTA@MEDIEEA Livorno

No FinanciaDebt

® 1. For a complete group chart structure pleaserefertol GD & s
% Annual Report

2. Asat 31.12.2023



Our shareholding
structure

q I Share Capital
i G 6810

Average daily trading
|,v~'| 01/01 i 31/12/23

c. 283,407 shares

ﬁNumber of shares : 110,341,903

Net Equity EUR 1.0 Bn

Majority of

Unicoop
Tirreno / 30.9 %

2.8%

9.97%

Free float
49.11%

Coop
Alleanza 3.0
40.92%

26.5 %

4.1%

10.7 %

25.0 %

RT’ Average Market Capitalization
% 01/01 1 31/12/23

% c.U027 ®n

Listed on the Italian Stock Exchange
in the STAR segment

institutional  investors, of which 1

Italy
Coop Lombardia Coop Liguria

UK & lreland
Interactive Brokers, Legal & General Group

US & Canada
Blackrock, State Street, Vanguard

Luxembourg, Belgium, Netherlands
Stichting Pensioenfonds Zorg En Welzijn,

France
BNP Paribas, Lyxor

Rest of the world
SUVAAmM, Allianz fonds

Sii

.m ©) 1.Internal processing by IGD on Bloomberg and Shareholders Meeting data



18/04/24: New BoD and new
Chairman and CEO

| GDO s

governance has been in

l i ne

with the

was listed. An internal Corporate Governance Code has been in use since 2008.

CHIEF EXECUTIVE OFFICER and GENERAL MANAGER

EXECUTIVE Roberto Zoia
NON EXECUTIVE CHARMAN @
Antonio Rizzi

INDEPENDENT

Mirella Pellegrini

VICE CHAIRMAN

NON EXECUTIVE Edy Gambetti

NON INDEPENDENT

Antonio Cerulli

Alessia Savino

Daniela Delfrate

Simonetta Ciocchi

Laura Ceccotti

criteria

of t he Self

Antonello Cestelli

Francesca Mencuccini

COMMITTEES:

Nominations and Compensation Committee

® Control and Risks Committee

@ Committee for Related Parties Transactions
Strategic Committee

INTERNAL CONTROL AND RISK MANAGEMENT SYSTEM
Held by the CEO, it includes the Internal Audit and Risk Management

(4

54.5% Female (6)
45.5% Male (5)

36.4% Independent (4)
63.6% Non Independent (7)

SiQ
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IGD: a portfolio of high
guality assets

IGD Main Italian Asset

Center

!, Centro Sarca
Sesto'S.Giovanni

Centch Lia\}e

San Déna di

Piave (VE)
>

' Porta a Maye,

Livorg,

Cenitro Nové
Villanova di
‘ Castenaso(BO)

Centro I:uhé

Zia sl

i~ S
4, kaTorre A
W Palerme-

Centro Borgo
Bologna

Le Maioliche
%en a (R

~ Mendovicio Nuova Darsena
SC&Rp Ferrara
‘Mondovi(CN)

| Brigchi,
Isola d'Asti (AT

“1 'Grande

< hiarema §
S Porto d'AscoI/l

——2-GrOoSSE0

Katané -
Catania * ™

-

%

E U'W L =i
~Centro,Rorto

1
| B

- y
i Puntadiferrq

‘:/';/50\&‘
>

Millennitim
. Gallery
Rovereto(TN)

Centro Leonardo”
Imola (BO)

Cong Conegliano

,&, Fad

GranRondo

c. 2/3 ofthe market value

of Italian Malls and

Hypermarkets
in respective catchment

areas

dominant

1

SiQ

O Key assets malls with> (160mn mkt value each (c.61% of total market value malls)

1 Dominant assets: assetsthat are reference points for the consumersin their catchment area in terms of attractivity and offer quality




| G D @artfolio market value FY2023

Gross Initial EPRA Net Initial EPRA Net Initial

FY 2023 A%

Yield Yield Yield topped up
Malls Italy 1,466.5 1,404.8 (4.20%) 7.52%
6.0% 64% -
Hypermarkets Italy 401.2 399.8 (-0.35%) 6.82%
Romania 128.3 122.0 (4.91%) 8.59% 6.7% 6.9%
Porta a Mare + development + other 84.9 41.5 v

Total IGD Portfolio (-5.42%)
+ 90bps from 2019 lItaly

Leasehold properties (IFRS16) 25.2 17.0

+ 60bps from 2019 Romania

Total IGD's portfolio including leasehold (-5.75%)
Significant increase in Yields

Real estate investments 25.7 25.7

since the Pre-Covid years

Total IGD's portfolio including equity investment: 2,131.8 (-5.68%)

2



Shopping centers confirmed to be a
profitable assets class

Average | GDOls

Prime yields Italia malls net exit

yield 7.19%
8.00%
7.00% - 6.75%
6.00% \ /
5.00% _ —
’
4.00% ,h -
N\ 0
3.00% ~ AN — ‘4 3.82%
\ , / ~ /
2.00% \\’A\ PNy, \\ < !
1.00% =N FRYARN ’I
NN

0.00%

H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2 H1 H2

2014 2014 2015 2015 2016 2016 2017 2017 2018 2018 2019 2019 2020 2020 2021 2021 2022 2022 2023 2023

Office =———High Street === Shopping malls Logistics Hotels — — BTP10Y yield
Shopping centers are the asset class with the largest spread with respect tothe Italian BTP10y

yields and better positioned in a future scenario of progressive decrease in interest rates

SiQ

@ I Internal processing on CBRE and JLL data



Epra indicators FY2023

FY 2022 g %
10.28 -10.3%
10.20 -10.4%
10.06 -10.5%

G4 per share FY 2023
CEPRA N3NV 9.22
CEPRA  ENEIA 9.15
cerra  [INIDAY 9.00
0.50 1.26
EPRA NRV 31/12/2022 FFO Real estate assets fair value,

financial instruments and other

-0,30

Dividend paid EPRA NRV 31/12/2023

igd

Some figures may not add up due to rounding
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Investment pipeline 2022 -2024

A The Business Plan investment pipeline amounts to approx . 8 0 U mn
(slightly lower than t h e 8 2initally expected )

A No further development projects post 2024

200mn <80 0 mn

114mn ~18
A

Of which
c. 4 (caried
outin 1Q 2024

B Porta a Mare Project

ESGinvestments

[ Assetrenewals

Non committed investments m Asset maintenance

B Committed investments and safety
Investments Investments FY2024
FY 2022 FY 2023 expected investments

SiQ

.m Some figures may not add up due to rounding



Porta a Mare Livorno
Mixed -use project

Officine Storiche
A Retail : operating, 100% owned by IGD A Retail : >16k sgm,
A Residential : 73 flats, sales completed A Residential : 42 flats, sales ongoing

Palazzo Orlando ) . . .
A Offices: sold in 2019 A Hotel, residential, entertainment and service

A To be developed
.g

SiQ



Inaugurated in Livorno a new
for shopping and entertainment

Officine Storiche  entrance

Overview of the Porta a Mare area

iconic destination

OFFICINE STORICHE LIVORNO

>16,000 m? GLA

-

11 restaurants \f 1 fitness center \
Bill AMYDO  Alice ||

@

s TONIC

Jit, fum and more (fe!

1 entertainment

DAL eeRA WARS
70

area

16 shops

[DUGLAS = omemar  PANDORA

+
sluesrFIRIE

Librerie.coop

JUST in CASE
LAMA OPTICAL
19,05

PRIMARK

Next
opening
2H24




Officine  Storiche

residential

42 flats
30 units sold

5 binding proposals

CASH IN:

c . 7 (O moe2

c . 6 0 moe3

C. 4 Qaypn2024

2




Restyling Portogrande
completed

RESTYLING COMPLETED
Inauguration 23  november

Malls :
A Floor walls and windows
A Relamping LED

Exterior :

A New facades, entrances and
lighting systems

A Photovoltaic system

A New green areas




Lungosavio fully operational
after the floods

A —
BEFORE

ACentro Lungosavio is the only
IGD center hit hard by the flood in
Emilia Romagna inMay 2023

AHypermarket : re-opened in
June 2023

AShops in the mall : progressive
reopening starting from July 2023

ACommercial remodeling
ongoing to create a medium
surface by merging several shops

JiQ
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The restyling in Centro Leonardo
continues

COMPLETE RESTYLING:

Mall:

A New layout of common areas

A Relamping with LED lighting
system

Estimated end of work: 2Q 2024

Exterior :

A New entrances

A Greenareas

A LED lighting system

Estimated end of work: end 2025




ESG Capex: Energy efficiency
targets

Main targets

-21.5% GHG emissions
(at 2025 location based
«baseline 2018»)

At least 1 asset

carbon positive
Centro Tiburtino (Roma) - render of the main entrance (E192{0X10))

100%
Use of energy from
renewable sources
(already in place)

Centro Sarca (Milano) T render of new internal areas and rooftop with cinema entrance




ESG Capex: Energy efficiency

|mprOvementS
PHOTOVOLTAIC
SYSTEMS
.‘§ (7= b
) -
INCREASE _— ity
OF GREEN , ‘Q:
AREAS ' ~ LED LIGHTING =
through the planting 7 SYSTEMS

of trees or the creation
of green walls
on the facade

>

. O
CIRCULAR
ECONOMY

. ¥
WASTE REDUCTION Q
AND RECYCLING

@ REDUCTION OF WATER
CONSUMPTION

HIGH EFFICIENCY
INTELLIGENCE DEVICES HOT/COLD SYSTEMS

to optimize energy consumption

— Elimination of boilers @
and introduction
ARTIFICIAL

7 Photovoltaic systems to be added to the 8 already existing

SiQ
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Operating performances 1Q 2024




Solid operating performances in
ltalan s hopping centers*e

+2.6%

FOOTFALLS
first 4 months
+0.8%**

MALLS

[JFootfalls

lTenant sales

1° QUARTER

N.B: Easter 2024 in March, whereas in 2023 it was in April

| Gb6S HYPERMARKETS
AND SUPERMARKETS w ISaIes

1° QUARTER

@
O  *Figures 2024 vs 2023
& = April 24 vs April 23: -4.6% due to calendar effect (Easter)



e wi t dimost all merchandise
categories  growing
+9.8%
Tenant sales Italy
1Q24vs23 .
+1.1% +0.4%
. Clothing Household Culture,
Weight on total goods leisure |
ltalian malls rent (49.1%) (7.2%) gift items
(11.1%)
Ell}a‘:_n—‘lli'lt
Some brandg of O\/S FI]RT“HE““
IGD portfolio INDITEX KASANOVA PANDORA
cazeoonia | HAPPYeASA | librerie.coop

+12.6%

Personal and
healthcare
(8.9%)

COUGLAS

pppppppppp

SEPHORA

-4.7%

Electronics

(10.2%)

') unieuro
euronics

Media&ivord

+4.6%

Restaurants

(7.8%)

McDonalds

HAWAIIAN SUSHI

[LA]PIADINERIA @

+3.7%

Services

(4.6%)

%o DYADEA
oEmannEaE

SaniMed

Sl

.w @) Total change vs 2023




Leasing activity confirmed to be
effective Iin I|Italye

4N
é& LEASING ACTIVITIES

A 52 contracts (representing approx. 3% of Group total rents)
A Downside -3.7%* , explained mainly by the significant increasesincorporated in rents
in 2023 due to inflation indexing

@ OCCUPANCY (hypermkts + malls ) 95.3 %
MALLS OCCUPANCY 94.2%

}Stable vs FY2023

% COLLECTION RATE** 91.5%

AT
BILLY TACOS - Leonardo BO

RITUALS - Puntadiferro FC !
Some pictures from the latest openings

® * on 29 renewals and 23 turnovers
w (J  *Figure as at 2 May 2024
E




eand I n Romani a

/l%\\ LEASING ACTIVITIES

O"‘

A 118 contracts (69 renewals and 49 turnovers)
A Upside +6.5% (on Net Operating Income)

@ OCCUPANCY 95.5% -70 bps vs FY23
Increase in vacancy due to the exit of one tenant (600m?2) with re -commercializionin progress

COLLECTION RATE** c. 90%

! AKIN Abbigliamento - Ploiesti AVRAAM Gioielleria - Ploiesti :

e W '-‘ I W e
DYANTO Accessories - Buzau

MADO Restaurant T P. Neamt

Some pictures from the latest openings

o **Figure as at 2 May 2024
©)
D




Marketing: focus on
partnerships with

digitalisation and

tenants

SPOTLIGHT

PROJECT: increase

In CRMcontacts and
loyalty

A First IGD mobile App  with
a loyalty program to be

launched in 7 cc* in 2024

A +28% new contacts in
CRM in 2023 thanks to the
touch points

Ni¢ PARTNER PROJECT:
improve partnerships with tenants

e

1. WITH COOP ALLEANZA 3.0

in 11 Shopping Centers

Communication : C.15M Coop leaflets distributed about news, events

and promotion in the shopping malls

Promotion: U405k shoppi n distnbutad tolsteoppig
centers customers
Digital: 100k digital messages sentto Coop members

2. WITH SHOPPI NG MALLSOG TENANTS

First co-marketing «physicab> event with -

Exclusive promotion from
In 6 shopping centers (>24k customers reached).

SIQ

igd

* Leonardo (BO), Esp (RA), Puntadiferro (FC), Marema (GR), Porta a Mare (LI), Tiburtino (RM), Katané (CT)




