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This presentation does not constitute an offer or an invitation to subscribe for or purchase any securities.

The securities referred to herein have not been registered and will not be registered in the United States under the U.S. Securities Act of 1933, as
amended (the fASecurities Acto), or in Australia, Can a drawowddrrequdiratbea n or any
approval of local authorities or otherwise be unlawful. The securities may not be offered or sold in the United States or to U.S. persons unless such

securities are registered under the Securities Act, or an exemption from the registration requirements of the Securities Act is available. Copies of this
presentation are not being made and may not be distributed or sent into the United States, Canada, Australia or Japan.

This presentation contains forwards-looking information and statements about IGD SIIQ SPA and its Group.

Forward-looking statements are statements that are not historical facts.

These statements include financial projections and estimates and their underlying assumptions, statements regarding plans, objectives and
expectations with respect to future operations, products and services, and statements regarding plans, performance.

Although the management of IGD SIIQ SPA believes that the expectations reflected in such forward-looking statements are reasonable,
investors and holders of IGD SIIQ are cautioned that forward-looking information and statements are subject to various risk and uncertainties,
many of which are difficult to predict and generally beyond the control of IGD SIIQ); that could cause actual results and developments to differ
materially from those expressed in, or implied or projected by, the forward-looking statements.

These risks and uncertainties include, but are not limited to, those contained in this presentation.
Except as required by applicable law, IGD SIIQ does not undertake any obligation to update any forward-looking information or statements
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IGD at a glance

IGDis one ofthe main players in the Italian retail real estate sectadt developsand manages shopping

centersacross the country and has a significant presence in retail distribution in Romania

#1 Iltalian Retail SIIQ (REIT) IGD Portfolio Snapshot

€2.2BnPortfolio

Mainly Malls / Retail Parks / Hypermarke

Rental Income #140mn

(expected FY2017

IGD Portfolio Breakdown by
Geography

Italy
93%

By Rental

By Value Income

€68.4mn*

Il Northern Italy (55.8% Value)
Il Central ltaly (27.2% Value)
South Italy (17% Value)

@ Number of Properties

(93%0f value)

55propertiesin 11regions
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15 propertiesin 13cities
(7%of value

* Data at 30/06/2017
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IGD unigue positioning In the Italian retail property
sector

\

Large portfolio of retail property assets with a strong customer base generating sound
and visible revenues and growingshflows

\

Strong competitive position in the stable and attractive Italian retail property market

Presence in the whole of Italy but mainlysimategicalarea of North and Central Italy with GDP
per capita above EU average

\
o

e The presence of a strong food anchor (COOP), intimately integrated in the Italian

Medium sized and easily reachable shoppirgters in line with the geographical structure of
Italy which is characterized by a lotraedium sizegbrovinces

territory guarantees a high and steady level of footfalls

Direct management: a careful merchandising mix, marketing activity adapted to
each context and various customer related services

e Low exposure to commercialization risks related to development activities

®
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SIIQ regime: main features

SIIQ STATUS FOR IGD SINCE 1 JANUARY 2008

At least 80% of total assets must be rental asset

KEY PARAMETERS At least 80% of total positive components of P&L must be rental income
(excluding change in FV)

[ FNBSaid akKlINBK2ft RSN adl1S X cm: o00ad LINBODA:
SHAREHOLDING LIMITS Free float (shareholders <2%) H pi2 O0QPad® LINSOA2dzA opz 0 F

(only at the time of admission to the regime)

Dividendpayout at least 70% (vs. previous 85%)* of net rental income available for
distribution

DIVIDEND DISTRIBUTION

Exemption from Italian corporate income tax (IRES and IRAP)

CORPORATE INCOME Cq?tal gains onttr;efdisposal of p:rqperties,tSIlNngn?tSI:jQ tshbar'?s an]?l rtelal e?tgée(:)/fur}d
units are exempted from corporate income tax subject to distribution of at leas 00
TAX EXEMPTION the gain in the 2 years subsequent to the disposal (vs. previous full taxation of capital

gains)*
EXIT TAX 20% tax rate applies to capital gains from asset contributions
(*) Law 133/ 2014, so called fASblocca Italiao (¢Unlock Italyé)

° -
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LD5Qa akKl NBK2f RS NA

IGD IS LISTED ON THE STAR SEGMENT OF BORSA ITALIANA

TOTAL SHARES 813,045,68B1ARE CAPITABR99,/760,2/8.16

W Coop Alleanza 3.(

0
47.05% Unicoop Tirreno

Free Float

12.03%

MARKET SHAREHOLDING REFLECTED IN A GOVERNANCE STRUCTURE IN LINE WITH BEST STA

Roadshowpresentation
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I G D G overnance Composition of the current Board of Directors

c \;'Ifr?] n Chairman
LD5Qa 3I20SNYIFyOS KIa o688y A mané‘o)\gg?gmnp)\crépK 0 KS
criteria of the Self Regulatory Code of Pellegrini séae”rﬁ'n?
Italian Stock Exchange since the listing. Leonardo Gilberto
From 2008, an internal Corporate Caporioni & _ Coffari
Governance Code has been adopted
Andreg _
COMMITTEES: Parcil e (R
| KFANXEFYQa [/ 2YYAGOSES ‘
Nominations and compensation N
Committee Anstlde_ Matteo
0 Canosani Cidonio
Controland RisksCommittee
Committee  for Related  Parties
Transactionq3 independentdirectors)
Inadditionto ComplianceCommittee New BoDappointed by AGM on 15 April 2015 for the period
20152018

INTERNAL CONTROL AND RISK
MANAGEMENT SYSTEM

Held by the Chairman, including the
Internal Audit and Risk Management

13 Directors of which:

A 7 independent (since the listing the majority of the directors
has been independent)

A 4 directors of the less represented gender

° :
m% ‘Roadshowpresentation 9




IGD top management

ELIO GASPERONI (1953)
Chairman

Chairman of IGD's Board since April 2017
Vice Chairman of Codjlleanza
Board member of IGD since 2015

He has held numerous roles in the Public Administrations and
Local institutions

DANIELE CABULI (1958)
Chief Operating Officer

More than 20years of experience in thetail distribution

Joined IGD in 2008 as Network Management Director and COO since
2009

Worked for CooAdriaticasince1986 with several roles: Head
Projects in the Marketin@ivision (1989), Head of different
geographical areas and Hypermarket Manaetil 2003), Directoof
Marketing and Commerci@levelopment (from 2003)

GRAZIA MARGHERITA PIOLANTI (1953)
Director of Administration, Legal & Corporate Affairs

Part of IGD since its creation, played a key role in SIIQ adoption

Appointed Head of Legal Affairs, Tax and Subsidiaries of the new
CoopAdriaticaGroup in 1995

Appointed Administrative Director of Coop Romagna Marche in 1989,
previouslyworkedas Head of Accounting in a cooperative of
constructors

RegisteredChartered Accountant an@fficialFinancialAuditor

RAFFAELE NARDI (1976)

Head of Planning, Control and Investor Relations

Head of the division to which 3 different departments report:
planning, control and investor relations.

Joined IGD in October 2010

Formerly head of the Advisory Service of UGF Merchant, bank
of the Unipol Financial Group, where he matured more than ten
years of professional experience

Holds a degree in Business Economics

‘ Roadshowpresentation

CLAUDIO ALBERTINI (1958)
Chief Executive Officer
Appointed in May 2009

Board member at IGD since 2006

More than 20years of experience with thenipol Group, wherehe
ultimately acts as General Managerlriipol Merchant

Certifiedfinancial auditor registered iBologna

NINEN

&

ROBERTO ZOIA (1961)
Director of Asset Management and Development

Director of Asset Management and Development since 2006

Joined GS Carrefour Italia Group in 1999 as Head of Hypermarket and
ShoppingCenterDevelopment

In 2005 becomes Head of Asset Management and Development for
Carrefour Italia

Previously, Business ManagerGiopsettewith responsibility in

projects involving mainly shopping centres (since 1986)

NN

NN

ANDREA BONVICINI (1963)
Director of Finance Division

7] Head2 ¥ GKS LD5 DNRdzLIQ4 CAyl yOS
2009

InJuly 2012 he was appointed Director of Finance and
TreasuryDepartment

More than 20 years of professional experience in the world of
credit, first inCooperbancand, subsequent to 1997, in the
Bank ofBologna

CARLO BARBAN (1978)
Chief Executive Officer of Winmarkt Group
Appointed CEO in ApaD14

Worked inWinmarktas Operating: ReportingManagersince
January2009 with responsibilities also fadministration,
planning and control anfinance

Previously workings qualifiedaccountantandfor
internationalconsultancycompanies

Graduatedn Economics an@ommerce

10

'énl



2. Operatingdata

o
c
S
>
(]
[
@]
O
D
[
@]
O




|GD: A cluster of retall assets dominant in their
catchment area

IGDPrincipal
Italian Assets

H g
;-?)
SPAZIDAVIVERE

NORTHERN ITALY

[ p— -

CENTRO SARCA GRAN RONDO MILLENNIUM GALLERY CONE
ISOLA D'ASTI (AT) SESTO S. GIOVANNI (M) CREMA (CR) ROVERETO (TN) CONEGLIANO (TV)

MONDOVICINO SHOPPING | BRICCHI
CENTER & RETAIL PARK
MONDOVI (CN)

o

CENTRO PIAVED CLODI CENTRONOVA (1) CENTRO BORGO ESP + Extension LE MAIOLICHE LUNGO SAVIO | MALATESTA
{!b 5hb!Q 5L t LCHOBGIAXE)D VILLANOVA DI CASTENASO (BO) BOLOGNA RAVENNA FAENZA (RA) CESENA RIMINI

CENTRAL ITALY

PUNTADIFERRO FONTI DEL CORALLGY) CITTA DELLE STELLE CENTRO PORTO GRANDE  TIBURTINO CASILINO

alw9al Q
Chw[LQ LIVORNO ASCOLI PICENO PORTO D'ASCOLI (AP) GUIDONIA (RM) ROMA GROSSETO

SOUTHERN ITALY NEXT OPENINGS

»

CENTRO D'ABRUZZO LE PORTE DI NAPOLI LA TORRE KATANE OFFICINE STORICHE
PESCARA AFRAGOLA (NA) PALERMO CATANIA LIVORNO

cd -+
Il
[ iy L =

Dw! b whb5hQ 9EGGS
CREMA (CR)

SiQ

igd

i
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Our Portfolio

STABLE & HIGH FINANCIAL OCCUPANC

2014 2015 2016 1H 2017

97.2%

HYPER/SUPER 96.2% 0

29.4% 96.0%
MEDIUM
29.0%

86.4%
WINMA
KEY MALLS
MILAN ROME NAPLES CATANIA RAVENNA Ch w|[ L QONEGLIANO (T\
diferro Cone

Y

C. Sarca Tiburtino Porte di Napoli Katanée ESP punta

B o Op 1 e
i | LR

GlaMall(sam ¢ wnsnn#Fd ooXpnAF MTIannnFmpEZnnn FonInnn FHMZonn FMyIMA/J
No. of shops 80 112 74 70 98 97 68

Keymalls mktvalue>e70mn; Mediummalls mkt value>30mn <70mn;Smalimalls mkt value<e30mn

L]
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FULL OWNERSHIP OF

14 SHOPPING CENTRES
(MALL + HYPERMARKET)

8 SHOPPING MALLS

11 HYPERMARKETS

isia

‘ Roadshowpresentation

22 SHOPPING MALLS

CENTRO D'ABRUZZO -Pescara
CLODI' - Chioggia

PORTO GRANDE - Porto d'Ascoli (AP)
ESP - Ravenna

CENTRO BORGO -Bologna

CONE' RETAIL PARK - Conegliano (TV)
LE MAIOLICHE - Faenza

LUNGO SAVIO -Cesena

CITTA' DELLE STELLE - Ascoli Piceno
KATANE' - Catania

TORRE INGASTONE - Palermo

CASILINO -Roma

LE PORTE DI NAPOLI -Afragola (NA)

TIBURTINO -Guidonia (RM)

MILLENNIUM GALLERY - Rovereto (TN)
PUNTADIFERRO - Forli (FC)
MAREMA' - Grosseto

25 HYPERMARKETS

CENTRO D'ABRUZZO -Pescara
CLODI' - Chioggia

PORTO GRANDE - Porto d'Ascoli (AP)
ESP - Ravenna

CENTRO BORGO -Bologna

CONE' RETAIL PARK - Conegliano (TV)
LE MAIOLICHE - Faenza

LUNGO SAVIO -Cesena

CITTA' DELLE STELLE - Ascoli Piceno
KATANE' - Catania

TORRE INGASTONE - Palermo

CASILINO -Roma

LE PORTE DI NAPOLI -Afragola (NA)

TIBURTINO -Guidonia (RM)

CENTRO SARCA - Sesto S. Giovanni (V1)
MONDOVICINO RETAIL PARK -Mondovi (CN)

Gran Rondo (Crema)
| BRICCHI - Isola d'Asti (AT)

DARSENAITY- Ferrara (50% owned by

Malls not owned by IGD

Italian Portfolio: hypermarkets and shopping malls
(as at 30/06/2017)

TENANTS OF
HYPERMARKETS

Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Sicilia
Coop Sicilia
Distribuzione Lazic

Umbria srl
Distribuzione

Centro Sud Srl
(ipercoop)
Distribuzione
Centro Sud Srl

(ipercoop)

Hypermkts not totally owned by IGD

Supermkt Civita Castellana (Viterbo)

Supermkt Cecina (Livorno)

Hypermkt Le Fonti del Corallo - Livorno
Hypermkt Schio-Schio (Vicenza)
Hypermkt LAME - Bologna

Hypermkt LEONARDO - Imola (BO)
Hypermkt LUGO - Lugo (RA)

Hypermkt IL MAESTRALE - Senigallia (AN)

Hypermkt MIRALFIORE - Pesaro
Supermkt AQUILEJA - Ravenna
Hypermkt | MALATESTA - Rimini

Distribuzione Lazic
Umbria srl
Unicoop Tirreno
Unicoop Tirreno
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C
Coop Alleanza 3.C



Main lease terms

Italian Shopping Malls Italian Hypermarkets Romanian Shopping Malls

Main lease terms Main lease terms
Average maturity Average maturity
Lease agreemer{spaceonly): 6 to 18 years
6 years (+ 6 years) (with tacit renewal every §ears)
+ |j : . .
[Z1 Rental agreement (space + licence): Rents indexation

5 years
75% ofCPI

Rental income: _
o Maintenance:
Minimum guaranteed rent plus a

N A . . - i
LISNDSYyGF3S oFasR 2 [ Tenantin charge of ordinary and

sales _
Landlord in charge of external
Rents indexation maintenance of the properties
Lease agreement of the going (facade, etg

concern: 75% of CPI
Rental agreement: 100% 6P|

Lease of temporary spaces:

IGDcan benefit from a very
diversified tenants base, with limited
credit risk, thanks to a careful
screening of potential new tenants

‘ Roadshowpresentation

extraordinary maintenance works.

Main lease terms

Average maturity

2 years for locatenants

5 years for national tenants

10 years for international tenants

Rental income:
Rents are paid in EURO

Rents indexation
All contractsare EUROLINKED

15



Contracts in Italy and Romania

EXPIRY DATE OF HYPERMARKETS AND MALLS EXPIRY DATE OF HYPERMARKETS AND MALLS
CONTRACTS ITALY (Y%ohoontracts

100% ~
90% -

Averageresidual
maturity
Hyper 7.3years
Malls4.5years

80% -
70% -
60% -
50% -
40% -

:ITAL\(totaI mallscontracts1,252)

30% -
20% -
10% +

0% -

96.0%
N 782
62.5%
N 143 N 231
N 96
18.5% N1
11.4%
7.7% . 4.0%
2H2017 2018 2019 >2019
M Malls Hyper/Supermarkets

In 1H2017 74 contracts have been signed of which 25

wereturnover and49 renewals

Renewalswith upside +4.7% mainly thanks to the
renewalsof contractsof the ESRpre-existingmall.

ROMANIAtotal contracts581)

<

In 1H2017 136 contractswere renewed (upside+2.5%)

and101 contractswere signed

(Renewalsand new contractsof 1H2017 representthe
1.1%and0.7%of Winmarkttotal revenue$

[
|gd% ‘ Roadshowpresentation

60% -

50% -

40% -

30% -

20% -

10% -

0% -

CONTRACTS ITALY(f%alue)

100% - 93.4%
90% -
80% -
70% -
60% -
50% -
40% -
30% -
20% 77 594

10% -
o m T

66.5%

0 14.7%
11.3% 6.6%

2H2017 2018 2019 >2019
W Malls Hyper/Supermarkets

EXPIRY DATE OF MALLS CONTRACTS ROMANIA
(no. and %of contractsand %oof value)

51.3%

N

1% Average
N 134 .
N 135 N residual
117 maturity
20.5% 6 years
16.0%
12.2%
2H2017 2018 2019 >2019

¥ No of contracts rentvalue

16



Key tenants as at 30/06/2017

Breakdown of rental revenues

‘ Roadshowpresentation

Top 10 Tenants ltaly

INTERNATIONAL BRAND

TOP 10 Tenant Product Turnover No. of
category impact contracts
#M clothing 3.2% 1
PLAZZA ITALIA clothing 3.2% 12
e BN clothing 2.6% 28
LI1A~
O\/S clothing 2.4% 8
_ electronics 2.2% 7
n%: shoes 2.0% 7
CALZEDONIA clothing 1.7% 25
clothing 1.5% 11
m clothing 1.5% 4
KASANEQ\I/Q household gooc 1.3% 16
Total 21.6% 129
MALLS
MALLS TENANT MIX
MERCHANDISING MIX
SERVICES
5%
RE’NTS LO ND<
ELECTRO
10%
PERSONAL AND
HEALTHCARE 40%

4%

EV‘/AINMENT C NG
0

CULTURE, LEISURE,
GIFTITEMS
7% HOUSEH
GOOl
8%

NATIONAL BRANDS

48%

Top 10 Tenants Romania

TOP 10 Tenant

&

Carrefour
market

BANCA [BT] TRANSILVANIA'

Total

MALLS
MERCHANDISING MIX

OTHER
32%

ARKETS
TRONICS

Product Turnover No. of
category impact contracts
food 9.1% 9
clothing 8.1% 6
clothing 4.1% 11
electronics 2.8% 4
jewellery 2.7% 7
grocery 2.7% 5
pharmacy 1.9% 4
offices 1.7% 1
food 1.3% 2
bank 1.2% 2
35.6% 51

MALLS TENANT MIX

INTERNATIONAL
BRANDS

LOC 34%

NATIONAL
BRANDS
22%

17



COQP 20172019 Business Plan and its Impacts on IGL

Alleanza 3.0

— -~
- -~
~

- ~

, DEEP TRANSFORMATION ..
OF THE HYPERMARKET

Generalobjectives

A +convenience
A+ security

A new productsand services Investmentse240mn )
8 ¢ 10 hyper per year

ACShopsrenewall (approx.€10 mn each)

A Innovationthrough e-commerce Are also expec}é}{: ----------------

A 30 new openings

A 160 refurbishments (renewals of 1/3 of pos,
supermarkets included)

A development of new corners dedicated (62 optician
corners, 57 healthcare areas, 60 new pet store)

FURTHERMORE:

AMore choiceof packagedoproducts (new productsfor risingneeds morenationalandinternationalexcellences
centrality of Coopproducts

ACentrality and requalification and better offer on fresh food

AModern non-food andcarefulto customerneeds(alsothanksto the onine)

A Pricesrepositioning impressiveprice reductionthroughout 2017, pricesimplification offersand promotions
more understandable

®
m7 ‘ Roadshowpresentation 18



Cﬂ) 201/~2019 Business Plan and its

Impacts on IGD

Investmentsfor the points of saletransformation will be fully coveredby !
Coop Alleanza 3.0 :

— L e -
‘“'“"; T




Q0P 50172019 Business Plan and its Impact on IGD

Alleanza 3.0

Foodarea

Renderof anew bighypermarket

Roadshowpresentation

hi{iKSNA

I NB

adAatt

0SAyYy3

aiddzZRASRX

Non food

Members
services

20
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Highlights at 30 June 2017

/1 €71.6mn

Corebusinesgevenues
+ 6.0%

/1 €48.9mn

Group Net Profit
+84.6%

/1 €2.210.4mn

Portfolio Market VValue
+1.9% (LFL +0.7%)

° .
m% ‘ Roadshowpresentation

/1€ 50.0mn

CorebhusinessEEbitda

+ 6.9%
Margin 69.8% (+60 bps)
Marginfrom Freehold79.5% (+90bps)

] € 31.9mn

FFO

+17.8%
FFO per share 0.039

7‘ € 1.31per share

EpraNNNAV30/06/2017
+1.6% vs 1.29 FY2016

22



FY 2016 and 1H 2017 main results

2015 2016
Revenues o
A Core Business Revenues €125.9mn  €136.8mn  *8.4%
EBITDA
A EBITDA (Core Business) €84.7mn €94.9mn  +11,6%
A EBITDA Margin (Core Business) 67.3% 69.3%  +200pts
A EBITDA Margin from Freehold 77.2% 78.7%  +150pts
A Group Net Profit €46mn €68.3mn  +49.7%
Core Business Funds from Operation (FFO) €45mn €53.9mn  +18.9%
Core Business FF@r sharé?) €0.056 €0.066
A EpraNNNAV per share €1.25 €1.29

°
w % ‘ Roadshowpresentation (1) Calculated on the yeaend no. of share

sPAzIDAVIVIRE

1H2016

€67.5mn

€46.7mn

69.2%

78.6 %

€26.5mn

€27.1mn

€l.22

1H2017

€48.9mn +84.6%
€31.9mn +17.8%

23
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GDP 0.8%

T NB Y

1.3%

-
-
-
-

0.9%

2015 2016 2017e

-2.8%

Source: IGlaborationon ISTAT data

Consumption 1.29%

0.9%
0.4%

2011 2012 2013 2014 2015 2016 2017e
-1.0%

-2.0%

-3.3%

Source: IGelaborationon ISTAT data

Bank credits and NPLs

emn 1,974 1,990 2R
r o I
: I I I . I
| I | ' |
: | ! | : I
I 17.73% . 18.09% I 17.30% |
I o— I Balr —a
|
| I | | |
| . |
I ' : : | I
9.88% | 9.90% | o |
: I | 8:58%
| [ | |
| - , - , L -
2014 2015 2016

« JTot. Credits =#—=NPLs Net NPLs
Source: IGRlaborationon Banksof Italy data

‘ Roadshowpresentation
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1. Projectionsof the Italian economy are
AYLINE OA Yy 3K

AThe Italian economy acceleratedin the first half
of 2017 Forecastsfor 2017 have been revised
upwardsand GDPis expectedat about 1.3% 1.4%

this year.

AMain growth drivers are investments, exports
and private consumption

AThe inflation rate returned postive and it is
expectedto be around+1.3%at the end of 2017.

Aln Juneunemploymentfell to 11.1%, returning to
the levelof 2012

H® X IpgideivedriskSdecreased

AThe impact of NPLsof the ltalian Banks is
decreasing

ANPLssalesincreased €42 bn sold or announcedn
Junefor an expectedtotal amount at year end of
aboute100bn.

AThepolitical risk decreased

U in Europe,dueto the recentelectionresults

U in Italy, where the electionswill be held in 2018
aspreviouslyplanned

24



Sadu

Total | E Mixed-Others
[talian RealEstate !
1H 2017: E !
€5.8bn | i
+58%wvs 1H2016 ! i
Transactionsalue(e m“)i €1,198mn E €2,012mn €770mn €762mn €1,019mn
% outof the totali ‘ 21% i ‘ 35% ' 13% A 13% ' 18%
kK @a Ml nnmct/6% : +30% +49% +291% +43%

Source: CBRE

Retail investment evolutionin ftaly

- -~
o® te

€ Milioni .,.~‘~..ARetaiI investments1H 2017 approx €1.2 bn, +76%vs1H 20184..*

1.400

b .’
.
---------
----------
----------------------------------------------------------

1.300

AMost important retail transaction disposalof & [ .SS F | syidpging

1.000 centerin Rimini(e300mn).

A 80%of the invested capital camefrom foreign investors(there was
a significantincreasein the contribution of Europeaninvestors
particularlythe German Frenchand UKones.

_ A Outlooksubstantiallystablefor the secondhalf of the yearin terms
Fomte: (BRE Research, G2 2017.

° 3
w*% ‘ Roadshowpresentation 25



Romania, a rapidly expanding economy

GDP

4.80% 4.50%

3.50% 3.70%
3%

1.10% 0.60%

0-80%
RO MAN IA 2009 2010 2011 2012 2013 2014 2015 2016 2017e

-7.10%

—_—=

® |
m“% ‘ Roadshowpresentation

Source: IGRlaborationon Eurostat data

APrimeshoppingcenteryieldsdecreased

interestedin expandingnto this country.

AGDPis expectedat the end of 2017
to be over 4%.

AGrowth will be driven by a strong
domesticdemandsupportedby a new
set of fiscal measuresadopted by the
Government (1% cut in VAT and
increaseof the minimumwage)

Alnvestments in quality refurbishment and/or development activities also in secondaryand

tertiary cities

26



Operating performance

qd° /] +0.5%

+1.3%includingEsp | |
extension | |
Malls tenant sales | vFurther increase |
| compared to an already |
m —> 'O . 8% || good 2016 ||
Footfalls | |
Stronglyaffectedby the | }

first 2monthsof the year .

andcalendareffect

dh N\ -1.8%
Footfalls
Affectedby the competitionof

new shoppingmalls fit-outs
andcalendareffect

° :
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Commercial perfomances: Italy

/4 signedcontracts

of which 25 turnover and 4%enewals

¥

N

+4.7%upside

2% rotation rate

o

97.2%0ccupancy
Stablevs 97.2% 10Q17

&

Roadshowpresentation
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Commercial perfomances: Romania

%} 237signedcontracts

Ofwhich 136 turnover and
renewalsand 101new contracts

+2.5%upside

17.4% rotation rate
96.9%0ccupancy

Increasingvs 96.0% 1Q17

Ploiesti Grand Center

Roadshowpresentation
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Results: rental revenues +5.2%

ITALY
+1.5% +7.0% +5.2%
912 2 414 -225 300
64,985 68,386
Rental revenues 1H Lfl Italy Acquis/exten/restyling Other LfL Romanie Rental revenues 1H
2016 2017

7| Like for like Italy +1.5% malls (+2.1%) and slight increasein hypermarkets (+0.6%0); inflation had a
marginalcontribution over the period (approx 25 bps)

7| Likefor like Romaniat7.0%dueto marketingand re-negotiation activitiescarriedout in the period

4 |
m: ‘Roadshowpresentation 30



Spaces to be lived In

Focus on QUALITOf shopping center and SERVICGEfered to visitorsand tenants

-~
L | -

” ~
-

4 SusHI-Trie
e = [== =]

I

ESR extension
FOOD COURT
2,200sgm
(11.6%glanew
malls)

. conos:!_a;ggo_be

deri dei no=

ESR extension
SERVICE 86@m

ne ’
ostri clienti-
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o0 N} VRA&

02 X

V Increasethe attractivenessof the shoppingmalls

V Diversifythe shoppingmallsfrom their competitors

i SERVICES

ESP

PET SHOP

<ocp

ESP
(Ravenna)

HEALTHCARE

YVES ROCHER

PORTE DI NAPOLI
(Afragola)

. a
g
(7]
seazicavvias

‘ Roadshowpresentation

(Palermo)

ESP

CLOTHING
Prenatal swkecrers

ESP
(Ravenna)

CANNELLA

TIBURTINO
(Guidonia)

&

VALERIO

ESP
(Ravenna)

blue sand solaris

LA TORRE /Lee! Q 59[[/9

(Ascoli)

ESP PUNTA DI FERRO ESp
(Ravenna) (Forli) (Ravenna)

‘ZZIN® )

SARCA ESP ESP
(Milano) (Ravenna)

qeo[[o



LD5 t2NIOF2ftA2 Aad 3IANRSAYIX

n iz Gross Initial Financial
FV 2016 FV 1H2017 aa . : .
g5 Like for Like Yield occupancy
- = - - -
Malls Italy 1,211.60 1,287.91 + 6.3% +1.1% 6.30% 95.93%(; 97.22% |
|
average
Hyper Italy 646.09 649.60 +05%  +0.5% 6.19% 100.0%': i
t— hyper |
Romania 164.91 162.67 -1.4% -1.4% 6.55% 96.91% — — — — 7
Porta a Mare + development + other 155.17 110.20
Total IGD portfolio 2,177.77 2,210.38 +1.5%

Ese 2 53

2,210.4
2,177.8

Assetvalue as at 31/12/201Acquisition, project and capex Change in Market Value  Netchange Market Value Netchange Market Value Assetvalue as at 30/06/201
Italy Romania Porta Medicea (including

[ - .
m% ‘ Roadshowpresentation disposals) 33



XIFyR a2 Aa UKS @I fdzS ONXBI

€ per share 31-Decl6 30-Junl7 D %
EPRA NAV 1.37 1.38 +1.0%
EPRA NNNAV 1.29 1.31 +1.6%
€0.02 €1.31
€1.29 €0.04 _
€0.01
-€ 0.05
EPRA NNNAYV 31 DIC 20 Dividend Change in debt Fair value FFO Assets Fair Value EPRA NNNAV 30 giu 20:
debito and other
w % Roadshowpresentation 3 4




LD5Qa FAYIFYOALFT 3
V creditworthinessconfirmed by:

E_O___‘__' Ei____‘___'l [_____'___ll

d | | Ub“c Bon |
| yspp Bon | TP
omn
| s 8287 €100mn €30 14
| “a‘,\“% S‘a\)\e 1 | | ) 5% 7 Vears) | ‘\'rad-\ng @105; |
o% oo > | (2.207% 7 I _ ield 1O

l x\0 W\O ' tirely | lied ¥ |
| ef et | subscribe | | maturity o |
| |
| B | (January 2017) | '

— -

VIRSexpiredin April 2017 cost4.38%(notional €70.7mn; totalcost4.933% replacedwith two IRS,
duration 10 years cost0.59%(notional €69.25mn; totalcost1.142%)

V An agreementwassignedwith KeplerChevreuxaimedat supportthe liquidity of IGDshares
with effect from 4 September2017

*Source Bloomberdata on 30/06/2017

[ ]
m7 ‘ Roadshowpresentation
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Financial Highlights

7148.5% 1 0.98
Loanto Value Gearingratio
Fy2016: 48.3% Fy2016: 0.97
7 2.9% /1 2.8X
Costof Debt Interest CoverRatio
Fy2016: 3.3% Fy2016: 2.2 X
/1 5.2years /1 94.5%
Average residual maturity of Hedgingon long-term debt +
long-term detb bond
Fy2016 5.5years Fy2016: 93.8%

° .
m% ‘ Roadshowpresentation
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Debt structure

Net Debt1H2017
€1,076.8mn

3.875%
7y

2017 2018 2019 2020
" Bonds
1 Bank debt already repaid

SiQ

‘ Roadshowpresentation

igd:

2021

2022 2023

" Bond already repaid
m Bank debtto be reimbursec

2024

2025

>2025

37



Fund from Operations (FF@B1.9 mn (+17.8%)

Funds from Operations 1H_2016 1H_2017 D vs 2016 D %

Core business EBITDA 46,743 49,982 3,240 6.9%
Adj Financial Management -19,088 -17,548 1,540 -8.1%
Adj Extraordinary Management -125 0 125 n.a.
Adj current taxes of the period -466 -563 -97 20.9%
FFO 27,063 31,871 4,808 17.8%

A +€3.2mn dueto Ebitdaincrease

A +¢€1.5mn financialmanagement (neof liability management)

Furtherincreasecomparedto 1Q (+10.2%)

° 2
mQ ‘ Roadshowpresentation 38
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Targetcommunicatedin February FFO FY2017:
+18/19%vs 2016

FFO FY2017 OUTLOOK REVIEWED :
+20%s 2016

v é

r
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— y . . A 2 Centro Sarca’i Sesto San Giovanni (Ml)
- - ‘_ o / > /-.._,;

: f”.TTW""Y“W""\'

&l

|

- O

4. Pipeline and 2012018 Busmesﬁ’lan
(releasedn May 2016)
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Investment pipeline

2016 2017 2

Total bom T | - - L T T Ft T T
development € 67mn v -~y ~€34mn | ' | ~€43mn | | : |
) I I : ~€ 145mn
projects s e e e J

. ! 1
: : !
V, R B I T T Jor. o T
Total Capex - b : —e10mn | :
and other €13mn : o E_zf Tn_ JI : SR r : L ze50mn
TOT. INVESTMENTS
7| A new mall everyyear, new GLAaround 71,500sgm ~€ 195 MN

/| Expectedaverageyield on costapprox 7% but >8%already achievedon
Maremaand ESP

7| Attention on sustanabilityand energysaving

7| Seismiamprovementworks: voluntary action planto improve the safety of customers
andemployees

[ ]
m% ‘ Roadshowpresentation
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ESP: a perfect example of the IGD portfolio

Leadingcenterin arich area(Ravenna)
Catchmentarea > 130k (20 mins) and> 300k (30 ming)
Disposablancomeper-capita2015 > €22k (+7.1%vsltalianaveragé

= Ravennecity center
Distancefrom ESPappr

Glamalls> 30ksgm

82shops+ 16 MS . . ' ' - - . ; = 2
| GlaHyper. > 16ksgm - Pres '
" 3,550parkingspaces : L i, T é.

e —




ESP: a new success for IGD following the opening of

Marema in Grosseto

Footfallsin the first month: approx510,000

Totalinvestmentapprox e51 mn
Yieldon cost>8%

Important brands

JACK = JONES"

Bershka M
ARam
A @0 PULLGBEAR

DU MONDE

PIAZA ITALIA




Citta delle Stelle remodeling

7
”.".r-'.uﬁ.

_
ok

M <
~ N A . f )
M= .

=

\FQEISSE?:\CAQRAK[ES \ / VNEWGLAIN THEMALLS
RESTYLING e Remodeledarea’ A;pp(rjogx 4,150 sqm (shops
stan
Openend on 24 March 2017 lm' Preletting >90%
Gla hyper from 14,400 sgm to IGDinvestment € 1.4 mn
9,350 sgm e l ) R Endof work: 2H2017
&
#M
= » . 1 l l l PIAZA ITALIA \

®
]
isiQ
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Pipeline update:

Gran Rondo (Crema)

...........

BALAN PN S S SS a - .

“New meditnrestirfaca(+ 2,850m2 GLARIready-rented
m@],{ tylingof the putsite ofthershoppingmalls
“Endof work; 1H 2018

Total expectedinvestment approxe7 mn

Officine Storiche (Livorno) - ng%%qgw

Redevelopmenof the former CantierNavali Orlando, anodernretail conceptwith personalcareservicegfitness,leisurg food court)
Preletting: significantinterestscollected

Expectedpening:endof 2018

Total expectedinvestment approx-€52 mn

[ ]
w;% ‘ Roadshowpresentation
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Porta a Mare project e
The heart of the initiative will be completed shortly “”A“Ew

PPRODO DEL FUTURO.

TOTAL OWNERSHIP OF THE INITIATIVE
following the repurchaseof/ a . <ia&e

SALBf PIAZZA MAZZINI RESIDENTIAL AREA
ALMOST COMPLETED MOLO MEDICEO
60flats sold/reservedout of 73

Total soldteserved 78% G
WORK IN

PROGRES

AREA LIPS ARSENALE

PALAZZO ORLANDO:
1 office sold and sented

Total sold/rented: 53.4%

PALAZZO ORLANDO
COMPLETED

WORK IN PROGRESS IN OFFICINE STORIC L?
the heart of the retail initiative ' :

Endof work: end of 2018

Sgmdevotedto retail: > 15,000sgm

42 seafrontflats

° -
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Main targets- BP 20162018

New Targets BP 2018018

REVENUES FROM RENTAL ACTIVITIES Total growth> +20%approx

cagr*+7%approx
cagr*LFL +2%pprox

EBITDA MARGIN
Core business

>70% (BP end)

EBITDA MARGIN
Freehold

approx 80% (BP end)

Funds From Operations
Core business

approx e75mn (ffo in 2018)
Cagr*> 18%

LTV

>45% <50% (BP timespan)

PIPELINE

approx €195mn BPtimespan(of which for
developmentapprox €145mn)

° &
w;% ‘ Roadshowpresentation

*CAGRalculatedused31/12/2015asbase cagrof previousplanused2014asbase
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FFO evolution and Dividend policy

Funds from
operations evolution
(FFO - 0 mn)

As fordividends,
policy, already communicated to the market, of the distribution @fbout 2/3 of the
core busines$FQ s confirmed

Dividend Reinvestment Option (DRO)




Final remarks

Theupdated Businesd$lan that hasa low executionrisk,
confirmsL D Sallldy to increaseFFOsnd
strenghtenvisibility of the dividendsthat will be distributed.

Following Punta di Ferracquisition, not foreseenin the previousPlan
FFO targethasbeenfurther improved.

.

Therefore
V Confirmationof strategyof organicdevelopmentpipeline completion
and

V Possibilityto evaluateany further external growth options that would be
accreativefor our shareholders

® |
m: ‘ Roadshowpresentation
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Centro Sarca - Milano
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5. Sustainability
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IGD Sustainabllity

In 2010 IGD decided to take a
structured path towards
Social Responsibility,
considering:

Thecooperativebackground

Thebeliefthat adoptingsustainabilitycriteriain the real estate

sectorisawayto pursuea lastinggrowth overtime.

The will to meet the expectations of the stakeholders

interestedin sustainability

TheUNGa / Ifof If O i Zaldyhé attention that the real estate

2011 2012

N %
LD5 Q& ¥FA NA ( Processor greater
Sustainability internal awareness

Report - Creation
of the Sustainbility
Committee

[ ]
m7 ‘ Roadshowpresentation

i
sectoris payingon sustainabilityissues
2013 2014-15
% %
Sustainabilityssues Firstmateriality
incorporatedin the analysisandnew
Busines#$’lan approachto the

Report

2016 |—

N

SustainabilityReport
approvedfor the first
time by the Boardof
Directors
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What is sustainability for IGD?

MACRO ISSUES AND MATERIAL ISSUES

1. Integrity in
business and
management

\/

ACorporate
Governance

ATranparent
information

ALegality
AOperate ethically

2.Quality and
efficiency of the
Shopping Centers

v

AEnvironmental
impact of the
structures

AAttractiveness and
liveability of the
Shopping Center

3. A changing
context

AStakeholder
engagement and
awarness

4. The concept of
nSpaces t
i ved i

N 0

v

ASocial role of the
Shopping Center

ATerritorial
importance

ACommunication

Alnnovation

5. Employees
be

\/

ASteady and
attractive workforce

AEqual opportunities
and diversities

Alnternal culture

AEmployee wellbeing

/

The Business Plan defines the sustainability goals starting from materiality. Each of the material issue

has qualitative and quantitative targets (for a total of 31), which are attributed to Managers and periodically
monitored by the Sustainability Committee.

In order to realize the sustainability targets, IGD intends to invest ~ 10 million euro throughut 2016-2018.

\
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