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PLACE YOUR BUSINESS IN CENTER

Acquired 1n 2008 by the real estate

Italian company Immobiliare Grande
Distribuzione (IGD), Winmarkt is one

of the most widespread network of
shopping centers in Romania.
Winmarkt's portfolio includes 14 shopping

centers and an office building, located in

the central areas of 13 cities.

AFACEREA TA IN CENTRUL ORASULUI

Achizitionata in 2008 de compania
italiana Immobiliare Grande Distribuzione
(IGD), Winmarkt este una dintre cele mai
extinse retele de centre comerciale din
Romania. Portofoliul Winmarkt cuprinde
14 centre comerciale s1 o cladire de birouri,
situate la kilometrul O al fiecaruia dintre

cele 13 orase.

winmarkt

shopping in center
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LOCATION IS LOCATION LOCATIA ESTE TOTUL

Winmarkt assets were built downtown to  Centrele comerciale Winmarkt sunt
represent the meeting point and the main construite in centrul oraselor pentru
shopping destination for the customers a reprezenta principala destinatie

who live in each city. This is why, city by =~ comerciala si locul preferat de intalnire
city and irrespective of the competition,  al locuitorilor. De aceea, in fiecare oras si
Winmarkt roots firmly inside people’s life indiferent de concurenta, Winmarkt face
experience. parte din viata cotidiana a oamenilor.
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VISION AND INNOVATION
SUPPORTING MARKET GROWTH
IN ROMANIA

We consider the Romanian market trends
as being similar to the ones experienced
15 years ago in Western Europe.

The winning idea of enhancing a
downtown located network of shopping
centers drives our management’s vision.

The global crisis speeded up the
evolution of the Romanian retail market,
by accelerating its modernisation.

COMPANY VISION

Viziunea companiei

GROWTH GLOBAL CRISIS

VIZIUNE SI INOVATIE
SPRIJININD CRESTEREA PIETEI

IN ROMANIA

Consideram ca tendintele pietel
romanesti sunt similare cu cele de acum
15 ani din Europa de Vest.

Ideea castigatoare de consolidare a
unei retele de centre comerciale in
centrul oraselor a determinat viziunea
managementului nostru.

Criza economica globala a grabit evolutia
pietei de retail din Romania prin
accelerarea modernizarii sale.

2014-2022

: REVIVAL

DEVELOPMENT

over-renting offer-driven

NETWORK LAUNCH

omanizn >
el >
it
swategy

MAXIMIZATION

ADAPTATION

renegotiations demand-driven

CONSOLIDATION

refurbishment tailoring

SUSTAINABILITY

MODERNIZATION

new comers

ATTRACTION

sustainability

ENHANCEMENT
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OUR CONSOLIDATED CATCHMENT AREA:

UN CATCHMENT AREA CONSOLIDAT:

FOR LESS RISKS AND MORE OPPORTUNITIES, MAI PUTINE RISCURI SI MAI MULTE

KEEPING YOUR INVESTMENT IS SAFE

STEADY POSITIONING

The competition of the new malls -
which opened in the periphery of the
cities - is limited by the shopping habits
and by the perception that they are over
the consumption power of the wider
population share.

BALANCED OFFER

The recent insertion of supermarket offer
in most of the assets has enhanced the
daily essential products purchase. New
international fashion anchors are going
to be brought in.

BUSINESS MODEL

THodeblul de business

RISK FRAGMENTATION

Being spread in 15 assets, the portfolio
grants an effective risk fragmentation,
for both sides: sales and rents.
SUSTAINABILITY

The business is performed based on the
belief that the sustainability - especially
in the areas of fair and ethic dealing, labor
rights and environmental protection - is a
competitive added value.

DIRECT MANAGEMENT

Both property and lease services are
directly managed by professionals with
extensive knowledge on local markets
and international business practices.

OPORTUNITATI DE INVESTIRE IN SIGURANTA

POZITIONARE STABILA

Concurenta noilor centre comerciale,
deschise la periferia oraselor,

este limitata de obicelurile de
cumparaturi si de perceptia ca sunt peste
puterea de consum a majoritatii
populatiel.

OFERTA ECHILIBRATA

Recenta introducere a supermarketurilor
in majoritatea centrelor noastre comerciale
a sporit achizitia zilnica a produselor

de baza. Urmeaza sa introducem noi
magazine de moda internationale.

FRAGMENTAREA RISCULUI

Fiind format din 15 centre comerciale, porto-
foliul oferd o fragmentare eficienta a riscuri-
lor pentru ambele parti: vanzari si chiril.
SUSTENABILITATE

Afacerea se bazeaza pe convingerea

ca sustenabilitatea, in special In zonele
comertului etic si echitabil, drepturilor
angajatilor si protectiei mediului,
reprezinta o valoare adaugata competitiva.
MANAGEMENT DIRECT

Serviciile imobiliare si de inchiriere sunt
gestionate direct de cétre profesionisti
avand cunostinte aprofundate in ceea

ce priveste pietele locale si practicile
internationale de afaceri.




BUSINESS STRATEGY

Strategia de afacers

Real estate

i Yo | GG ¥ | o i | o7 ez

NEW GLA RECOVERY ENERGY CONSUMPTION
& VERTICAL FLUX OPTIMIZATION OPTIMIZATION
WINDOW DRESSING

capex to get portfolio ready for future opportunities
coming from a changing market
[ ]

Commercial
Offer -

GROCERY OFFER IMPLEMENTATION

12 international supermarkets

INTERNATIONAL ANCHORS

Contracts
Management

CONSOLIDATION

extension of the contracts duration, restraint of the local tenants share
|

INTERNATIONAL MARKET PRACTICES IMPLEMENTATION

indexation, turnover rent, step rent
- |

Contribution
to IGD

EBITDA MARGIN CONSOLIDATION

>70%
.|

DIVIDEND POLICY DIVIDEND POLICY

maximum ratio maximum ratio after capital expenditures

* Last BP Covers 2018-2022

IGD BP
REVISION

WINMARKT 9



OFFERING A FLEXIBLE, ATTRACTIVE AND

UN PORTOFOLIU IMOBILIAR VAST,

EXTENSIVE REAL-ESTATE PORTFOLIO.

FLEXIBIL S1 ATRACTIV.

KEYSTONES:

NETWORK

One of the most widespread network of
shopping centers in Romania. The unique
opportunity to develop retail business on
a significant platform, consisting in all
but one county capitals.

LOCATION

All the assets are strategically positioned
in the heart of each city, mainly in the
centralsquares.

The buildings’ visibility and accessibility
are excellent.

REAL ESTATE

(f)ifga. g. E.a.:

10

FOOTFALL

Opportunity to take advantage of an
immediate and consolidate traffic, as the
portfolio attracts monthly an average of
2.6 million visitors.

FLEXIBILITY

The flexibility of the internal lay-out
and the easiness of the administrative
constraints grant the opportunity to
quickly adapt the lay out to each kind of
store format.

ELEMENTELE CHEIE:

RETEA
Una dintre cele mai extinse retele

de centre comerciale din Romania.
Oportunitatea unica de a dezvolta afaceri
de retail pe o platforma importanta
constand in toate resedintele de judet, mai
putin una.

AMPLASARE

Toate centrele sunt amplasate strategic in
inima fiecarui orag, in special in pietele
centrale. Vizibilitatea si accesibilitatea
centrelor sunt excelente.

TRAFIC

Oportunitatea de a profita de un trafic
imediat si consolidat, intrucat portofoliul
atrage lunar, in medie, 2.6 milioane de
vizitatori.

FLEXIBILITATE

Flexibilitatea configuratiei interioare si
gradul redus al constrangerilor de ordin
administrativ ne ofera oportunitatea de a
adapta rapid configuratia fiecarui format
de magazin in parte.




WINMARKT PIATRA NEAMT
SHOPPING CENTER

& 5737

Restyling in 2014

IGD Group), Winmarkt
to provide an in-house
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WINMARKT PLOIESTI
SHOPPING CENTER

&2 10,550 5

Restyling in 2015

WINMARKT BUZAU

SHOPPING CENTER

g2 5,319 3

Restyling in 2013







SHOPPING GENTERS

WINMARKT ALEXANDRIA

p. 36 WINMARKT SLATINA
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WINMARKT PLOIESTI

WINMARKT TULCEA p. 40 WINMARKT TURDA p. 42 WINMARKT VASLUI p. 44
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WINVIARK'T
ALEXANDRIA

242 dibertatii St., Mexandria

16



Htoon plans
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Winmarkt Alexandria

Q )
ALEXANDRIA (CAPITAL CITY PNy

OF TELEORMAN COUNTY) 45,434
55 11 e
LOCATION CATCHMENT AREA
CITY CENTER 50’000

Shopping center description

5,361

. SQM GBA
I 2
|
° 3,396
SQTVI GLA
176 000 KEY TENANTS
y CARREFOUR MARKET,
AVERAGE MONTHLY PEPCO, ]0|.|DON,
TRAFFIC VODAFONE, OFICIUL
REGISTRULUI COMERTULUI,
DIRECTIA DE PROBATIUNE
MERCHANDISING MIX

N

A

L] i.lll"

SUPERMARKET 19%
RESTAURANTS & FOOD 4%
CLOTHING & SHOES 14%

ENTERTAINMENT 15%

SERVICES 34%

PHARMACY & COSMETICS I%

HOUSE FURNISHING& APPLIANCE 10%

OTHERS 3%

WINMARKT

ALEXANDRIA

17
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WINVIARK'T
BISTRITA

17 Ganii St., Bistrita

18



Hoor plans Winmarkt Bistrita

Q ffi

(1) . oy o INHABITANTS
BISTRITA (CAPITAL CITY OF

BISTRITA-NASAUD COUNTY) 75,076
& 1 S

LOCATION CATCHMENT AREA

CITY CENTER ‘"][]’000

Shopping center description

BISTRITA

8,223
. SQM GBA
. 2
I
— .0
5,001
SQM GLA
94 000 KEY TENANTS
y DM, BENVENUTI, PEPCO,
AVERAGE MONTHLY JOLIDON, COCCODRILLO,
TRAFFIC KENDRA, B&B COLLECTION,
SENSIBLU, SAFIRELLI,
NOBILA CASA, KIK,
GORETTI
MERCHANDISING MIX
IK RESTAURANTS & FOOD 2%

W s 60%
‘ enterrainvent 11%
Ii services 200

i; prarmacy & cosmerics 10%
‘ JEWELRIES & GIFTS & LIBRARY  BY0
qu HOUSE FURNISHING& APPLIANCE U0
w omers 4%

WINMARKT



WINVIARK'T
BRAILA

90 Mihai Eminescu St., Braila




Ftoon plans.

Winmarkt Braila

Q )

ey INHABITANTS

OF BRAILA COUNTY) | 180,302
] 11 e
LOCATION CATCHMENT AREA
CITY CENTER 260.000
I y

Shopping center description

9,890

-
[ SQM GBA
I 3
I 2
I
7302
SQ’M GLA
iti Ml A
KEY TENANT.
197,000 CARREFOUR MARKET,

AVERAGE MONTHLY
TRAFFIC

DM, PEPCO, JOLIDON,
SEVDA, CADOR, ELITE GYM,
VODAFONE, TELEKOM

MERCHANDISING MIX

-
X

SUPERMARKET 12%

RESTAURANTS & FOOD 4%

W commcasios 42%

ENTERTAINMENT 24%
SERVICES 2%
PHARMACY & COSMETICS 8%

JEWELRIES & GIFTS & LIBRARY 40/0

!2' HOUSE FURNISHING& APPLANCE 390
w oers 1%
WINMARKT

BRAILA

21



WINVIARK'T
BUZAU

15t Daciei Square, Buzaw




Htoon plans

R

Winmarkt Burzaw

Q

)

Bz CHPITALCITVOFBUZAY. | {4 4@
o) " 1115,494
55 11 e
LOCATION CATCHMENT AREA
CITY CENTER ]30’000

Shopping center description

9,890

— SQM GBA
—
—
_H_:'
vt - 5,319
SQM GLA
i I A
KEY TENANTS

182,000

H&M, CARREFOUR

AVERAGE MONTHLY MARKET, PEPCO, BANCA

TRAFFIC TRANSILVANIA, PUNTO 0,
ATHLETIC FITNESS CLUB

MERCHANDISING MIX

- supermarker 16%

|k RESTAURANTS & FOOD 1%

K etecrronics 4%
W commcasiors 49%

ENTERTAINMENT 22%

SERVICES 3%

JEWELRIES & GIFTS & LIBRARY 4%

OTHERS 1%

WINMARKT

BUZAU

23



WINVIARK'T
CLUJ-NAPOCA

19 Bucegi St., Cluj Napoca




Htoon plans

Winmarkt Eyj Napoca

Q )
CLUMNAPOCA CAPTALCITVOF £ gyry 4 s
6L couT) 324,576
5] T e
LOCATION CATCHMENT AREA
\EHBORHO0D 100,000

Shopping center description

11,079

— SQM GBA
. 1
7316
SQM GLA
its [
KEY TENANTS

197,000

CARREFOUR MARKET, DM,

AVERAGE MONTHLY PEPCO, SENSIBLU,
LRAGIC BIG FITNESS, KIK
MERCHANDISING MIX

SUPERMARKET 16%
RESTAURANTS & FOoD 990
CLOTHING & sHoEs 39%0
entertanment 24%
services %0

PHARMACY & COSMETICS 8%

JEWELRIES & GIFTS & LIBRARY 1%

OTHERS 8%

WINMARKT

CLUJ-NAPOCA

25
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Htoon plans

Winmarkt Gatati

Q )

ey INHABITANTS
ggtm{;CAPHAL CITY OF GALATI 9 49' 432
55 11 e
LOCATION CATCHMENT AREA
CITY CENTER 300.000
I y

— 7 SQM GBA
. 2
. 1
0
it -1
1942
SQM GLA
125 000 KEY TENANTS
’ H&M, CARREFOUR MARKET,
?;’Eng MONTHLY PEPCO, JOLIDON, SEVDA,
ELITE GYM, CGS, KIK,
NAUTILUS, SENSE
MERCHANDISING MIX

SUPERMARKET 10%

A comeasiors %

ENTERTAINMENT 15%

-k services 20%
k JEWELRIES & GIFTS & LIBRARY 300
\!p HOUSE FURNISHING& AppLINCE 100
[ omers 1%
WINMARKT

27



WINMARKT
PIATRA-NEAMT

15 Decebal Blud, Piatra Teamt g

28



Htoon plans

Winmarkt Piatra Neamt

Q )
SIII\YI'RA-NEAMT (CAPITAL CITY OF o NEE
NEAMT COUNTY) 85,055
= T =
LOCATION CATCHMENT AREA
CITY CENTER 110.000
N "

.
— 10,459
- SQM GBA
. 3
I 2
- 5737
I 1
N o
ifi I i
KEY TENANTS

AVERAGE MONTHLY
TRAFFIC

H&M, CARREFOUR MARKET,
PEPCO

MERCHANDISING MIX

SUPERMARKET 16%

SUPERMARKET 3%

e s s 3%

SERVICES 1%

JEWELRIES & GIFTS & LIBRARY 9%

qu HOUSE FURNISHING& APPLIANCE 3%
i' oers DY
WINMARKT

-
=
<<
Rl
z
<<
=
=
A
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WINVIARK'T
PLOIESTI

17-25 Republicii Boulevard, Ploiesti




Htoon plans

Winmarkt Ploiesti

Q )

CITy INHABITANTS
raomconm 209,945
] T e
LOCATION CATCHMENT AREA
CITY CENTER 970,000
I y

Shopping center description

30,355

[ I SQM GBA
I 3
I ’;’
—Eare 19 552
SQM GLA
fi A
556 000 KEY TENANTS
AVERAG'E MONTHLY H&M, CARREFOUR MARKET,
e DM, LEE COOPER, TIME OUT, KVL,

CCC, STEILMANN, PEPCO, ONLY,

BENVENUTI, JOLIDON, KENDRA, B&B

COLLECTION, SEVDA, HELP NET,
SENSIBLU, MEDLIFE, VODAFONE,
ORANGE, BANCA TRANSILVANIA,
FLANCO, KFC, PIZZA HUT,
DOMINO’S PIZZA, KIK

MERCHANDISING MIX

SUPERMARKET 7%
RESTAURANTS & FOOD 11%
ELECTRONICS 4%
CLOTHING & SHOES 33%
ENTERTAINMENT 20%

SERVICES 7%

PLOIESTI

PHARMACY & cosMeTics Y0

JEWELRIES & GIFTS & LIBRARY 2%

qu HOUSE FURNISHING& APPLIANCE 990
w oiers 2%

WINMARKT



WINVIARK'T
PLOIESTI BIG

1 Decembrie 1918, T 4, Ploiesti



Ftoon plans

Winmarkt Ploiesti Big

Q )

(1) INHABITANTS
raomconm 209,945
2 T e
LOCATION CATCHMENT AREA
CITY CENTER 270.000
I y

Shopping center description

8,848

— SQM GBA
[ Ll
L. A -l1]
4,920
SQM GLA
i Ml ]
221,000 CARREFOUR MARKET,
AVERAGE MONTHLY PEPCO, CATENA,
TRAFFIC VODAFONE,

BANCA TRANSILVANIA,
KIK

MERCHANDISING MIX

-
®

SUPERMARKET 18%

RESTAURANTS & FOOD 12%

A oo s 4%

SERVICES 6%

PHARMACY & COSMETICS 6%

k JEWELRIES & GIFTS & LIBRARY 300
qu HOUSE FURNISHING& APPLIANCE  8U0
w omers 200
WINMARKT

PLOIESTI
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JUNIOR OFFICE

17-25 Republicii Boulevard, Ploiesti

WINVIARK'T
PLOIESTI

34



Htoon plans

Winmarkt Ploiesti Junict Office

Q T

CITy INHABITANTS
raowconm 209,945
i 1t g
LOCATION CATCHMENT AREA
CITY CENTER 270.000
I y

Shopping center description

s, -1

3,167

SQM GBA

3,142

SQM GLA

KEY TENANTS
OFICIUL DE CADASTRU
PRAHOVA, SENSIBLU

MERCHANDISING MIX

B T

PHARMACY & COSMETICS 390

WINMARKT

PLOIESTI
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WINMARKT
RAMNICU-VALGEA

127 Calea bui Thaian St., Ramnicu Valecea
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Hoor plans Winmarkt Ramnicu Valeea

(1) INHABITANTS
RAMNICU-VALCEA (CAPITAL CITY
OF VALCEA COUNTY) 98,776

i S

LOCATION CATCHMENT AREA

CITY CENTER ]30’000

<
75|
9
1
11,427 D
_ 3 SQM GBA 'L_|)
I 2 z
I
- 7,840 =
SQ’M GLA g
it I
155 000 KEY TENANTS
0 H&M, CARREFOUR MARKET,
AVERAGE MONTHLY DM, JOLIDON, BIJUTERIA
TRAFFIC STIL, VODAFONE,
ORANGE, KIK
MERCHANDISING MIX
! SUPERMARKET 12%

O commeasioss AT%
- enterTanment 16%
Ii services 1%

B= PHARMACY & COSMETICS 190
Il JEWELRIES & GIFTS & LIBRARY 200
q!p HOUSE FURNISHING& APPLIANCE 3%
[ overs 6%

WINMARKT 37



WINVIARK'T
SLATINA

20 Bud. . J. Curza, Statina

38



Htoon plans

M

Winmarkt Statina

Q i

gll.TKTINA CAPITAL CITY OF OLT o
COUNTY)( 70,293

& 1 S

LOCATION CATCHMENT AREA

\EHBORHO0D 110,000

Shopping center description

_—
— 9,207
. 3 SQM GBA
I 2
I 2
I
I 1
" h,811
s -2 SQM GLA
97 000 KEY TENANTS
y CARREFOUR MARKET,
AVERAGE MONTHLY B&B coLLEchON,
TRAFFIC HERBALIFE, TELEKOM
MERCHANDISING MIX

SUPERMARKET 10%
RESTAURANTS & FOOD 15%
CLOTHING & SHOES 41%
ENTERTAINMENT 4%

SERVICES 7%

JEWELRIES & GIFTS & LIBRARY 5%

q!p HOUSE FURNISHING& APPLIANCE 1790
w oers 1%

WINMARKT

SLATINA

39
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WINVIARK'T
TULGEA

1 Babadag St., Tubcea




Ftoon plans.

M

Winmarkt Tubcea

Q )

$IIJTITCEA (CAPITAL CITY RS

OF TULCEA COUNTY) 73,707
] T e
LOCATION CATCHMENT AREA
CITY CENTER 100.000
I y

Shopping center description

6,442

2 SQM GBA
I 2
—
SQM GLA
fii Il A
KEY TENANTS

145,000

H&M, KENDRA, SPLEND'OR,

AVERAGE MONTHLY NORIEL, TELEKOM, ORANGE,
REEEIC ALTEX, FRAHER MARKET
MERCHANDISING MIX

L
4

SUPERMARKET 10%

ELECTRONICS 230/0

A oo s B0%

Al

SERVICES 2%

PHARMACY & COSMETICS 3%

-
‘ JEWELRIES & GIFTS & LIBRARY 5%
W otiers 1%
WINMARKT

TULCEA

41
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WINVIARK'T
TURDA

34/36, Piata 1 Decembrie 1918 St., Turda




Htoon plans

Winmarkt Twda

Q fi

$IIJT;DA (CAPITAL CITY OF CLUJ P
s 47744
o= ith g
LOCATION CATCHMENT AREA
CITY CENTER 60’000

Shopping center description

3,942

: SQM GBA
Iy 0
2346
SQM GLA
its [ S
KEY TENANT:
29,000
AVERAGE MONTHLY
TRAFFIC
MERCHANDISING MIX

RESTAURANTS & FOOD 16%

SERVICES 1%

WINMARKT

TURDA

43
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Ftoon plans.

Winmarkt Vaslui

Qo ]

\C//I\T;Lm (CAPITAL CITY OF VASLUI gl
COUNTY) 55,407
i it o=
LOCATION CATCHMENT AREA
CITY CENTER 70’000

Shopping center description

5,366

SQM GBA
I
-, N
. -
3,619
SQM GLA
135 000 KEY TENANTS
7 CARREFOUR MARKET,
AVERAGE MONTHLY PEPCO, JOLIDON,
TRAFFIC RIMMINI PIZZA,
KIK
MERCHANDISING MIX

-

SUPERMARKET 15%

RESTAURANTS & FOOD 38%

A ommoasion 423

ENTERTAINMENT 3%

PHARMACY & COSMETICS 1%

OTHERS 1%

WINMARKT

VASLUI
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KEY FIGURES
Cipre cheie

Real estate : Commercial Financial

GBA (sqm) YEARLY FOOTFALL | EBITDA MARGIN '
159,709 ~ 30 MILLIONS > 70%

GLA (sqm) MERCHANDISING MIX (sqm/rented) FFO (year)
90092 3042 (93234 1% (2% 42%  >GMILLIONSE

RETAIL i OFFICES : PORTFOLIO i SUPERMARKETS : ELECTRONICS CLOTHING

8% 0% 2%

ENTERTAINMENT : SERVICES OTHERS
FINANCIAL OCCUPANCY STORE SIZE (sqm) . COMMITTED CAPEX PLAN
94.93% 12%  26% 62%  5MILLIONSE

i 0-100 i 100-400 i MORE THAN 400 2022-2024

DATA AS OF Q3 2021

1. EBITDA MARGIN = EBITDA/TOTAL REVENUES. IT CONSIDERS DAB DEBT DEPRECIATION AND ONE-OFF COSTS TOO



MAIN PARTNERS

Princinalis nartenehi

Retailers
AN 22 bmanke

Al CI CUMPAR

kik T'.’:TE,&”T KVL  BENVENUTI

stoilmann JOLIDON KENDRA Bs& sEVDA

@éﬁ" God pizz2 . ‘/ I --
° HYT orange" vodafone

NLTEex

s EDRE (P, DUFFSPHELPS
Protect, Restore and Maximize Value

o GrantThornton Deloitte.

WINMARKT
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THE 16D GROUP

Gruput Igd

We purchase, develop, manage

and enhance our properties — primarily
shopping malls and hypermarket —
with a view to the long term.

Sustainability, flexibility and innovation

are the keywords that guide our
business and that allow us to enhance
investments over time.

SOLID ROGTS AND STRONG INDUSTRIAL
CULTURE TO TRANSFORM AMBITIONS
INTO REALITY

We are one of the main players in Italy’s retail
real estate market. We own and manage shopping
centers in Italy and Romania. Listed on the Star
Segment of the Italian Stock Exchange since
2005. Our portfolio has almost quadrupled over
the last 10 years and was worth €2.27 billion at 31
December 2020.

Real Estate Assets

+ 27 shopping centers

+ 3 shopping centers held under master leases
+ 25 hypermarkets and supermarkets

+ 1 property held for trading

+ 1 plot of land for development

+ 6 additional real estate properties

- 14 shopping centers in Romania (Winmarkt)
« 1 office building (Winmarkt)

+ 2,265.7 eur million of real estate portfolio
as at 31/12/2020

+ 2,1271 Mn/€ Ttaly

- 138.6 Mn/€ Romania

Freehold and management

+ 42 shopping centers managed
of which 27 freehold, 3 held under master leases
and 12 under management

+ 1.750 number of stores.

www.gruppoigd.it

48

Achizitionam, dezvoltam, gestionam si
imbunatatim proprietatile noastre —

in primul rand mall-uri si hipermarketuri -
cu o viziune pe termen lung.
Sustenabilitatea, flexibilitatea siinovatia
sunt cuvintele cheie care ne ghideaza
afacerea si care ne permit sa intensificam
investitiile In timp.

ORIGINI SOLIDE SI 0 CULTURA INDUSTRIALA
PUTERNICA CAPABILA SA TRANSFORME

AMBITIILE IN REALITATE

Suntem unul dintre principalii jucdtori de pe piata
imobiliard de retail din Italia. Detinem si gestionam
centre comerciale in Italia si Romania. Listat la Bursa
Italiand, pe segmentul Star, incé din 2005. Portofoliul
nostru a crescut aproape de patru ori in ultimii 10
anisiaavut o valoare de 2,27 miliarde EUR la 31
decembrie 2020.

Active Imobiliare

+ 27 centre comerciale

+ 3 centre comerciale detinute in baza contractelor
de leasing master

+ 25 de hipermarketuri si supermarketuri

- 1 proprietate detinutd pentru tranzactionare

+ 1 teren pentru amenajare & dezvoltare

* 6 proprietati imobiliare suplimentare

+ 14 centre commerciale in Romania (Winmarkt

+ 1 cladire de birouri (Winmarkt)

+ Un portofoliu imobiliar in valoare

de 2.265,7 milioane euro la 31/12/2020
+ 2,127.1 milioane/€ Italia
+ 138,6 milioane/€ Romania

Administrarea proprietatilor:

+ 42 de centre comerciale administrate din care
27 in proprietate, 3 detinute in baza contractelor
de inchiriere master si 12 In administrare.

+ Un total de 1.750 de magazine.
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winmarkt

shopping in center

. HEADQUARTERS

Olympia Tower Building,
i 25-29 Decebal Blvd.
i Bucharest, Romania

: Phone: (+4) 021 408 4700
i Fax:(+4) 021408 4701
i E-mail: office@winmarkt.ro

www.winmarkt.ro
www.gruppoigd.it
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