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This presentation does not constitute an offer or an invitation to subscribe for or purchase any securities.

The securities referred to herein have not been registered and will not be registered in the United States under the U.S. Securities Act of 1933, as
amended (the fASecurities Acto), or in Australia, C a n a drawouwdrrequira thesapprogat a ny
of local authorities or otherwise be unlawful. The securities may not be offered or sold in the United States or to U.S. persons unless such securities

are registered under the Securities Act, or an exemption from the registration requirements of the Securities Act is available. Copies of this

presentation are not being made and may not be distributed or sent into the United States, Canada, Australia or Japan.

This presentation contains forwards-looking information and statements about IGD SIIQ SPA and its Group.

Forward-looking statements are statements that are not historical facts.

These statements include financial projections and estimates and their underlying assumptions, statements regarding plans, objectives and
expectations with respect to future operations, products and services, and statements regarding plans, performance.

Although the management of IGD SIIQ SPA believes that the expectations reflected in such forward-looking statements are reasonable,
investors and holders of IGD SIIQ are cautioned that forward-looking information and statements are subject to various risk and uncertainties,
many of which are difficult to predict and generally beyond the control of IGD SIIQ); that could cause actual results and developments to differ
materially from those expressed in, or implied or projected by, the forward-looking statements.

These risks and uncertainties include, but are not limited to, those contained in this presentation.
Except as required by applicable law, IGD SIIQ does not undertake any obligation to update any forward-looking information or statements
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5 IGD is one of the main player in the Italian retail real estate sector: develops and
manages shopping centers across the country and has a significant presence in retail
distribution in Romania

Presence throughout the territory, capital strength, processing power, control and
management of all phases of the centers life cycle: these, in summary,
are the key strengths IGD
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6 ‘ Our business model

September 2016

DIRECT MANAGEMENT

OF THE SHOPPING CENTRES

MEDIUM SIZED AND EASILY
REACHABLE SHOPPING
CENTERS

PRESENCE IN THE WHOLE
OF ITALY

SHOPPING CENTERS WITH
FOOD ANCHORS

A careful merchandising mix, marketing activity adapted to each
context and various customer related services and careful
attention paid to tenantsod needs

In line with the geographical structure of Italy which is
characterized by a lot of MEDIUM SIZED provinces

Presence from North to South in 11 of the most densely
populated regions out of 20

LOCATION is rewarding

The presence of COOP which is completely integrated in the
territory guarantees a high and steady level of footfalls



7 | 1GD: A cluster of retail assets dominant in their
catchment area

IGD Principal
Italian Assets
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NORTHERN ITALY
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MONDOVICINO SHOPPING | gRiCCHI CENTRO SARCA GRAN RONDO MILLENNIUM GALLERY CONE
CENTER & RETAIL PARK

§ ISOLA D'ASTI (AT) SESTO S. GIOVANNI (MI) CREMA (CR) ROVERETO (TN) CONEGLIANO (TV)
MONDOVI (CN)

| WS - E
CENTRO PIAVELD cLoDI CENTRONOVA (1) CENTRO BORGO ESP LE MAIOLICHE LUNGO SAVIO | MALATESTA
SAN DONAO DI P | GHOBGIA WE)) VILLANOVA DI CASTENASO (BO) BOLOGNA RAVENNA FAENZA (RA) CESENA RIMINI

PUNTADIFERRO FONTI DEL CORALL& CITTA DELLE STELLE CENTRO PORTO GRANDE CENTRO D'ABRUZZO TIBURTINO CASILINO
FORLI & LIVORNO ASCOLI PICENO PORTO D'ASCOLI (AP) PESCARA GUIDONIA (RM) ROMA

SOUTHERN ITALY NEXT OPENINGS

LE PORTE DI NAPOLI LA TORRE KATANE
AFRAGOLA (NA) PALERMO CATANIA GROSSETO

GROSSETO SHOPPING CENTERESP Expansion PORTA A MARE
RAVENNA LIVORNO
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Lombardia
e Centro Sarca
Sesto S. Giovanni (NI)

° Gran Rondo
Crema (CR)

Piemonte
° Mondovicino Shopping

Center and Retail Park

Mondovi (CN)

| Bricchi

|l sola DO6Ast I

Toscana
Fonti del Corallo
Livorno

Grosseto

[l Nord Italia/Northern Italy
Il Centro Italia/Central Italy
Sud Italia/South Italy

@ Principal Assets

@ Next Opening

September 2016
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Trentino Alto Adige Veneto
Millennium Gallery
Rovereto (TN)

Cone
Centro Piave

Clodi
Chioggia (VE)

Centro Nova

Centro Borgo
Bologna
ESP

000000 000

(AT) Ravenna
Le Maioliche
Faenza (RA)
Lungo Savio
Marche Cesena
@ Citta Delle Stelle . Malatesta
AscoliPiceno PY Rimini
@ Centro Porto Grande
Porto D Ascoli (AP)
Abiuzzo Campania
@Centro D()Abru;z@LePorteDiNapoli
Pescara Afragola (NA)
L_azm . Sicada
@ le_urtlr_lo @ La Torre
Gum_lo_ma (RM) Falermo
@ Casilino 4 @ @ Katane
Roma Catania

Conegliano (TV)

San Dona Di Piave (VE)

Emilia Romagna

Villanova Di Castenaso (BO)

56 Real Estate Units in 11
Italian Regions including:

A 21 malls and retail parks
A 25 hypermarkets / supermarkets

A 1 city center

14 SHOPPING CENTERS +
1 office building in
13 different medium-sized cities
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9 ébenefits from strong gearing
above European average

92% of IGD portfolio value located in Italy, with strong gearing on the wealthy
Northern regions, benefitting of GDP per capita well above EU average
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9 GDP per capita above European average

Breakdown
by value

Italian
portfolio
breakdown

9 by value

9 IGD Footprint

Source: Eurostat Statistical Atlas

(1) (GDP) per inhabitant, in purchasing power standard (PPS), by NUTS level 2 region, 2013 (% of the EU-28 average, EU- -
September 2016 ‘ 28=100) Germany: only available for NUTS level 1 regions. Switzerland: only available at national level. Norway: 2012
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