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Disclaimer IGD

This presentation does not constitute an offer or an
invitation to subscribe for or purchase any securities.

The securities referred to herein have not been registered
and will not be registered in the United States under the
U.S. Securities Act of 1933, as amended (the “Securities
Act”), or in Australia, Canada or Japan or any other
jurisdiction where such an offer or solicitation would
require the approval of local authorities or otherwise be
unlawful. The securities may not be offered or sold in the
United States or to U.S. persons unless such securities are
registered under the Securities Act, or an exemption from
the registration requirements of the Securities Act is
available. Copies of this presentation are not being made
and may not be distributed or sent into the United States,
Canada, Australia or Japan.

This presentation contains forwards-looking information
and statements about IGD SIIQ SPA and its Group.

Forward-looking statements are statements that are not
historical facts.

These statements include financial projections and
estimates and their underlying assumptions, statements
regarding plans, objectives and expectations with respect
to future operations, products and services, and statements
regarding plans, performance.

Although the management of IGD SIIQ SPA believes that
the expectations reflected in such forward-looking
statements are reasonable, investors and holders of IGD SIIQ
are cautioned that forward-looking information and
statements are subject to various risk and uncertainties,
many of which are difficult to predict and generally
beyond the control of IGD SIIQ; that could cause actual
results and developments to differ materially from those
expressed in, or implied or projected by, the forward-
looking statements.

These risks and uncertainties include, but are not limited to,
those contained in this presentation.

Except as required by applicable law, IGD SIIQ does not
undertake any obligation to update any forward-looking
information or statements.

SiQ
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IGD at a glance

IGD is one of the main players in the Italian retail real estate sector: we develop and manage shopping centres across
the country. We are also present in the retail sector in Romania

. 25 hyper/ 14 shopping
27 shopping k - Development
: ts c. €2.3bn malls in
malls in Italy supermarke . . : & other(V)
£5% of val in Italy portfolio value Romania 4% of val
o of value 25% of value 6% of value o of value

Of which full ownership of 16 shopping
centres (mall + hypermarket)

5.3% EPRA NIY (2
5.3% net initial yield topped-up

#1
Italian

SIIQ
(REIT)

EPRA NRV:
€10.56/share at 30/06/2021

FFO: guidance FY21

70.4% EBITDA margin(3) +7/80/0 vs FY20
sBPR BPR .
95.49% financial LTV: guidance FY21
occupancy Italy - o c.45%
Sustainability Financial
Report Report
(7th year) (4th year)

® Data as at 30/09/21 unless differently indicated
Q 1) Includes mainly the Porta a Mare project in Livorno
vy (2) IGD's portfolio average at 30/06/2021

Margin from freehold properties



IGD Business Model

A distinctive competitive positioning in the fragmented
Italian retail real estate market

Well-diversified
presence across Italy

39,2k PIL pro capite
W €34,6k-€42,6k

35,2k 38,0k W €30,0k-€34,5k
o €20,6k—€29,9

33,1k €16,8k—€20,5k

€28.500
31,6k Media italiana
304k Y €29.200
@ 24,5k 4 Media europea
2
n° di proprieta 5 24,7k
19,8k
32,7k 2 18,4k
20,6k 182k 21,1k
17,2k
17,5k
4

2 Strategic positioning

Ravenna

’.

s
,
v_, 4km

Centro Commerciale
ESP

3 Strong food anchor

YE
‘ Iperiercato

\ )
“ulle

Strong track record of
direct management

m Services

Personal and
famW healthcare care
- international

brands
Sharing economy

Local and

Presence across all Italy, mainly in hte
Northern regions. With Strategic Focus
on High GDP per capita Mid-Size Cities

We strive to be the Dominant Retail
Destination in Mid-Sized Wealthy Italian
Cities, at Easy Reach from City Centre

The Food Hypermarket Plays a Critical
Attraction Role in Our Retail Assets Fresh
food, Daily Shopping, Sticky Consumer Habits

Proactive Approach, Carefully Selected
Merchandising Mix, Marketing Activity
Adapted to Each Context and Wide Offer of
Customer Related Services

Modern portfolio
Average age 10 years
(from opening/restyling

MZ

()]
1))

=

" e million*

Average Gla: about 25,000 sgm

Catchment area: about 370,000
inhabitants within 20 minutes

Average footfalls per center/year: 3.3

g; Easily reachable: about 4km from city center
ﬁ N. Of average parking places: 2,013
W Centers reached by public transport: 24 (89%)

C%Centers reached by cycle path: 16 (59%)

® * Data at 31 December 2019

JiQ



Group Structure (simplified)

Parent Company

SlQ

100% @ service Italian Facility Management

100% - winmarkt Romania

shopping in center

Livorno

100% *PORT A@ M EDICEA Development project in

78.3% NRI

15.3% NRI
+Service Revenues

6.2% NRI

Trading Revenues

Data exprected as at 31/12/2021

2



IGD’s shareholding structure

No. of shares q I Share capital Net equity
110,341,903 1 € 650 Mn €1.1Bn
. = Average 2021 daily trading
Listed on STAR Segment of RT_’ Avearage 2021 mkt | ;’|
Italian Stock Exchange - g cz?let:zlzlsa&lgn S SR VAT LTS

suas

Majority of institutional investors, of which®

EUROPA PLUS (GWM)
4.50% e

Italy
Unicoop Tirreno 22% Mediolanum, Banca d'Italia
2-:86% UK & Ireland
49/ Legal & General Group,

Interactive Brokers

US & Canada
Vanguard, Blackrock

439%

Free float
44.72% Luxembourg, Belgium, Netherlands
20/0 Banque et Caisse d’Epairgne,

Coop Alleanza 3.0 Banque Degroof

40.92% F
rance
5% Societe Generale, BNP Paribas

Rest of the world
240/0 Codan Forsikring, Japan TRSV

[ ]
&) 1. Internal processing by IGD
%) All figures as at 31 December 2021 unless otherwise determined



IGD Governance - Directors and Committees

IGD’s governance has been in line with the criteria of the Self Regulatory Code of Italian Stock Exchange since it was
listed. An internal Corporate Governance Code has been in use since 2008.

CEO

EXECUTIVE Claudio Albertini

CHAIRMAN . o . Timothy Gu

Rossella Saoncella Antonio Rizzi . . Silvia Benzi . Micheley San{ini
NON EXECUTIVE
INDEPENDENT

Rossella Schiavini o Rosa Cipriotti @ Géry Robert-Ambroix @
NON EXECUTIVE VICE CHAIRMAN
NON INDEPENDENT Stefano Dall’Ara Alessia Savino Edy Gambetti
COMMITTEES:

Nominations and compensation Committee
©® Control and Risks Committee
@® Committee for Related Parties Transactions

54.5% Male (6)
45.5% Female (5)
o = ¢ 63.6% Independent (7)
S e
36.4% Non Independent (4)

INTERNAL CONTROL AND RISK MANAGEMENT SYSTEM
Held by the Ceo, including the Internal Audit and Risk Management

igd
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Our Top Management

Rossella Saoncella (1953) Chairman

Claudio Albertini (1958) Chief Executive Officer

<) ¢ Appointed in May 2009
« Appointed as IGD’s Chairman on 20 April 2021 Ny * IGD Board member since 2006

l" ¢ Member of EPRA(M) Advisory Board since 2017
Carlo Barban (1978) Director of Administration, Legal & Corporate Affairs,
Contracts, HR and IT

e Member of ECSP’s(2) Nominations Committee since 2021
Andrea Bonvicini (1963) Director of Finance Division
1 F « Director of Administration, Legal & Corporate Affairs since & ¢ Head of IGD Group's Finance Division since September 2009
e N\

: January 2019 ¢ In July 2012 he was appointed Director of Finance and
e From January 2022, he was appointed Director of Administration, - Treasury Department
Legal & Corporate Affairs, Contracts, HR and IT “E’

Raffaele Nardi (1976) Director of Planning, Control and Investor Laura Poggi (1976) Director of Commercial Department, Marketing and
Relations CSR

» Head of the division to which 3 different departments report:
planning, control and investor relations

e From January 2022 he was appointed Head of Sustainbility
Committee

¢ Joined IGD in October 2010

Roberto Zoia (1961) Director of Asset Management, development &
network management

' (\ » Director of Asset Management and Development since 2006
A ¢ Director of Asset Management, Development & Network

% Management since 2019
» Chairman of CNCC®) since 2020

« From 2010 through 2021 she was head of IGD'’s Leasing Division
* From January 2022 she was appointed Director of Commercial
Department, Marketing and CSR

® 1. EPRA: European Public Real Estate Association
; 2. ECSP: European Counsel of Shopping Places

3. CNCC: Consiglio Nazionale dei Centri Commerciali (National Council of Shopping Centers)

SiQ



IGD: a portfolio of high
quality assets

Sesto

Centéo Sarca.

(% ovanni ‘ iali CentroBorgo i Centro Lame
Bologna Bologn

LN

> -ia !.-n—

IGD - Main Centro Leonardo Coné Centro, .Piave dlodic kil Centtd Nova Mondovicino
. Imola (BQ). San Dbnal di Chioggia(VE) Villanova di ' Sc&Rp
Itahan Asset 3 Plave E) B o ; Castenaso (BO) Mondovi (CN)
] R \ \y AL/ 18 1

s ¢

NuovaDarsena Millennium La Favorita Lungo:Savio = CentroLuna I Bricchi
Ferrara Gallery Mantova ema Cesena La'Spezia-. . Isola d'Asti (AT)

iz gt Rovereto(TN) . —— Eo b IR | L"!‘f ; ( ! ¥y : ﬁ‘%L

Tiburting - ¥ (Celit :
Plailza Moy Guido M) Marema- ! ande= - & Fg”t' ﬁel o ‘C*clsllno
= i s 1 TGS [Grosseto J 17 M "“539” e RiuoEnd =N
i i U ot 15 : 2 = g

- . oy >75% of the market value
s P& v, of Italian Malls and Future Offcine Storche
el Mo, - Hypermarkets dominant(1) Opening fgeme
; ‘ ; in respective catchment
areas

1. Dominant assets: assets that are reference points for the consumers in their catchment area in terms
of attractivity and offer quality
O Key assets malls with> €65mn mkt value each

JiQ



The main characteristics of our portfolio

as at 30 June 2021

2,267.9 € mn

[ Other %37 ]

(137.52 €mn) Romania

6.1%

Southern Ita
11.49%

Malls 64,9%
(1,472.29 €mn)

North eastern
Italy
40.4%

Hyper 24.8%
(561.78 €mn)

1H2021

North western Italy
15.4%

entral Italy
26.7%

429%o of this portfolio consists of 8 “"Key” assets
of which 6 are Shopping centres (mall + hypermarket)

On average every shopping centre is 10 years old
(last restyling/opening)

Full ownership of 16 Shopping centres (mall+hyper) in Italy
(60.8% of Italy core market value)

18 out of 25 Hyper/Super in Italy are small
(sales area <6000 m?2)*

Mall Tenants’ Sales (Italy) per GLA m2: 2,813 (

SiQ

@ *Taking into account the execution of the Strategic Agreement with Coop Alleanza 3.0
: Internal processing on our portfolio



IGD’s portfolio market value
as at 30 June 2021

Gross Initial EPRA Net Initial EPRA Net Initial

FY 2020 1H 2021

Yield Yield Yield topped up
Malls Italy 1,473.30 1,472.29 (-0.07%) 6.60%
5.3% 5.3%
Hypermarkets Italy 558.97 561.78 + 0.50% 6.01%
Romania 138.64 137.52 (-0.81%) 7.49% 5.9% 6.0%
Porta a Mare + development + other 94.78 96.29

Total IGD's portfolio 2,265.69 2,267.88 + 0.10%

Leasehold properties (IFRS16) 43.32 37.69

Total IGD's portfolio including leasehold 2,309.01 2,305.57 (-0.15%)

2



EPRA Metrics as at 30
June 2021

Euro per share i1H 2021 FY 2020 A %

CEPRA

’E‘PIZIUQ‘ A NRV 10.56 10.38 1.7%
CEPRA TN 10.48 10.31 1.7%
G EPRA  InV 10.19 10.42 2.1%

0.28 <0.11 0.01

EPRA NRV 31/12/2020 FFO Change in fair value assets Change in financial EPRA NRV 30/06/2021

other

SiQ

instrument fair value and
® I Some figures may not add up due to rounding



Sale of a Portfolio of
«stand alone» hyper/super

1iad ¢
Agreement Igd 7

between and

iCG

Sale of a portfolio
for €140 million:
(in line with the book value at 30 June)

3
LIVORNO (L1) °  CECINA (p SCHIO (v1) v 5 hypermarkets and 1 supermarkets «stand
A alone», not connected to IGD’s freehold malls

v" NOI c. 7.7€m (per year)
v" Properties have been transferred to a closed

vehicle (REIF) managed by Savills (ICG 60% class

CESANO DI A preferred shares; IGD 40% class B subordinated
SENIGALLIA (aN) shares)?2

v" Property management conferred to IGD

v"  Closed on 25 th of November 2021

The disposal was already part of the Business Plan 2019-2021

® 1.Based on this amount reserves of roughly €32 million would be released, of which 50% would be used to determine the mandatory dividend to be distributed within
@) the next two years.
7 2. The transaction’s yields will depend also on the market conditions at the time of exit from the vehicle.




Disposal impacts for IGD

Loan-to-Value reduction @

48.3%
C. 45%
LTV LTV
30/09/21 expected at YE

Effects on market value

Market value 30/06

Market value 30/06
pro forma

Malls + 24.8%

other Hyper/super

Malls +
other

|1 9.8%

Hiper/super

Proceeds %

Net cash in for app. 115 € min

2022 Financial maturities
substantially covered, considering
also cash on hand at year end

Revenues concentrationon $
Coop reduced \ 4

Revenues 30/09
pro forma

c Malls +
other
'21 -3%

Hyper/super

Revenues 30/09

Malls +

other
‘ 25.8%

Hyper/super

SiQ
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Covid interrupted our previous
growth Plan...

SN . 2020/2021:
;: Where were we in 2019? Struck by a «tornado»

[+ 16.50/0] Funds From Operations

[ 131 ] Italy: non essential activities

1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
CAGR 2015-2019
+4.5% : : days of closure (RRa2021)
+21 4%
1 m 1
+21.5% 7 = !
| o 4 s 3
+18. 9.,// BEol €27M | Covid direct impacts on FFO
.= 1 . (2020+2021)
1 > impact on FFO
1 O 1
» O M h
— easures to preserve the
FY2015 FY2016 FY2017 FY2018 FyY2019 : O : financial structure
1 1
1 -C.é 1
I e )
+33.3% Dividend per share ; L ; - €55M | Capex reduction
growth 2015-2019 I o I ) (2020+2021)
(f) investments
0.50€ 0.50€ : : \. J
0.45€
0.375¢ 0-40€ : 1| )
: | 0.228€
1 1 2020 dividend il i
! g i < Dividend reduction
1 1
1 1 g
1 | 2021 dividend
FY2015 FY2016 FY2017 Fy2018 FYy2019 ) E - o’

SiQ
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DUt our business model has
proved resilient...

m’ I '

Occupancy rate Rents
Italyw Collected®

>95% >90% ~45%

(expected at year-end)

Loan to Value®

® (1)  Data as at 30/09/2021
Q (2) % on invoiced rents net of reductions and loss on receivables. Figures updated at 3/12/2021
v (3) The proforma value at 30/09/2021 is 45.6% including the effect of the portfolio disposal completed on 25/11/2021.




...and very positive answers have
come from our visitors

Operating performances 2021 vs. 2019 (Italy malls)

Restrictions « - End of restrictions

+15,1%

-
+0,3% +3,7% 'i + 1 . 7 0/ 0
/\ June-November
" +0,2% \
(2,4)% % [
, 10,5y (¥9)% o
(15,2)% (15,4)% . = 18 / (o)
L November
0,
(17,8)% (17,9)% (18,8)%
e TENANT SALES e FOQOTFALLS

Tenant sales
(2021 vs 2019)

Average ticket
(2021 vs 2019)

The noticeable recovery in the operating performaces confirms the validity of
IGD’s business model and the appeal of our shopping centers.

Physical shopping is still key for consumers




Italian economy is
growing

2021-2024 CAGR Some key elements
ﬁil GDP (1) +3.5% «

I

1 NextGen EU 2 Manufacture/Export

€222bn funds inflowing to Italy
thanks to the National Resilience
and Recovery Plan («Piano

Italian manufacturing
production is better than main

» Nazionale di Ripresa e European countries
Resilienza»)
Private +3.4% 3 Reforms 4 Construction

consumption(1)

Several reforms planned (PA, Construction is booming thanks
justice,...) as a further growth to the important incentives set
factor up by the Government (110%

bonus, etc.)

Not a «technical rebound», but a phase of economic growth,
based on several pillars, that could run for longer

A Inflation rate = —— IGD will benefit from contracts indexation @
® I (1) Source: IGD internal processing on data of the main research institutes (IMF, OECE, European Commission, Italian Minister of Finance,...) m

SiQ



Strategic Plan 2022-2024
Strategy is being adapted
to the new trends




Covid is accelerating some already
existing global macro trends

%ﬂgn Urbanization @fﬁ Quality of Life

(=]

« More attention on wellbeing, physical activities

Big cities but also medium-sized ones and personal care
Proximity More health clinics both public and private spread

]
Adaptation/Convertion of urban areas around the country

(smart mobility/working) Shopping and services close at hand
Healthy/fresh food

Fighting climate change and change in energy
sources

Emissions and waste reduction
Electric vehicles
Green and sustainable finance

[ ] I Source: Rapporto Coop and CNCC (National Council of Shopping Centers) report «Una nuova prospettiva per I'industria dei centri commerciali») E

SiQ



IGD’s strategy answers to
new consumers needs...

Green
Urbanization Quality of Life Revolution

ST .
§‘=|0'|1;D \. w ; g @

SOCIAL TRANSFORMATIONS ONLINE/OFFLINE ESG FACTORS AS A
AND CONSUMERS’ NEEDS INTEGRATION AND DEVELOPMENT LEVER
PERSONALIZED ANSWER

TO CUSTOMERS

16D P N 4
Strategy
Physical spaces and Digital marketing plan and Carbon footprint reduction
merchandising mix omnichannel development (2024 targets)
adjustments + 2030 ambitions
u Commercial strategy u Commercial strategy n Sustainability
Operations
a Asset management a Asset management
Finance Financial planning

SiQ
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-..leveraging on an effective
business model

Dominant (1)

Our assets are the dominant
retail destination in their
catchment area

Densely populated
residential
neighborhoods

9 «Urban>» shopping
<  [centers
Easily reachable (about 4km
far from city center on
average)

Strong food anchor

Hypermarket has a strong
‘@ attractive role for everyday
shopping

Not only sh0|_3ping
ﬂ!ﬂ' but also services for
[Fl] community

Dental clinics, medical clinics,
pharmacies

SiQ

® I (1) Dominant: the most modern and attractive destination (sometimes the only one) in its catchment area E



_Ls

T

LGl

i S e T L

orrsy

Plan 2022-2024

[o

Strategic actions on operations

Strateg

4




Commercial and marketing strategy

COMMERCIAL

STRATEGY
TARGET

Development of commercial and marketing plan keeping in mind
the features of each asset and their specific catchment area

= ™
L 0 p—— Merchandising mix
Structural
work
Main areas of ﬂ Eﬂ """ Layout Yy,
the commercial
and marketing
strategy
9@9 _ __ Digital Technological
marketing /CRM innovation

SiQ




Merchandising mix: g
scalable and replicable models -

v 21 dental clinics opened from 2013 and 1 2022
medical center opened ini 2021

Dyadea v 2 Medical centers
© Centro Borgo v" 2 Fitness centers (6,000 m2)

BEYOND

v’ Services for citizens/families
v" New tenants and new formats
v Healthcare facilities

@ Health and L E R
Wellbeing

v 5,500 m2 shops (house furnishing, accessories 2022
and monobrand) opened in the last 2 years

@ Household (including 3 Happy Casa and 1 Mondo Convenienza)
O S I = - ,‘,‘ s,

v' Signed agreement with Portobello (3,200 m?)
BEYOND

v' Scouting of new tenants and new format to
extend the offer

B goods Mondo

Convenienza 4l
@ ESP ﬂ*{

|Happy Casa | &t
Qv"_ @ Clodi :

S
S|

v" 8 Pokeé restaurants opened in 2021 and 5 in 2022| | 2022

v' >1.,000 m? of restaurants opened in 2021 v/ 1,600 m2 new openings
@ Food Poke Sun Rice @ - it @ BEYOND
Centro Leonard
court S Reonare v Ethnic/bio/healthy/high quality restaurants
v" Food truck in the external areas and family
restaurants with playground areas
' 28
igd:



Merchandising mix:
scalable and replicable models

v 15 new shops opened in the last 2 years

Mi Store @
T|rt|no

Med Store @ >
Centro Nova

v 3,000 m2 of shops opened in the last 2 years,
including JP Sport and King Sport
King Sport @

Le Maioliche

ID Sport @ |
Centro Nova

v 8 Pepco opened in the last 2 years equal to

4,900 m2 Pepco @
Centro Casilino

Pepco @
Centro Lame

2022

v 1 new Unieuro store

BEYOND

v New brands and focus on emerging brands
v" Specialized shops for gamers

v" Shops of remanufactured high tech products

2022
v 1,850 m2 next opening in Centro Leonardo
BEYOND

v Specialized retailers complementary to the sports
areas developed outside and shops specialized in
motorcycle accessories

2022

v/ 700 m2 with contract signed
BEYOND

v" Shops and services dedicated to children
v Leisure areas dedicated to children




Layout

1
[

@ External Areas o(Q)e Smartworking Areas
Creation of new spaces with external food court, sport Creation of smart working/studying areas inside the
and entertainment areas,... in unused outdoor areas shopping center

(parking lot, rooftop)

Work in progress on

the rooftop of
Centro Casilino i

SiQ
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Layout project: B
a new life for the external areas

Use of currently Increase of the services Cross selling activities

unproductive areas offered to customers external services/malls’ shops

| o
2! L

Padel courts

Photovoltaic systems Food truck/Riders areas Food kiosks/relax areas

Project under study on Centro Esp parking

2



Omnichannel development

1«

©
®
0E)

i)

— App/ App and online reserved areas of shopping
@ Online reserved center website to order from restaurants,

t} e book sport courts or spaces in the shopping

center
@ Customer  Enrichment of CRM thanks to the data collected .‘ Pellvery/ Shopping center will create its own delivery
4 Profiling by the App/websites sl Click&Collect gopyice to be booked through the App
Extension of Target offer thanks to CRM data in collaboration f . - 3
the app withgtenants, co-marketing activities and EI@"—D Social SER OBl IDICE B D iRl
functions integration of new services &Q ) events, ...

Food court
@@- 3 & 7

520

SiQ
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Focus on the Digital

Marketing Plan

OPERATIONAL
TARGETS OVER
THE LIFE OF
THE PLAN
2022-2024

Personalization of the products/services offered at the centers using digital tools to understand/profile shoppers and increase

loyalty

journey

anchor

CRM linked to the different touch-points (e.g. new websites with reserved areas ) in order to follow the customer

Combine the understanding of each center’s local catchment area with a centralized CRM / data-lake system
created using the data gathered from websites, apps, totems, events and potentially from the single tenants and the food

4 OPERATIONAL TARGETS OVER THE LIFE OF THE PLAN

Data and CRM
O

Qualitative and quantitative
lead generation for CRM

Data analysis = Strategic
information to support
commercial initiatives

>200k contacts in 6
months (+30% from the
«Area Plus» launch
22/11/21)

Customer
engagement

Strengthening and
development of the
community using social
media (Facebook &
Instagram) and digital (Area
Plus & newsletter) strategies

Loyalty programs

Online initiatives to
increase traffic/visits

Target newsletter >100
newsletters sent with an open
rate above the national
average

Tenant
: .engagement

Internal

innovation

Work with the tenants to
define and develop
commercial and digital
initiatives together

Data as a service: use the
CRM data to carry out profiled
sales activities

Share profile data (through
tenant CRM)

Location intelligence

Digital innovation
program inside Gruppo IGD

Training on the use of
new tools

Concerted development of
new digital marketing
services




Events

ey

Desire for more experience and sociality and greater diffusion of digital

Experience o{Q)o Omnichannel

Events in collaboration with tenants to offer Realization of events that include drive to store
«experiences» to visitors, involving them in activities inside activities in order to make the visitors experience
the shopping center the shopping center on and off line

Temporary leisure areas for multimedia exhibitions and
«virtual» area with interactive games, sport simulators, ...

Il Centro al Centro event @Centro d’Abruzzo Chieti Black Friday event @ESP Ravenna

2



Asset management strategy

ASSET .
YWY 3 We constantly invest in our shopping centers to make them more and more attractive,

STRATEGY to maintain their value over time and to lenghten their life cycle

TARGET
______ Restyling/

Remodeling/Fit out

@ ----- Development

Main areas

of asset project
a management
strategy
@ _ _ _ Energy efficiency
v
( \ —————— Asset rotation
&

2



Investments B
(€mn)

Completion of Officine
(retail and residential)

Project definition of the other sub-
areas to be subsequenly sold on
the market Approx.

Restyling,
remodeling and fitout € 82 M n

Approx 1.5% of the
portfolio total market
value

Assets maintenance ESG Assets Porta a Mare Total investments
and safety Investments renewals project development over the BP timespan

SiQ
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Restyling

Centro( @PortoGrande

IL PIACERE DI SCEGLIERE

Porto d’Ascoli — AP

21,800 m2 GLA (total
center)

1H 2023 end of work

Mall total restyling and
hypermarket remodeling

Installation of
photovoltaic and led
lighting systems

€ 4.6 mn total
investment over BP
timespan

2



Restyling

AVASA
Vayd?

laFavorita

CENTRO COMMERCIALE

Mantova - MN
13,600 m2 GLA (mall)

2H 2022 end of work

Restyling of facade, mall
and parking lot; food
court remodeling and use
of external areas

Installation of
photovoltaic and led
lighting systems

€ 4.3 mn total investment
over the BP timespan

<O

SiQ




Remodeling

«3

katane

il tempo per te

Gravina di Catania

27,100 m2 GLA (total
center)

2H 2022 end of work

Hypermarket
remodeling

€ 1.9 mn investment
over the BP timespan

B | - ~_ New mall
== " approx. 6,300 m?

New hypermarket
approx. 7,300 m?2

2




Remodeling

«3

Cel

laTorre

Palermo

26,500 m2 GLA (total
center)

2H 2022 end of work

Hypermarket
remodeling

€ 1.2 mn investment
over the BP timespan

New hypermarket
" approx. 7.200 m?2

New malls
approx. 4.000 m?

SiQ




Porta a Mare Livorno
Mixed-use project

¥«

Officine Storiche
+ Retail: operating, 100% owned by + See focus in the next slide
+ Residential: sales completed

G Palazzo Orlando
« Offices: sold in 2019 + Hotel, residential, entertainment and service

SiQ

* To be develop
.g




Officine Storiche

¥«

LIVORNO
PORTA
A MARE

APPRODO DEL FUTURO.

""f'*"’flﬂi& [ r'nrrl
- r-mrnu

rllﬂ-

>20,000 m2 GLA (15,000
m? retail, 5,600 m?2
residential)

1H 2022 end of work

30 shops, 1 fitness
center, 10 restaurants

42 flats to be sold (20
preliminary agreement
signed as of today)

€ 12.8 mn final costs

%.
SiQ



Energy efficiency

TS «m

PHOTOVOLTAIC
SYSTEMS
in 7 Shopping

INCREASE

OF GREEN e S _

AREAS 3, ol ; e — , A

through the planting B )i = > > /! AP

of trees or the creation 3 2 (/L e Y/ ‘ e

of green walls Y e : = e == . D LSI$§!ITEIII\“II%
on the facade N i —— < N\ a e 5 8. Shigmsl
in 4 Shopping In c;’el:‘l:'e“rgs

Centers

Y

LA imination of boilers

and introduction
HIGH EFFICIENCY

HOT/COLD SYSTEMS
in 13 Shoppin

ARTIFICIAL INTELLIGENCE = kb

DEVICES Centers

to optimize energy consumption
in 25 Shopping Centers

° 7 Photovoltaic systems to be added to the 8 already existing m

SiQ




Energy efficiency: B
targets

Main targets

-21.5% GHG emissions
(at 2025 location based
«baseline 2018»)

At least 1 asset

carbon positive
(at 2030)

100%
Use of energy from
renewable sources
(already in place)




Winmarkt Portfolio a

Main characteristics 2022-2024 Plan

Highlights
Extended network ‘ T o R e approx. €SMN capex plan
: . i |- =S S (safety, maintenance and environmental)
Strategic locations aoprox. €19.4mMn
of generated FFO
Adaptable and flexible = '- aoprox. € 13.5mn
assets : P2 9 e of generated dividends
Direct R \ﬁ T R 100% self-financed
management e ' o\ investments

Cash producer e No financial leverage

igd
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A balanced asset rotation 2
with flexible targets O

Strategic rationale Possible use of proceeds

Non core asset disposal > Growth in the Italian retail
market with possible scale

v economies

Potential disposals _ _ > Tactical reduction of
over BP timespan Potential target: financial leverage

180 / 200 Romania > Potential opportunities to

€ mn diversify the investments

Three «stand alone»
hypermarkets

Three Porta a Mare plots of land
to be developed

2



Financial strategy B

FINANCIAL

STRATEGY
TARGET

Obtain the best economic conditions whatever the market context is,

and minimize exposure to financial risks
(credit risk and fluctuation of interest rates)

_‘OA.

AT A _ _ _ Maintaining a rigorous financial
discipline consistent with IG profile

- — — Early refinancing of maturities

> Track-record and maximum
E@ flexibility in the choice of tools

Main areas
of financial
strategy

2




A solid financial structure
and clear maturity profile

Debt structure
(2021 E)

Total Net Debt LTV

approx. €990m n approx. 450/0

Cash on hand

approx. €160mn

Including net proceeds from the disposal carried out at the end od November

Secured
24%
Banking
system
42%
Market
Unsecured 58%
76%
FITCH S&P Global
BBB- BB+
Stable Outlook Stable Outlook

Secured bank debt
I unsecured bank debt
Bonds

_________________________________________________________________________

! 500 !

considering also the &
committed credit lines ::

_________________________________________________________________________

| 153 : ——
| 2 :i 2 77 :
! 25 i = :
! 2022 ii 2023 2024 >2025 !
| As of today :i :
: 2022 maturities :. |
! already fullly covered See next slide |

igd
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2023/2024 maturities:
new sustainable finance strategy

WHAT WE ARE WORKING ON AFTER 2022

« Refinance other maturities

- In 2022 refinancing of 2023, as well as part of the 2024, maturities :
in advance

on the bond market

« Maximum flexibility in the
choice of markets and
instruments  (successful
track record)

« Sustainability Linked Bond: potential new opportunity on the
financial markets

+ «Sustainability Linked Financing Framework» currently being

finalized
 Possible asset/liability

management activities to

+ Group’s ESG strategy and targets consistent with market standards e :
limit negative carry

2



2022-2024 Sustainability Plan 4

10 YEARS becoming

ot G g.re.a.t.

Strategy

GREEN RESPONSIBLE ATTRACTIVE TOGETHER

1. Climate . Good . Sustainable 11. Stakeholder
Change employment ) enhancement of engagement
2. Accessibility . Gender equality the portfolio 12. Local

and mobility . Wellbeing, . Retail offer communities
health and . Spaces to be
safety lived in
10. Innovation




2022-2024 Sustainability Plan: SDG’s 4

41 targets at 2024: 22 ambitions toward 2030

 Material for IGD
« Consistent with UN SDG's

IGD RELEVANT SDG'S

LAVORO DIGNITOSO
ECRESCITA
ECONOMICA

SALUTE ISTRUZIONE 5 PARITA DI GENERE
E BENESSERE DIQUALITA

o

IMPRESE, 12 CONSUMOD 1 3 LOTTA CONTRO
INNOVAZIONE E EPRODUZIONE ILGAMBIAMENTD
INFRASTRUTTURE RESPONSABILI CLIMATICO

16 PACE, GIUSTIZIA E
[STITUZIONI SI]LI[]E




Green

responsnble to

2024 TARGETS & 2030 OBJECTIVES

CLIMATE CHANGE
100% green energy purchased

double the use of energy produced from renewable
sources

-159%b reduction in energy consumption — location
based «baseline 2018»

BREEAM certification of 9 more assets (8 already
certified at year-end 2021)

Use of artificial intelligence technologies to
reduce energy consumption

« Biodiversity projects in 4 centers

MOBILITY

*  100% of the Italian portfolio with charging
stations for electric cars




Green Transition 4]

100%o of the shopping
centers with charging
stations

50%b of the shopping
centers with fast

charging stations
(agreement with top
international player)

100%b of the assets
IS014001 and BREEAM
certified

igd:



Responsible

responsible

2024 TARGETS ® 2030 OBJECTIVES
WORKPLACE QUALITY

- Training: 100% of the employees in Italy and - Gender equality in roles of responsibility
Romania each year

« Improve employees’ wellbeing and expertise
1 employee satisfaction survey and 2 «pulse

surveys»

«Sustainability Innovation Award» to be
implemented at one pilot shopping center.

Define a goal linked to ESG topics for part of the
workforce (beginning with the one defined for
Management)

HEALTH AND SAFETY

* 41 new service in the employees’ Corporate Wellness
Program

* 100% «Biosafety Trust Certification»




Ethical a

together

2024 TARGETS & 2030 OBJECTIVES
Corporate cybersecurity strategy » Best-in-class for corporate governance and
Systematic assessment of the providers along the legality
supply chain with a view to sustainability * CSR policies included in company supply chains
Maintain the highest legality rating possible » Guarantee comprehensive privacy and

cybersecurity controls

Maintain the UNI ISO 37001 certification




Attractive

attractive
@ 2024 TARGETS ® 2030 GOALS

SUSTAINABLE ENHANCEMENT OF THE PORTFOLIO

* 4 key restyling/remodeling projects «  Up to 10 sustainable restylings completed to
renew and enhance the portfolio

. o) i : e : . . ,
OFFER 10(_) Yo With projects aiming to increase visitors’ well
being
« Commercial and strategic adjustments based on the

needs of the community

SPACES TO BE LIVED IN
« 1 yearly CSR plan for 100% of the assets

« 1 transversal CSR initiative involving 50% of the
portfolio




Together 4

together

2024 TARGETS

& 2030 OBJECTIVES
STAKEHOLDER ENGAGEMENT

Relationship with investors/financial community » Partnering with tenants in sustainability

« 1st Sustainability Framework defined and issue + Partnerships with NGOs
of 1st Sustainability Linked Bond

Investor/CSR Day and theme-based roadshows based
on ESG topics

Annual Visitor Survey for each shopping center

Share figures relating to energy consumption with at

least 50% of the tenants
LOCAL COMMUNITIES

« Involve non-profit organizations each month at 100%
of the shopping centers

* Yearly job fairs in at least 25% of the shopping centers




Strategic Plan 2022-2024
Key outputs and financial targets




Net rental income evolution

. CAGR Lfl bp timespan 2021-2024 - Recovery of COVID direct impacts
» Increase in financial occupancy to pre-
COVID value (> 97%)

| Italy | | +5/6% : « Increase thanks to inflation, upside,

R Rt temporary revenues and variables

i Romania i i +8/9% i

Total o +5/6% ;

NRI bridge (€mn) approx.

+17/20%

Vs 2021
restated

-11

126/128

118/119
107/108

NRI 2020 NRI 2021E Change in scope* NRI 2021 restated Lfl Ttaly Lfl Romania Opening and NRI 2024
remodeling

® Assuming no Covid direct impact and no restrictions from 2022
Q *Due to Hyper/Super portfolio disposal (approx. -7 €mn) and closing Centro Piave leasehold (approx. - 4 €mn).

&> Some figures may not add up due to rounding



FFO and Loan to value

FFO (€Emn) Loan to Value
| 2021 FFO |
i Guidance | LT;:)L;:?et
! +7/8% ' ()
I -8.5
63/64 C.45%
55/56

2020 2021 ¢ Change in scope* 2021 Restated 2024 2020 2021 ¢ 2024

1 Considering scope being equal to the one at end of 2021.
i Porta a Mare Project trading revenues have been included

® Assuming no Covid direct impact and no restrictions from 2022
Q *of which -7€mn due to Hyper/Super portfolio disposal and 1.3€mn to closing of Centro Piave leasehold

3



Dividend

IGD goes back being a «dividend company»

Target
Dps
€ 0.50
Dps
€ 0.25-0.30

2022 2024

® I Assuming no Covid direct impact and no restrictions starting from 2022 m

SiQ




Final Remarks

Main objective of the 2022-2024 Business Plan:
proactive management of assets so as to project them into the future
and prepare them for new market challenges

The assets held strong during the pandemic stress test ...
... confirming that local physical retail is resilient ...
... and it can still offer opportunities for growth

A new scenario in which physical and digital work in close interconnection: use of new

spaces and strengthening of merchandinsing and tenants who are able to catch new
trends in progress

IGD confirms to be a "dividend company", with a constantly growing dividend

4 Loan to value expected to decrease in a range 40-43%

2




Possible future scenarios

IGD could act as an aggregator of new assets, potentially even from different
sectors, in order to further expand its property portfolio and
leverage on its know-how and greater economies of scale to create value,
if allowed by market conditions.

..--.. 3 —— ?‘

igd o
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FY 2020 and 9M2021
main results

vs 2019 vs 9M 2020

REVENUES

Rental Income €145.6 mn EWL/ €109.1 mn 0.1%

Net Rental Income L3RI -19.8% €86.9 mn -3.1%
EBITDA

EBITDA (Core Business) (3R N1 I -20.6% -3.9%

EBITDA Margin (Core Business) 65.4% -121pts -30pts

EBITDA Margin From Freehold 65.3%
GROUP NET PROFIT n.a.
Core Business Funds From Operations (FFO) -28.8% -9.3%
Core Business FFO per share *

Results impacted by the exceptional containment measures adopted in Italy to limit the spread of
Covid-19

~®
[ ] @ 1.Calculated on the year-end no. of share
I %)

-«




Net Rental Income
(€mn)

Italy
- - o
€g.g:;m R19-9 /(: -€27.1mn
=0.9/0 omania -19.8%
-19.3%
-5.3 .3.3 *
-18.5
Net rental income 2019 Change in rental income Change in rental costs Net rental income 2020 adj COVID net direct impacts Net rental income 2020
Italy
- o
4.2% -2.8€mn
Romania -3.1%
+16% )
=341 -0.9 1.2
9 M 2021 Improvement of 2021 Covid
impact compared to prior year,
difference between the total
impact of 9M2020 (8.1 €mn) and
9M2021 (6.9 €mn).
Net rental income 9M 2020  Change in rental income (gross of covid discounts) Change in rental costs Change in Covid net direct impact Net rental income 9M 2021

JiQ

Some figures may not add up due to rounding.

*Covid-19 net direct impacts include Covid temporary reductions already granted for €4.4mn and Covid effects included in direct costs for €14.1mn.



Funds From Operations
(FFO) as at 30/09/2021

Funds from Operations CONS_2020 CONS_2021 o
vs 2020

Core business EBITDA 82.8 79.6 -3.2 -3.9%
IFRS16 Adjustments (Payable leases) -6.9 -7.7 -0.8 12.3%
Financial Management Adi;. -21.9 -22.5 -0.6 2.9%
Extraordinary Management Adi. 0.0 0.0 0.0 n.a.
Current taxes for the period Ad;. -0.8 -0.9 -0.1 15.6%
FFO 53.2 48.4 -4.8 -9.1%
Una tantum Marketing 0.2 0.0 -0.2 n.a.
FFO 53.4 48.4 -5.0 -9.3%

2



Financial management
(€mn)

[ Total 1 [ Total }
€36.8mn €36.2mn
-4.7%

Negative carry
€400mn bond issue + SACE

\

IFRS16 and

non-recurring charges

FY2020

Finacial Mgt. Adj:
-€1.4mn vs 2019 (-4.7%)

B Financial management Adj.
IFRS16 and non-recurring charges

FY 2019 FY 2020
i M Negative Carry
Total Total
€27.0mn -8.7% € 24.8mn
IFRS16 and
> non-recurring charges
9M2021

—, Financial Mgt. Adj * : -2.1mn vs
2020 (-8.7%)

M Financial management adj*

IFRS16 and non-recurring charges

9M 2020 9M 2021

® *Financial Management adj: net of IFRS16 and IFRS9 (0.9€mn), non-recurring charges
Q Some figures may not add up due to rounding
D




Financial structure at
30/09/2021

30/06/2020 30/09/2021

49.1% 48.3%
3.2X* 3.4X*
Average cost of 2.220, 2.20%
debt . |
Debt breakdown**
SECURED
MARKET 24.0%
57.9%
BANKING
SYSTEM
42.1%
UNSECUREb ‘

76,0%

270 pp).

NET DEBT 30/9/20
€1,173.5 mn

L.T.
1,260.55

CASH
-87.02

 NET DEBT is improving
(approx. -60 €Emn vs 30/09/2020 and
approx. -20€mn vs 30/06/2021).

LTV decreased by 80 pp vs
30/06/2021.
« LTV pro forma including disposal
is further decreasing (45.6% -

NET DEBT 30/9/21
1,116.05€ mn***

Ca.
-60€mn

LT.
1,169.93

CASH
-53.88

*Excluding the effect of the last financial transaction;
**Debt calculated excluding the effect of IFRS16
***Net debt including IFRS16 effect (if excluded €1,077.0 mn)

2



Reclassified balance
sheet as at 30/09/2021

Sources - Uses of funds (€/000) 30/09/2021 31/12/2020 A
Fixed assets 2,227,167 2,234,484 -7,318 -0.3%
Assets under construction 44,331 42,674 1,657 3.9%
Other non-current assets 17,440 17,374 67 0.4%
Other non-current liabilities -30,657 -30,371 -287 0.9%
NWC 33,243 30,421 2,822 9.3%
Net deferred tax (assets)/liabilities -12,586 -10,286 -2,300 22.4%
TOTAL USE OF FUNDS 2,278,938 2,284,296 -5,359 -0.2%
Net equity 1,152,897 1,114,442 38,454 3.5%
Net (assets)/liabilities for derivative instruments 9,989 14,396 -4,407 -30.6%
Net debt 1,116,052 1,155,458 -39,406 -3.4%
TOTAL SOURCES 2,278,938 2,284,296 -5,358 -0.2%

GEARING RATIO (£000)

1.03 0.96

—o

1,125,417 1,160,127

m Net Debt m Adj Net Equity

1,155,458 1,116,052

31/12/2020 30/09/2021

2



EPRA Net Asset Value
as at 30 June 2021

30/06/2021 31/12/2020
= EPRA Net Asset Value EPRA NRV EPRA NTA EPRA NDV EPRA NRV EPRA NTA EPRA NDV

IFRS Equity attributable to shareholders 1.136.236 1.136.236 1.136.236 1.114.442 1.114.442 1.114.442

Exclude:

v) Deferred tax in relation to fair value gains of IP 17.743 17.743 16.989 16.989

vi) Fair value of financial instruments 11.220 11.220 14.396 14.396

viii.a) Goodwill as per the IFRS balance sheet (8.283) (8.283) (8.533) (8.533)

viii.b) Intangibles as per the IFRS balance sheet (100) (36)

Include:

ix) Fair value of fixed interest rate debt (3.086) 43.625
1.165.199 1.156.816 1.124.867 1.145.827 1.137.258 1.149.534

Fully diluted number of shares 110.341.903  110.341.903  110.341.903

NAV per share 10,56 10,48 10,19 10,38 10,31 10,42

Change % vs 31/12/2020 1.7% 1.7% 2.1%

2
El



Other Epra metrics as
at 30 June 2021

EPRA Performance Measure
EPRA NRV (€'000
EPRA NRV per share
EPRA NTA
EPRA NTA per share
EPRA NDV
EPRA NDV per share
EPRA Net Initial Yield (NIY
EPRA 'topped-up' NIY
EPRA Vacancy Rate Gallerie Italia
EPRA Vacancy Rate Iper Italia
EPRA Vacancy Rate Totale Italia
EPRA Vacancy Rate Romania

EPRA Performance Measure
EPRA Cost Ratios (including direct vacancy costs
EPRA Cost Ratios (excluding direct vacancy costs
EPRA Earnings (€'000
EPRA Earnings per share

30/06/2021
1.165.199
€ 10,56
1.156.816
€ 10,48
1.124.867
€ 10,19
5,8%
5,8%
6,3%
0,0%
4,7%
5,7%

30/06/2021
19,7%
16,9%

€ 33.493
€0,3

31/12/2020

1.145.827
€ 10,38
1.137.258
€ 10,31
1.149.534
€10,42
5,8%
5,9%
7,6%
0,0%
5,7%
6,5%

30/06/2020
18,9%
16,5%

€ 32.772
€0,3

|

SiQ ‘|ii



More financial highlights
as at 30/09/2021

Average maturity of
long term debt 3.2 years
Hedging on long term debt + bond 93.0%
Share of M/L debt 98.3%
Uncommitted credit lines
granted 151€ mn*
Uncommitted credit lines
available 151€ mn
Commiitted credit lines
granted and available 60 € mn

31/12/2020 30/09/2021

0.96X
2.7 years
93.0%

86.2%

151€ mnx*

151€ mn

60 € mn

1,431.8€ mn

|

SIQ

* Some banks allowed us to transform them in medium/long-term not granted credit lines.



Contracts and key tenants
Italy as at 30/09/2021

TOP 10 Tenant Product
Category

PIAZA ITALIA Clothlng

OVS clothing
electronics

clothing

maotivi HNONEHI};/B'NO CIOth'ng

CALZEDONIA clothing

[OUGLAS personal care
EIUéPRIE ]eWel Iery
shoes
Stroili Oro clothing

-----------

Turnover

Impact
3.1%
2.9%
2.2%
2.0%
1.7%
1.7%
1.5%
1.5%

1.5%

1.4%

19.5%

Contracts

14

10

22

28

14

26

20

156

Malls
N 95 N 185 N 203 N 273 N 639
51.2%
ok 10.1% 14.6% 18.6%
2021 2022 2023 2024 >2024

Average residual maturity : 4.0 years

Total no. contracts: 1,395 of which 124 renewals with the same
tenant and 67 signed with a new tenant
Downside -1.2%

Rotation Rate 3.0% (% new tenants on tot. contracts)

Hypermarkets

N 25

2021 2022 2023 2024 >2024

Average residual maturity: 14.2 years

Total no. contracts: 25




Contracts and key tenants

Romania as at 30/09/2021

TOP 10 Tenant

Carrefour '-)
© . et

el

.g'..nterGame

Product

category

supermarkets
clothing
clothing
clothing
drugstore
personal care
jewelllery
offices
restaurants

entertainment

Turnover
impact

10.6%

6.7%

5.3%

4.4%

2.7%

2.2%

2.0%

1.7%

1.2%

1.1%

37.9%

Contracts

11

10

11

56

N 85 N 286 N 68 N 37 N 72
39.0%
33.0%
— 13.0%
5.0%
2021 2022 2023 2024 >2024

Average residual maturity: 4.6 years

Total no. contracts: 548 of which 205 renewals with the same
tenant and 98 sighed with a new tenant
Upside 0.41%

Rotation Rate 17.9% (% new tenants on tot. contracts)




Merchandising &

Tenants Mix as at 30/09/2021

Italy

Household
goods
Culture, Leisure, Gift 9%
Items

7%
Personal care,
5%
Services
7%

Enternainmen
4%

Restaurants
7%

Electronics
12%

Clothing
50%
Local brands
13%
International
brands
39%

National
brands
47%

Merchandising
Mix*

Tenant
Mix*

Culture, Leisure, Gift_ Household goods
’items ! 5% Supermarkets

3000 11%
Personal care Electronics
4%, 2%
Services___
10%

Restaurants
7%

Other
3%

Entertainment
13%

International
brands
38%

National brands
18%

*Internal processing on GLA sgm,

JiQ
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Italian Portfolio composition®

27 shopping malls 20 hypermarkets Tenants of hypermarkets

CENTRO D'ABRUZZO - Pescara CENTRO D'ABRUZZO - Pescara Coop Alleanza 3.0
CLODI' - Chioggia CLODTI' - Chioggia Coop Alleanza 3.0
PORTO GRANDE - Porto d'Ascoli (AP) PORTO GRANDE - Porto d'Ascoli (AP) Coop Alleanza 3.0
ESP - Ravenna ESP - Ravenna Coop Alleanza 3.0
CENTRO BORGO - Bologna CENTRO BORGO - Bologna Coop Alleanza 3.0
CONE' - Conegliano (TV) CONE' RETAIL PARK - Conegliano (TV) Coop Alleanza 3.0
) LE MAIOLICHE - Faenza LE MAIOLICHE - Faenza Coop Alleanza 3.0
Full ownership
X LUNGO SAVIO - Cesena LUNGO SAVIO - Cesena Coop Alleanza 3.0
16 shopping centers . . . o
CITTA' DELLE STELLE - Ascoli Piceno CITTA' DELLE STELLE - Ascoli Piceno Coop Alleanza 3.0
(mall + hypermarket)
KATANE' - Catania KATANE' - Catania Coop Alleanza 3.0
CENTRO LAME - Bologna CENTRO LAME - Bologna Coop Alleanza 3.0
CENTRO LEONARDO - Imola (BO) CENTRO LEONARDO - Imola (BO) Coop Alleanza 3.0
LA TORRE - Palermo LA TORRE - Palermo Coop Alleanza 3.0
CASILINO - Roma CASILINO - Roma Unicoop Tirreno
LE PORTE DI NAPOLI - Afragola (NA) LE PORTE DI NAPOLI - Afragola (NA) Distribuzione Centro Sud Srl (ipercoop)
TIBURTINO - Guidonia (RM) TIBURTINO - Guidonia (RM) Nuova CR Supermercati Srl (Conad)

MILLENNIUM CENTER - Rovereto (TN)
PUNTADIFERRO - Forli (FC)
CENTROLUNA - Sarzana (SP)

LA FAVORITA - Mantova

MAREMA' - Grosseto

11 shopping malls CENTRO SARCA - Sesto S. Giovanni (MI) Hypermarkets not totally owned by IGD
MONDOVICINO - Mondovi (CN)

GRAN RONDQ' - Crema (CR)

PIAZZA MAZZINI - Livorno

I BRICCHI - Isola d'Asti (AT)
DARSENA CITY - Ferrara

Supermkt PIAZZA MARCANTONI - Civita Castellana (VT) Unicoop Tirreno

3 hypermarkets Malls not owned by IGD Supermkt AQUILEJA - Ravenna Arca SpA (Famila)
Hypermkt I MALATESTA - Rimini Coop Alleanza 3.0
® *Updated as at 31/12/2021 (after the disposal of the portfolio of 5 hyper/super)

SiQ




The main shareholders: «Coop
world»

(1):
7 Legal entities throughout Italy «Coop world> key data’?:

17Regions covered by Coop Turnover ~ EUR 14.7 bil € (12.5 % of italian large scaleretail)?

No. of stores: ~1,150

Employees ~48,000

Coop Lombardia Members ~6.4 Mn people

Alleonza 3.0 __
Coop Alleanza 3.0

o

Novacoop

Novacoop

m Coop Alleanza 3.0 Unicoop Tirreno ()
Centro ltali
u Revenues ~4.0bn € ~875mn €
Centro ltalia
— N° of stores ~375 ~94
Coop Liguria [y W |
Urikcocp Tireno Employees ~19,000 3,450
~2.3 mn ~607,000
DI i ~3.2bn € ~605mn €

MENLES

unicoopfirenze
Unicoop Firenze

Strategic investments in listed companies:

] UNIPOL GRUPPO .
Unipol  FiNANZIARIO Igd 2 1GD SIIQ SPA
" (Insurance and banking)

Data at 31/12/2020

Source: Nielsen, survey GNLC 2020

Data at 31/12/2020; sources:: Coop Alleanza 3.0

Data at 31/12/2020; sources; Unicoop Tirreno financial reports

JiQ



Raffaele Nardi

Director of Planning, Control and
investor relations
raffaele.nardi@gruppoigd.it

Claudia Contarini, Investor Relator
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